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VERY month new clients come to The Author & Journalist on the recommendation of 

professional writers, who, themselves, have turned to The Author & Journalist staff 
for aid. 

It is difficult for most professional writers, and on occasion impossible for almost all, 
to look with perspective on their work. A manuscript may have been rejected once, twice, 
a third time. What’s wrong? ‘The professional is baffled. 

It’s good sense to get an expert, outside opinion—and then resume work on the 
manuscript. 

J. Frank Davis, San Antonio, Texas, wrote, “You will be pleased to learn that, after 
receiving your criticisms and suggestions and as the result of them, I was able to secure 
a new viewpoint, and so revise the story as to make it acceptable to that magazine, which 
bought it at as large a price as I ever receive for a short-story.” 

J. Frank Davis has appeared in the Saturday Evening Post, Red Book, Blue Book, 
International, American, Collier’s, Popular, and other national magazines. He has writ- 
ten several books and plays. And he concluded his letter: 

“I am very glad indeed, unsolicited, to authorize you to make any use of this letter 
that you believe may be helpful either to other writers or to yourself.” 

On the desk of Editor Willard E. Hawkins as this is written is a lengthy letter 
from a writer who may be called a celebrity. In this depression year, he has an annual 
income in five figures, and yet he says: “I want to put myself in your hands.... . 

There are certain types of stories he is qualified to write by background and experi- 
ence, yet, to date, he cannot get such stories across to the extent that he desires. He wants 
to work with The Author & Journalist staff. 

A criticism and advisory service which professionals endorse must be good. Is it not 
the logical service for the beginning writer, perplexed, baffled, needing someone to turn to 
for help? 

Since 1916, year after year, The Author & Journalist staff has counseled with writers 
in the thousands. Many of these are today famous names in current literature. 

Let The Author & Journalist staff aid you. The service is fast—almost all manuscripts 
are mailed to writers within seventy-two hours after receipt. Editor Willard E. Hawkins 
passes on all criticisms. And remember, every Author & Journalist critic has demonstrated 
his fitness for the task by writing extensively for publication. The earnings from month 
to month of Author & Journalist staff critics are far more from their personal writings 
than from criticism fees. 

You will be told what is wrong with your manuscript, if there are faults; how to cor- 
rect the latter; the markets you should try to sell. And as an additional service, free, 
you will receive the famous Progress Chart, rating the manuscript on nineteen funda- 
mentals. 

And the famous A. & J. Story Sales system, based on the sale of over twenty thou- 
sand manuscripts, will go to you without additional charge. 

Fees are very reasonable—$2.00 for the first 1000 words, then 50 cents a thousand up 
to 10,000 words; above 10,000, 40 cents a thousand. Return postage should accompany all 
manuscripts. Fees payable in advance. | 
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TuHRouGHouT the past year, THE AuTHor & Jour- 
NALIST has been conducting a survey among sub- 
scribers, leading to a better idea of the types of 
material they desire us to publish for their benefit. 
The questionnaires, as they come in, are carefully 
studied, are read and reread, discussed in editorial 
conferences, and undoubtedly help materially in 
shaping our course for the future. 

A frequent comment is this: “Why give so much 
space to pulp-paper writing? Can you not devote 
more emphasis to writing for the smooth-paper 
and literary markets?” 

The query is pertinent, though there are two 
sides to the subject. THe AutHor & JoURNALIST, 
being a trade journal for writers, naturally is con- 
cerned largely with the subject of how to make 
money by writing. With this purpose in view, a 
good deal of emphasis must be placed upon writ- 
ing for the all-fiction or pulp magazines, for it is 
perhaps unfortunately true that they constitute the 
great manuscript market of today. They provide 
excellent, dependable incomes for a large number 
of professionals, and are accessible to any begin- 
ner who delivers the goods. The principal differ- 
ence between the pulp-papers and the “slicks” is 
that the latter require a more polished style and 
greater subtlety. In other words, you do not make 
the slicks by writing a different type of story, 
but rather by writing the same type in a more 
finished manner. 

However, the writer who aspires to turn out the 
distinctly literary type of story certainly should 
have a break. We would eagerly publish more 
articles emphasizing the problems of the literary 
artist if really good articles of this type were ob- 
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tainable. It is evidently much easier to tell writ- 
ters how to turn out formula yarns for the pulp- 
paper Westerns than to tell them how to write for 
The Atlantic Monthly. When a_ worth-while 
article on the higher phases of authorship comes 
in, it is seized upon with avidity. 

Such an article is “Writing the Quality Story,” 
by Thomas H. Uzzell, which we have purchased 
for the feature of the April issue. In this article, 
Mr. Uzzell, from his wide experience as writer, 
editor, and critic, gives a searching survey of the 
quality field, and comes as near to suggesting a 
formula as any one can hope to come when deal- 
ing with a type of writing that has no formula. 
We are sure that every reader will be well re- 
warded by studying Mr. Uzzell’s article in our 
next issue. 


THE DEATH of Edgar Wallace in Hollywood on 
February 10th, probably came as more of a shock 
to writers and the reading public than the death 
of many a greater figure in the literary world. 
Wallace, as a matter of fact, would hardly be 
classed as a literary man. He was a story-telling 
phenomenon. His mystery novels have sold in 
this country alone more than 1,500,000 copies, and 
it is said that one-quarter of all the books sold 
in England last year were Edgar Wallace thrill- 
ers. Besides several hundred novels and innum- 
erable short-stories he wrote twenty successful 
plays. It was said that he could turn out a 60,- 
000-word novel over the week-end. Drafted by 
Hollywood, he had written six stories for the 
screen, three of which are being filmed, since his 
arrival shortly after the first of the year. His 
first novel was a murder mystery, “Four Just 
Men,” published in 1904. 

In an interview given to Gardner Bradford 
shortly after his arrival in Hollywood, Wallace 
told something of his method, saying: 

“The real trick in writing is to get the proper 
start. That is, when a climax or big situation 
comes to mind, don’t say to yourself, ‘I’ll just hold 
this for chapter ten.’ Use it right then, right at 
the spot where you thought of it. 

“When you retain a thought in the back of your 
mind, for future use, it is just like shoving a stop- 
per into a bottle. It is sure to stop the spontan- 
eous flow of your thoughts.” 


ConTEsTING the claim published in our January 
issue, that the Writers’ Club of New York is the 
oldest writers’ club in America which holds regu- 
lar meetings, Torrey Connor, of Berkeley, Calif., 
writes as follows: 

“Not so! The California Writers’ Club, with a 
membership of 260, has passed the voting age. 
Moreover, it was the first incorporated literary club 
in the United States in which men and women were 
associated. It started with a dozen enthusiastic 
folk, including Jack London and the poet Sterling. 
The present roster bears many well-known, even 
distinguished names. The club issues a book of 
poetry each year, and twice has issued books of 
short-stories in which appear the work of authors 
whose names are to be found in the best maga- 
zines.” 
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Conditions and Trends in the Fiction 
Field 


BY WILLARD E. HAWKINS 


IN ATTEMPT- 
ing to predict 
what the fiction 
trend will be dur- 
ing the coming 
months, one 
yearns for the 
convenient obscur- 
ity of the Delphic 
Oracle. It will be 
recalled that its 
advice to the war- 
rior king who in- 
quired as to his 
chances in a pro- 
jected war was: 
“Go, return, never 
in battle shalt thou perish.” When the king 
met his death at the hand of the enemy, the 
Oracle contended that its advice was all 
right; the king had merely assumed a com- 
ma on the wrong side of the word “never.” 

So we are tempted to advise those engaged 
in various phases of authorship: “Write, 
sell, never give up hope.” Then, if the en- 
tire manuscript market takes a nose-dive as 
the stock market did, to the consternation 
of financial optimists in the all too vividly 
remembered past, we will able to say: “It 
was merely a typographical error. The ad- 
vice intended was: Write, sell never, give 
up hope!” 

Seriously, there is no more reason why 
the writer should cease his efforts because 
of present conditions than there was for him 
to do so under former conditions. It is 
more difficult, of course, to sell stories, and 
to get top prices, than it was three years 
ago. But the same thing is true of selling 
shoes, insurance, synthetic gin, or any other 
product. Where industries have not actual- 
ly cut wages, they have cut down the hours 
of employment or the number of employed. 
Relatively, writing is as financially remuner- 
ative now as it ever was, probably more so. 
While some magazines have reduced their 


Willard E. Hawkins 


rates of payment, the curtailment of income 
for the great body of contributors has been 
nowhere as great as in other lines of en- 
deavor. In the general fiction field, the 
smooth-paper magazines of large circulation 
have reduced their manuscript purchases ow- 
ing to shrinkage in size resulting from loss 
of advertising revenue. The pulp-paper 
market, however, is apparently as active as 
it ever was. Numerous fiction magazines 
have died, but the birth-rate has been cor- 
respondingly rapid. 

This means, of course, that publishers are 
experimenting. One and two-time maga- 
zines frequently appear on the stands. If 
the first issues sell (as did Ballyhoo, much 
to the publisher’s surprise), they will be con- 
tinued. If they “flop,” they are discontin- 
ued. These one-time magazines do not offer 
a market for the free-lance, since they usual- 
ly are slapped together from left-over manu- 
scripts in the office, or from material writ- 
ten to order, or from reprint stuff. The use 
of reprint stories—those which appeared 
several years ago in other magazines, is de- 
veloping into an evil, so far as the writer is 
concerned, and we believe it is indicative of 
shortsighted policy on the part of pub- 
lishers. 

The best field, both for the average quan- 
tity-producing professional and the new 
writer, continues to be the pulp-paper field. 
General adventure stories seem to be slightly 
more in demand than formerly. The West- 
ern-story market shows no sign of abate- 
ment, though editors are becoming more cap- 
tious in seeking for the impossible—new 
plots. The demand for crime fiction and for 
detective yarns with the action element 
stressed, continues strong. War and air- 
war fiction is holding its own, but there 
seems to be a dropping off in demand for 
the non-war air story. The tendency in the 
love-story pulp magazines appears to be far- 
ther than ever away from the old-fashioned 
“heart” story, and toward melodrama, with 
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a degree of sophistication. Confession sto- 
ries are leaning toward the emotional rather 
than the sex element. The sex-story maga- 
zines do not appear to be gaining ground; 
they remain, as a class, the poorest paying 
and least reliable type of fiction magazine. 

Short short-stories apparently are still the 
most popular of all types—among aspiring 
writers. The outlets for short-shorts are so 
few, however, that probably not one-tenth 
of one per cent of those written will ever 
see the light. This is not a field in which 
the writer who aspires to sell can expect 
much encouragement. 

The writer who cannot “slant” his yarns 
directly toward one or another of the var- 
ious pulp-paper and allied groups, will con- 
tinue to have a harder time than his more 
adaptable brethren. The general popular 
magazines and women’s magazines are pret- 
tv heavily loaded up with material. They 
are more exacting as to characterization, at- 
mosphere, and finish of style than the ma- 
jority of young writers realize. Originality 
of plot or idea perhaps counts less with them 
than with the pulps, restricted though the 
latter are as to types. For the writer who 
possesses a finished style, depth of insight, 
and true originality, the limited field of lit- 
erary magazines furnishes practically the 
only outlet, aside from book publication. 
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There has been little change in the mo- 
tion-picture situation. Few if any originals 
are bought from writers who submit unso- 
licited manuscripts. Most originals are pro- 
duced to order by writers engaged for that 
purpose by the studios. The bulk of mo- 
tion-picture material is adapted from suc- 
cessful stage plays and published novels. 
and negotiations for their purchase are best 
carried on through agents in close touch 
with the studios. 

Radio continuity writing has not as yet 
become a satisfactory field for the free-lance. 
While plays are sometimes sold on a free- 
lance basis, as a result of submission by mail 
to various stations, the radio playwright is 
apt to find that reports are slow and uncer- 
tain and that in many cases no attempt is 
made to return unacceptable material. The 
majority of successful radio writers are men 
and women who have established local con- 
tacts with broadcasting stations or, more 
frequently, with advertising agencies work- 
ing through these stations. 

The book situation is covered in articles 
and quotations that follow. Publishers, we 
would observe, are generally cutting down 
the number of books issued, but are defi- 
nitely looking for new authors who can con- 
tribute a fresh, original note to whet the 
lagging public appetite. 


SUPPLY AND DEMAND STILL PREVAIL 


By Laurence R. D’orsay 


some writers. A good many, alarmed by the 
fact that editors stopped buying for a time and 
relied upon the contents of their safes, heavily 
stocked in happier days, have complained that the 
fiction market is in a bad way. Their dolorous 
wails have reached me in countless letters. A few 
others have gnashed their teeth over lowered 
rates, caused by the publishers’ inevitable cutting 
down of expenses. But, in many instances, these 
few were already overpaid, and one feels no more 
pity for them than for the motion picture cutie 
who receives a ten per cent cut on a weekly stipend 
of five thousand dollars. 

The depression made editors work harder, and 
it is making writers work harder. The public 
demands more for its money. Those who sup- 
ply that demand will suffer no loss of income. 
Tired, bored, lazy writers are quitting the game; 
they can’t stand the gaff. New, enthusiastic, 
fresh-minded writers will take their places. For 
the new writer, with something to say and an effec- 
tive way of saying it, times could not be better. 


( pew depression has had a strange effect upon 


With editorial safes nearly empty, with the public 
demanding more and better entertainment, we are 
on the threshold of what may become a buying 
orgy. 

From present indications, it appears that ro- 
mance, honest sentiment and humor will ring the 
bell in 1932. Sensationalism is out. Since the 
tempo of life is slower than it was, exaggeratedly 
swift action—often meaningless—is doomed. Hu- 
man drama, sincere and genuine, will make a 
stronger appeal in stories of every type. Humor 
and colorful romance, of a less sensational kind 
than we have recently read, will provide our 
“escape” literature. 

It is evident that during periods of prosperity 
literature becomes gloomy and morbid or shallow 
and cynical. During hard times, the opposite is 
true. “Pollyanna” was a best seller during panic 
years. Without predicting a return of Pollyanna- 
ism, it is safe to say that the successful writing 
of 1932 will be hopeful, optimistic, and strong in 
its appeal to human sentiment. 
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The Changing Vogue in Novel Writing 


BY CAROLINE BANCROFT 


Instructor in novel-writing for the Denver Extension of the University of Colorado and 
conductor of the Book Review Department of The Denver Post 


DURING my re- 
cent stay in New 
York for the 
month of January, 
I had _ personal 
conferences with 
most of the pub- 
lishers on an ac- 
credited list of 
forty houses and 
interviews with 
numerous wel]- 
k no wn novelists 
who are produc- 
ing regularly and 
in most cases, sys- 
tematically. 
I have been asked by Mr. Hawkins to set 
down briefly my opinions about the present 
and future state of the novel market in view 
of this experience. 

There is no doubt that it is difficult to 
market a novel manuscript at the present 
time. All the houses have cut their lists 
prodigiously—Dutton might be taken as an 
example. Their spring list for 1930 carried 
ninety-odd publications; for 1931, sixty-odd 
publications, and for 1932, forty-odd publi- 
cations This shows the proportionate cut 
in fiction as well as other items. 

However, it is my opinion that the new 
writer stands a good show in the book mar- 
ket—much more so than in the magazine 
market. There is hardly a spring list with- 
out one or more new names on it—authors 
who have never published a book before, 
and this is especially notable in the case of 
first novels. Therefore, it would seem that 
the beginner with a novel manuscript to mar- 
ket has been less affected proportionately 
by the depression than any others of the 
writing clan. 

But there is this change: what sold two 
years ago, won't sell today. The vogue has 
altered. The public taste has changed from 
the crassness, bombast and high-pressure 
speed of prosperity days toward thoughtful- 
ness, seriousness, delicacy, romance or light 
wit—and many of these in slower tempo 
than formerly. 

Accordingly I have tabulated below a few 
hints that I think would be especially help- 
ful to the young writer who proposes to 
market a novel. 
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1. The post-war futility type of story 
(probably “The Sun Also Rises” was the 
outstanding one of these) has definitely lost 
in popularity. 

2. The type of novel that debunked or, 
to use the words of Margaret Ayer Barnes, 
“showed up its characters rather than show- 
ing them off,’ has also waned. (“Elmer 
Gantry,” by Sinclair Lewis, and “A Good 
Woman,” by Louis Bromfield, might be 
mentioned as examples.) 

3. Sensational, confessional and sex 
novels have waned. (‘“Ex-Wife,” by Ur- 
sula Parrott.) 

4. Detective and murder mystery stories, 
especially if they are well-written and have 
a good, accurate setting, are still definitely in 
demand. 

5. Historical novels of authentic back- 
ground and atmosphere interpretation, al- 
though of slender plot, are wanted. (“Shad- 
ows on the Rock,” by Willa Cather, and 
“American Beauty,” by Edna Ferber.) 


6. The modern scene treated romanti- 
cally is good. (“Westward Passage,” by 
Margaret Ayer Barnes, and “A White Bird 
Flying,” by Bess Streeter Aldrich. ) 

7. Intellectually mystical novels are on 
the upgrade. (‘“Malaisie,” by Henri Fau- 
connier. ) 

8. Novels that analyze sympathetically or 
at least justly the emotional abnormalities, 
peculiarities or subtleties of their characters 
over a long period of time are very much 
in demand. (‘Hatter’s Castle,” by A. J. 
Cronin, “The Good Earth,” by Pearl S. 
Buck, “The Harbour-Master,” by William 
McFee. ) 

9. Publishers feel that the next vogue 
may be toward a religious novel, if handled 
subtly and with detachment, no partisanship 
or fervor being allowed to intrude. Such 
manuscripts will be given a welcome reading. 

10. My own personal view of the many 
novels that cross my desk each week is that 
whatever the type of novel, more emphasis 
is being put upon style. Both readers and 
publishers are demanding more finish in pub- 
lished fiction. 

If the novel-writer will keep these ten 
hints in mind, I think he will find 1932 very 
nearly as good a year in which to land as 
any other. 
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The Article In 1932 


BY JOHN T. BARTLETT 
Co-Publisher and Associate Editor of The Author & Journalist 


A MAJORITY 
of magazine edi- 
tors are seeking 
hard-to-get stuff, 
and the fact writer 
who determinedly 
caters to them will 
make sales, de- 
pression or no. 

Ourtip for 
1932: Spend more 
time in choosing 
subjects, twice 
former effort in 
research for mate- 
rial. Most writers 
were content to 
offer one “natural” in six or eight articles 
in 1929, yet so buoyant was demand that 
nearly all sold. To succeed in the 1932 
market, the writer must have two “naturals” 
in three. 

A “natural” is an article just naturally so 
good that an editor cannot turn it down. 
And nine times in ten it is something the 
latter thinks of as mighty hard to get. 

The statements of representative editors 
in a cross-section survey of THE AuTHoR & 
JourNALIsT are shown on pages 10 and 11. 

J. O. Wheedon, of The Forum, reported: 


“We find it difficult to obtain articles which will 
appeal definitely to women but which are neverthe- 
less intelligently and competently written. Most of 
the material of this nature which we receive is 
either strained and artificial or appallingly slushy.” 


That’s something for the fact-writer to 
shoot at. How to write such articles, Eudora 
Ramsay Richardson, who contributes them 
to The Forum and other magazines, told in 
the November AuTHoR & JoURNALIST. 

H. Napier Moore, editor of McLean’s, de- 
clared that his hard-to-fill needs are “humor 
and short articles with a strong woman’s in- 
terest.” 

Said K. C. Clapp, editor of Furniture Rec- 
ord and Journal: 

“The types of material which we find it most 
dificult to obtain are actual experience stories on 
retailing, authoritative and well-written. It is al- 
most impossible to get what I want.” 

And Alan C. Collins, editor of World’s 
W ork, remarked: 
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“It has become increasingly difficult to secure 
the sort of material I want because my needs have 
become more and more specialized. In general, the 


hardest thing in the world to get is a well-written, 
interesting, lively, in places amusing, but withal 
sound, business article.” 


The Nation finds it most difficult to ob- 
tain “off” articles of literary merit, The 
Parent’s Magazine, “Specialized articles 
from experts almost too busy to write.” 

Burroughs Clearing House finds that 
good articles dealing with trust company ad- 
ministration of estates, and internal opera- 
tion, are mighty hard to obtain. 

And so it goes. A majority of magazine 
editors right now are disturbed by one 
article need or another. They must have 
such-and-such an article, but where to get it? 

The writer can determine the editor’s diffi- 
cult needs in these ways: (1) following A. 
& J. market tips; (2) asking the editor, in 
submitting an article, to outline in replying 
any pressing requirement he may have; (3) 
noting types of articles, of obvious special 
worth, which a magazine presents only rare- 
ly, probably because it cannot obtain them; 
(4) studying current affairs, and discerning 
needs made by the news, then immediately 
producing for them. 

Add to material qualifying as hard-to-get : 
(1) articles of manifest exceptional value, 
in any of the fields covered by a magazine, 
and (2) timely articles. 

Query letters will eliminate much of what 
would otherwise be unsuccessful material. 

By comparison with former years, the pic- 
ture on pages 10 and 11 is somber. 

Last year we noted a drop in article con- 
sumption. In 1932, while a considerable 
number of magazines will publish as many 
articles as in the past, the trend is still defi- 
nitely down. Business magazines and farm 
papers show heavy shrinkage. Rates of pay- 
ment have been sliding off somewhat, though 
rate maintenance is wide enough to be noted 
as a cheering condition. The proportion of 
staff-written material has increased in many 
magazines. 

Of the magazines not reducing article 
pages, many are using up manuscript stocks 
accumulated in preceding years. 

There has been a large increase in manu- 
script submissions. Scribner's reported 
“50% increase since 1929,” Ladies’ Home 
Journal “vastly more,” Household Maga- 
zine “40% more,” Burroughs Clearing 
House “50% higher.” 

If the reader will ask his druggist, grocer 
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or hardware merchant whether - salesmen 
calling on him have increased in number, he 
will get a clue to this increase in manuscript 
submissions. Manufacturers and writers 
follow the same tactics in depression. They 
go outside of old territories, originate new 
products. Depression gives birth to a deter- 
mined spirit of enterprise. 

Postage costs may mount, but the article 
writer will find enterprise a dynamic quality. 
The upheaval in manuscript submissions 
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caused by depression is already having wide 
results. Old hands at free-lancing have in 
many cases retired to the sidelines, and new 
players are carrying the ball over for touch- 
downs. 

Article writers won’t vacation in Bermuda 
on their 1932 earnings, but the opportunity 
exists to have a fair year, and with the exer- 
cise of enterprise and determination to pre- 
pare for high prosperity when advertising 
shall again thicken the magazines. 


See Pages 10 and 11 for a Survey of Representative Article Requirements. 


A SMOOTH-PAPER START 


By Avuaust LENNIGER 


HE youthful, modern love story in varying 

degrees of sophistication offers the best 
chance of graduating into smooth paper. Several 
specialized smooth-paper magazines offer an ex- 
cellent proving-ground. 

Illustrated Love and Illustrated Detective of the 
Tower Group pay best and naturally are most dif- 
ficult to please. They feature “big names” but 
they use a greater proportion of stories by writers 
new to smooth-paper than the large-circulation 
women’s and general-interest magazines. 

Illustrated Love uses light, adventurous love sto- 
ries with touches of humor. They move with 
lightning speed; can be compared with the spark- 
ling romances one occasionally finds in Saturday 
Evening Post, Collier’s or Redbook, except that 
their tempo is greatly accelerated. Shorts seldom 
exceed 400 words, novelettes 10,000 to 12,000, serials 
about 25,000. 

Illustrated Detective features the modern detec- 
tive adventure story with at least a fifty per cent 
woman interest. It is intended for women read- 
ers; romantic thrills are the keynote rather than 
realism. It uses shorts from 1000 to 4000, novel- 
ettes 10,000 to 15,000 and serials 25,000. 

Love Mirror uses both first and third-person sto- 
ries under the author’s name or with an “as told 
to” by-line. The magazine is intended for “women 
of limited leisure’—housewife and working-girl. 


The fiction features middle-class characters, is 
often melodramatic, but it must have complete sin- 
cerity and seem realistic. 

College Life offers a fine starting point for the 
sophisticated contemporaries of John Held, Jr., 
Percy Marks and Vina Delmar. It offers wide 
latitude in treatment; its effects range from the 
romantically idealistic with a humorous touch of 
risque, to the decidedly iconoclastic. Liberty, Cos- 
mopolitan, Redbook often run close parallels. 
While the majority of College Life stories feature 
collegiate characters, the background is seldom em- 
phasized; some of their stories do not approach 
the campus. 

College Humor confines itself primarily to so- 
ciety background and “upper class” fiction. Mys- 
tery-adventure and detective stories of youthful 
romantic appeal are often used in addition to col- 
legiate fiction. And College Humor runs a “first 
story” in almost every issue. 

Physical Culture is another magazine which every 
year features quite a few writers new to smooth- 
paper. It is of general-interest caliber; young- 
love, mystery-adventure and romance, with outdoor 
settings, predominate. 

If those who have smooth-paper ambitions di- 
rect their efforts at these less-difficult targets to- 
day, tomorrow may find them contributors to the 
really “big time” magazines. 


SERIOUS BOOKS GROWING IN DEMAND 


NSIGHT into the present-day trend of book 

publishing is contained in an interview with Ray 
Long, formerly editor of Cosmopolitan, who now 
issues books under the imprint of Ray Long and 
Richard R. Smith. As reported by Florence Ryer- 
son and Colin Clements in the Los Angeles Times 
Sunday Magazine, he said: 

“The public has gone in for serious thinking in 
a really big way.... The public at a time like 
this is more discriminating in its purchases... . 
Stories about flappers seem to be definitely passe; 
also the gangster yarn. The flapper and gangster 
lent themselves to amusing or melodramatic treat- 
ment, but the stories were almost too easy to do 
and the market became glutted. Public taste now 


requires a treatment which is mental rather than 
emotional. . . . Sensationalism, violence, and sex, 
when handled without delicacy, no longer intrigue 
the American public, whereas studies of human 
life, especially those containing historical and bio- 
graphical material, are increasing in popularity. 
In other words, the modern reader is interested in 
what a human being (the writer) thinks of other 
human beings... . 

“What a writer must have is a knowledge of life, 
It is so necessary, so supremely important, that it 
frequently overshadows all else. It explains why, 
from time to time, some new and vigorous per- 
sonality breaks out from the ranks of youth and, 
almost overnight, storms the literary ramparts.” 
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How a Playwright Builds Drama 


BY MADELEINE MATZEN 


IN this day of 
sensational m u r- 
ders, gangsters, 
world politics and 
tabloids, the 
world, in general, 
refuses to be en- 
tertained or 
amused by any- 
thing that is not 
mainly drama or 
melodrama. But 
these two are so 
closely associated 
that we may safe- 
ly lump them both 
together and just say “drama.” And we 
can sum it all up by saying that the great 
American public is “drama-minded.” 


All amateur playwrights and most pro- 
fessional playwrights find the business of 
keeping the dramatic conflict constantly be- 
fore them and the objective always in view 
a difficult matter. Owing to the rapid exits 
and entrances of various minor characters, 
one member of the dramatic triad is apt to 
be left high and dry, sans lines and busi- 
ness, or carried outside the stage setting 
with no reasonable excuse for bringing him, 
or her, back into the scene. This inability 
to handle the characters in a play deftly 
leaves a drama with “holes” in it, or dull 
gaps in the action, or incoherent continuity 
of lines. 


The dramatic triad, of course, consists of 
the hero, heroine and antagonist. Drama 
results from building up a line of conflict 
between either the hero or the heroine and 
the antagonist. The object of the conflict 
must be plainly and constantly kept in view. 
The conflict must grow in intensity and emo- 
tional pressure until the climax is virtually 
forced out into the open and the “great 
scene” of the play takes place before our 
eyes. 

The great trouble with most playwrights 
who do not “click” is dullness (the result 
of incoherency) and vast gaps in the action. 

How to remedy this? The professional 
playwright builds for himself a miniature 
stage on which the characters (enacted by 
puppets) go through all the mechanics of 
his play for him, thus revealing any lurk- 
ing gaps in the action, any dull and drag- 


Madeleine Matzen 


ging lines, any false and unconvincing situ- 
ations. 

I know of one well known and successful 
playwright who uses three chairs to indi- 
cate his triad. Sitting in one chair, he be- 
comes the hero and speaks his lines; sitting 
in another he becomes the ‘heroine and 
speaks her lines, and in the third chair he 
assumes the role of the menace, or antagon- 
ist . . . changing from chair to chair for 
the speeches. But as he nears the climax, 
I imagine this method would become such 
a hop, skip, and jump performance that 
only a Douglas Fairbanks could accomplish 
it and maintain his mental equilibrium. The 
miniature stage seems to me to be the most 
practical method. 


How to build a miniature stage? It’s very 
simple. All you need is a thin sheet of 
cardboard, eighteen by nineteen inches, and 
shears. Add to these three empty spools. 
Bend the cardboard in neatly for three inches 
at each end of the eighteen inch length. 
These three-inch edges are the wings of 
your theatre. Cut a doorway of an inch and 
a half in each wing. And cut a two and 
a half inch doorway in the center. The floor 
of your stage is any convenient table. Your 
dramatic triad consists of the three spools. 
One young playwright painted his spool- 
heroine gold, his hero blue (“true blue” I 
guess), and his spool-antagonist red (which 
probably was intended to represent danger). 
Then “on with the play.” The spools enter 
and exit through their cardboard doorway 
just as they would in real life on the stage. 
No character is left in lonely and useless 
isolation for long without the author’s being 
aware of the fact. 

Lines become shorter and more to the 
point when spoken, even if spoken on a 
miniature stage by painted spools. 

One of the most successful methods of 
teaching playwriting was developed in a 
certain “workshop” in New England under 
the guidance of an expert in dramatic tech- 
nique. In this workshop the students built 
miniature stages as well as a small stage 
of their own. Their success was due, in a 
great measure, to the fact that they literally 
were “in” the theatre, and thus were able 
to see their dramatic efforts enacted before 
their eyes. 


While this suggestion may at first seem 


by 
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childish and more like a clumsy game than 
like an aid for writing drama, you will find 
it to be practical, inexpensive and a huge 
help, perhaps more of a help than reading 
dozens of books on dramatic technique, for 
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all the technique in the world will not make 
a successful dramatist unless aided by prac- 
tical theatre experience. So get your card- 
board, your shears, and your three spools 
and build yourself a theatre and have your 
own company of actors at your command. 


vv 


CAME THE DAWN! 


By Jack SMALLEY 
Managing Editor, Fawcett Publications, Inc. 


ELIEVE it or not, I’m Pollyanna! Which is 

just my way of stating that first it gets 
tough, then it gets tougher, then came the dawn, 
then after the storm the sunshine, then within the 
1932 model dark clouds is seen a sterling silver, 
or at least a spiffy chromium-plated lining job— 
and all that sort of hooey. But is it hooey? Let’s 
see. 

Unsound books and unsound publishers will skid 
into the railing in 1932 just as they would do in 
any other year—only a trifle faster. Exhausted 
writers and slipshod beginners may have harder 
going than ever, but the skilled yarn-spinner and 
the beginner who has some genuinely good work 
to offer will do very well, thank you. And so 
will the well-established publishers. 


Virtually every publishing house has used up its 
accumulated reserve and is buying fresh, with 
schedules wide open. What could be sweeter for 
author or editor? 

The new year found Fawcett Publications issu- 
ing two more monthly magazines: Screen Book, 
and The Mechanical Package Magazine. Hooey, 
published by Popular Magazines, Inc., also ap- 
peared. Coupled with this expansion is the assur- 
ance of the largest manuscript budget this or- 
ganization has ever had, a budget that permits it 


to offer a quarter-million-dollar market. This 
house will purchase more manuscripts in 1932 than 
ever before in its years of remarkable growth— 
and rates paid will continue to be good. 

I do not attempt to speak for other publishers, 
but I think our situation is fairly representative. 


Tr 


CARE OF THE POSTAGE STAMP 


By Frep B. Mann 


ANY writers not only find it difficult to get 

money for the purchase of postage stamps, 
but they also have them sicken on their hands after 
they have secured them. 

In hot weather, especially, the postage stamp 
loses much of its stamina. While in this weak- 
ened condition it will cling for comfort and sym- 
pathy to whatever is nearest. If the stamp is in 
one of the little books issued by the Government, 
it adheres tenaciously, given sudden strength by 
delirium, to the waxed paper. If in a sheaf with 
its brothers it clings to them or grasps anything 
else handy. In any of these situations it be- 
comes unfit for work. 

I have discovered a wonderful system for keep- 
ing the postage stamp in good health and ready 
for work. I kennel it in the icebox. There, its 
vitality maintained, the stamp does not cling for 


support, comfort or sympathy while waiting for 
its call to duty. Thus, when called upon, it has 
an ambition eagerly to embrace any envelope to 
which it is attached. 

That is not all. When licked, the stamp leaves 
a pleasant flavor upon the tongue instead of the 
usual gluey taste. Any fruit flavor may be se- 
cured on the stamp by putting that variety of 
fruit in the icebox. I know a poet who sub- 
sisted for a week by placing an apple in his ice- 
box, along with some postage stamps, and then 
going there for a lick or two on a stamp when- 
ever he felt hungry. And at the end of the week 
he still had the apple. The stamps, it must be 
admitted, were in rather a weakened condition 
afterward, but the poet had lived. And everyone 
knows that a poet to be able to write good poetry 
must have lived. 
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Fiction Marketing Chart 


The Author & Journalist 


Published 
Semi-Annually 


MARCH, 1932 
Listing Primary and Secondary Markets for Various Types of Fiction 
Length requirements and other details should be ascertained by referring to the Quarterly Hand 


Market List published in this issue. 


The Secondary Markets column does not indicate that all 


stories of type indicated for the primary group would be acceptable, but simply that there is 


some overlapping which suggests possibilities. 
in 


; In several cases the secondary markets are not 
the open market for material, though falling under the classification indicated. 


I—QUALITY GROUP 


Stories of Distinction and High Literary Merit. Plot 
Subordinate to Character. Realistic, psychological, sub- 
tle, interpretive. Primary appeal to the intellect. 

Primary or Secondary or 
Probable Markets Possible Markets 


American Mercury American Autopsy 


Atlantic Monthly Bookman . 
North American Review 


Forum 

Harper’s Virginia Quarterly Review 

Scribner’s Westminster 
General Popular Magazines 


Women’s Magazines, 
group a 


II—GENERAL POPULAR MAGAZINES 


Achievement, Conflict, 


Dramatic stories of Adventure, 
Plot and char- 


Romance, Humor, Social Problems. 
acters skillfully developed. 

Primary Secondary 
Abbott’s Magazine 
American Hebrew 
Blade and Ledger 
B’nai B’rith 


American 
Canadian Magazine 
College Humor 


College Life 
Collier’s Bridge Magazine 
Columbia Menorah Journal 
Cosmopolitan Movie Romances 
Country Gentleman Outdoor America 
Country Home Photoplay 

Elks Popularity Magazine 
Liberty Rotarian 

MacLean’s Action, Pulp-paper 
Physical Culture Magazines 

Redbook Women’s and Household 


Saturday Evening Post Religious Magazines 


III—WOMEN’S AND HOUSEHOLD MAGAZINES 


a—Love, domestic or social problems. Plot and char- 
acters skillfully developed. Crisp, modern style. Sophis- 
ticated on surface; “Love’s Sweet Dream” at core. 


Primary Secondary 
Canadian Home Journal Harper’s Bazar 
Delineator Vanity Fair 
Good Housekeeping Vogue 
Household Magazine Group b 


Ladies’ Home Journal General popular magazines. 
Metropolitan Home Journal 

McCall’s 

Pictorial Review 


Women’s Home Companion 
b—More restricted in theme and style. 
glamorous, emotional. 


Chatelaine 
Tarmer’s Wife 
and’ 


Unsophisticated, 


Parents’ Magazine 
Groups a, c and d. 
Farm Magazines 
Religious Magazines 
Love Story Group 


Home Friend 
Home Magazine 
Mother’s-Home Life 
Woman’s World 


c—Small town or rural appeal. 

American Cookery Country Gentleman 

Comfort Country Home 

Blade and Ledger Groups b and d 

Everyday Life Farm Magazines 

Family — and Religious Magazines 
tar 


Household Guest 
Western Home Monthly 


IV—ACTION AND PULP-PAPER MAGAZINES— 
MALE INTEREST 


Plot, vigorous physical action and drama essential. 
a—Adventure and action of all types, Western, air, war, 
sea, detective, crime, sport, etc. 
Primary 
Ace High 


Ace High Novels 
Action Novels 


Secondary 


General Popular Magazines 
Boys’ Magazines 

Blade and Ledger 

Grit 


Action Stories 
— Star Novels 
Book Thrilling Adventures 


Complete Adventure Novelettes 
Five Novels Monthly 

Popular Complete Stories 
Popular Fiction 


Short Stories 

Top Notch 

b—Air Stories 

Air Stories Groups a and d 
Daredevil Aces Boys’ Magazines 
Sky Birds U. S. Air Services 
c—Detective, Crime, Mystery, Gangster Fiction. 
All-Star Detective Stories Group a 

Black Aces General Magazines 
— Mask Magazines 
Complete Detective Novel 
Complete Gang Novel 


Complete Mystery Novelettes 
Detective Dragnet 
Detective Fiction Weekly 
Story 

ime Detective Magazine 
Gangland Stories 
Gangster Stories 
Gang World 
Gun Molls 
Headquarters Stories 
“I Confess” 
Illustrated Detective Magazine 
Master Detective (true) 
Racketeer Stories 
Real Detective 
Shadow Detective Monthly 
Startling Detective Adventures (true). 
True Detective Mysteries (true) 
Underworld 


d—War and Air-war. 


American Legion Monthly 
Foreign Service 
Stars and Stripes 


Aces 
Battle Aces 
Battle Stories 


Flying Aces U. S. Air Services 
Our Army Groups a and b 

Sky Birds General Magazines 
War Aces 

War Birds 

War Stories 

Wings 

e—Western Fiction. 

All-Western Western Adventures 
Black Mask Love-Story Western Maga- 
Cowboy Stories zines 

Frontier Stories Group a 

Lariat Story General Magazines 


North-West Stories 

Outlaws of the West 

Triple-X Western 

West 

Western Rangers 

Western Story 

Wild West Stories and Complete Novel Magazine 
Wild West Weekly 


|_| 
et 
Gentlewoman 
Good Stories 
Grit 
Home Circle 
Home Friend 
Homemaker 
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Secondary or Primary or 
Possible Markets Probable Markets 


f—Scientific and Pseudo-scientific Fiction 


Argosy Group a 
Stories General Magazines 
Amazing Stories 


Science Fiction 
Time Traveller 
Weird Tales 

Wonder Stories 


g—Miscellaneous (types indicated by title). 


College Stories Group a * 
Fight Stories 

Front Page Stories 

New York Stories 

Oriental Stories 

Railroad Stories 

Speed Stories 

Sport Story 


V—LOVE STORY—PULP PAPER AND ALL FICTION 


a—Romantic love, glamorous, emotional, melodramatic 
Primary Secondary 


All Story Woman’s Magazines 
Illustrated Love Magazine Five Novels Monthly 


Love Mirror Thrilling Love Magazine 
Love Romances Confession Magazines 
Love Story 


Sweetheart Stories 


b—Love-stories with Western background. 
Complete Western Love Novelettes 


Far West Romances 

Ranch Romances Male Interest Western and 
Rangeland Love Story Adventure Magazines 
Western Love Stories Women’s Magazines 
Western Romances 


Western Tr: 


c—Love stories with motion picture background 


Modern Screen Magazine General and Women’s 
Movie Romances Magazines 
New Movie Magazine Hollywood Nights 


VI—SOPHISTICATED AND SOCIETY MAGAZINES 


Primary Secondary 
Chicagoan 

Game & Gossip 

Harper’s Bazar 

Houston Gargoyle 

Mayfair 

New Yorker 

Spur 

Tattler & American Sketch 
Vanity Fair 

Vogue 


Life 
Quality Group 
Women’s Magazines 


VII—SEX AND RISQUE MAGAZINES 


Secondary 
Confession magazines 


Primary 


Breezy Stories 

Broadway Nights 

Gay Parisienne 

Ginger Stories 

Hollywood Nights 
Paree 

Paris Frolics 

Paris Nights 

Pep Stories 

Snappy Magazine 

10 Story Book 

1 t 
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VIII—CONFESSION MAGAZINES 


First-person stories usually dealing with romantic and 
sex problems. 
Secondary 
Sex Magazines 
Love-Story Magazines 
Women’s Magazines 
General Magazines 


Primary 
Dream World 
Modern Romances 
Real Love Magazine 
Rexall Magazine 
True Confessions 
True Experiences 
True Romances 


True Story 
IX—BUSINESS FICTION 
Primary Secondary 
American General Magazines 


Extra Money 
Independent Salesman 
Opportunity 

Saturday Evening Post 
Specialty Salesman 


X—TABLOID OR SHORT SHORT-STORIES 


— under limits of 1000 to 1500 words, miscellaneous 
ypes. 
Primary Secondary 

Adult Bible Class Monthly Magazines of All Classe 
American Cookery 
American Farming 
American Hebrew 
Anchor, The 
Atlantica 
Blade and Ledger 
Broadway Nights 

hicagoan 
Christian Endeavor World 


Christian Herald Primary (Continued) 


Collier’s 

Comfort New York Daily News 
Cosmopolitan New Yorker 

D. A. C. News Opinion 

Elks Paris Nights 

Everyday Life Pennac 

Grit Photoplay 

Home Digest Playgoer 


Home Magazine 
Household Magazine 
Illustrated Love Magazine Real Detective 


Presbyterian Advance 
Redbook 


Judge Rotarian 

Liberty Snappy Magazine 

Life Tattler & American Sketch 
Living Church 10 Story Book 

Miraculous Medal. Union Signal 

My Self Magazine Vanity Fair 


XI—RELIGIOUS FICTION 


Primary Secondary 
Adult Bible Class Monthly General, 
Anchor, The Women’s, and 
Ave Maria Quality 
Canadian Messenger Magazines 
Catholic World 


Christian Endeavor World 
Christian Herald 
Congregationalist 
Improvement Era 

Grail 


Living Church 

agnificat 
Miraculous Medal 
Presbyterian Advance 
Union Signal 
Unity 
Youth 
Juveniles, religious type 


XII—SUPERNATURAL FICTION 


Primary Secondary 
My Self Magazine Occult Digest 
Strange Tales General Magazines 


Weird Tales 
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JUVENILE FICTION MARKETING CHART 


Consult Handy Market List for length requirements and other details. In general, short- 
story limits are 1008 to 4008 words for older classifications, 1000 to 2500 for junior ages, 
300 to 1200 for tiny tots. 


16 
GENERAL PUBLICATIONS RELIGIOUS 
PUBLICATIONS 
TINY TOT (4 to 9) 
(Boy) 
American Boy 


American Newspaper Boy Cradle Roll Home 


Boys’ Life 
Junior Safety Patrol Little Folks, The 
Open Road for Boys Mayflower 
Ropeco Our Little Folks 
Picture P. 
American Girl se 
Everygirl’s Storytime 
t Id 
(Boy and Girl) 
JUNIOR (9 to 12) 


(Boy and Girl) 


YOUNGER AGE 
Boys and Girls 


(Boy and Girl) Boys’ and Girls’ Comrade 
Child Life Junior Christian Endeavor 
Children’s Playtime 
Every Child’s Magazine 


John Martin’s Book 

Junior Home Magazine 
Kindergarten Primary Mag. 
Play Mate 


Junior Weekly 

Junior World (Phil.) 
Junior World (St. Louis) 
What To Do 


INTERMEDIATE (12 to 18) SENIOR AGE (16 on) 


(Boy) (Boy and Girl) 
Boys’ Challe 
Boy Life 
Boys’ World Epworth Herald 
Haversack Epworth Highroad 
Northern Messenger Forward 
Pioneer Front Rank 
Target Lutheran Young Folks 
Youth’s World 
atchw 
(Girl) Wellspring 
Girlhood Days Young People 
Girls’ Circle Young People’s Friend 
Girls’ Companion Young People’s Paper 
Girls’ World Young People’s Weekly 
Youth 
orchbearer 
GENERAL PERIODICALS 


Boys’ and Girls’ Comrade 
Christian Youth 

Friend 

Intermediate Weekly 
Lutheran Boys and Girls 


limited amount 
juvenile material.) 


Christian Science Monitor 


Olive Grade Teacher 
Portal Grit 
Young Crusader The Instructor 


Women’s, Farm, Educa- 
tional, and Religious 
Magazines 


Young Isreal 
Young People, The 
Youth’s Comrade 


THE AUTHOR & JOURNALIST’S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


Inside Stuff, 154 Nassau Street, New York, is a 
new weekly magazine published by the Romark 
Publishing Company. George A. Rosette is presi- 
dent; E. S. Hainmark, vice-president and execu- 
tive editor; Meyer Solmson, news editor. News 
and photos appropriate to its subtitle, “The News 
Behind the News,” will be handled. The maga- 
zine prefers well-known correspondents, but will 
buy from any sources if the material is verified 
and authentic. More correspondents will be added 
to its already organized staff throughout the coun- 
try. Those interested should write for informa- 
tion. Payment will be at column rates. 


All-Story, 280 Broadway, New York, makes this 
statement: “Right at present we want only simple, 
straightforward dramatic material, in which the 
characters live and feel intensely. It may be life 
for events to move along at a moderate tempo, but 
All-Story readers demand drama, and drama from 
the girl’s viewpoint, never the man’s. Payment is 
at good rates on acceptance. 


Weird Tales, 840 N. Michigan Avenue, Chicago, 
“is in need of some good weird-scientific stories of 
less than 10,000 words,” writes Farnsworth Wright, 
editor. “These may be interplanetary stories of 
the fourth dimension, and stories of the new sci- 
ence of today. We pay 1 cent a word on publi- 
cation.” 


Jack Smalley, managing editor of Fawcett Pub- 
lications, 529 S. Seventh Street, Minneapolis, 
Minn., sends this note: ‘Writers who aim at the 
Fawcett books are assured of the fastest action 
possible, speedy decisions and checks on accept- 
ance, with entire deal closed within ten days of 
the receipt of the manuscript. This being the 
case, hundreds of writers make this their primary 
market and submit their best work to Fawcett 
books first. The Mechanical Package Magazine 
and Modern Mechanics and Inventions provide a 
steady market for writers experienced in meeting 
their requirements. The demand for material will 
be consistent throughout the year. The rates are 
liberal. True Confessions is looking for a score 
of new writers and more work from old contrib- 
utors. It is one of the most wide-open markets 
of the day without a single manuscript in reserve— 
and the rate is 2 cents. Don’t miss this opportun- 
ity. Give up aiming at occasional markets and 
find a steady one here—where you can cash your 
check ten days after mailing an acceptable story. 
Startling Detective Adventures, published by 
Country Press, Inc., is also a wide-open 2-cent 
market with additional cash for photographs in 
connection with true crime mystery stories. Writ- 
ers are needed in every state to cover crime cases. 

(Continued on Page 32) 
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THE AUTHOR JOURNALIST'S | 
AANDY MARKET LIST 


FOR LITERARY WORKERS + 


» PUBLISHED QUARTERLY 


Marcu, 1932 


The Handy Market List is designed to give, in brief, convenient form, the information of chief impor- 


tance to writers concerning periodical markets. 
minute. 


Constant vigilance is exercised to keep this list h 
New publications, changes of address, and changes of editorial policy are closely followed in 


up to the 


preparing for each quarterly publication. Only a few obvious abbreviations are employed; M-20 means 
monthly, 20 cents a copy; 2M-10, twice monthly, 10 cents a copy; W-15, weekly, 15 cents; Q., quarterly, etc. 


Numbers indicate preferred word limits. 
Pub., payment on or after publication. 


Acc. indicates payment on or reasonably soon after acceptance; 
First-class rates, around 5 cents a word; good rates, an average 


around 1 cent or better; fair rates, around %4 cent; low rates, under % cent. Ind. indicates indefinite rates. 


Inc. indicates that our data on payment is incomplete. 


Editor’s name is given in most cases. 


LIST A 


General periodicals, standard, literary, 


Aces, 220 E. 42d St., New York. (M-20) War-air novel- 
ettes on Western front 12,000 to 30,000; verse. J. B. Kelly; 
John F. Byrne, Mng. Ed. 1c up, Acc. 


Ace-High, 155 E. 44th St., New York. (M-20) Western 
adventure, sport, short-stories 3500 to 6500, novelettes 
25,000, 4-part serials 40,000. W. M. Clayton; H. A. Mc- 
Comas. 2c up, Acc. 

Ace High Novels, 155 E. 44th St., New York. (M-20) 
Western, Northern, action novelettes 30,000 to 35,000; 
North American setting, American hero, modern times, 
slight woman interest. H. A. McComas. Good rates, Acc. 


Action Novels, 220 E. 42d St., New York. (Bi-M-20) 
Western, adventure novelettes 10,000, novels 20,000 to 
30,000, American hero. J. B. Kelly; John F. Byrne, Mng. 
Ed. le up, Acc. 


Action Stories, 220 E. 42d St., New York. (M-20) West- 
ern and adventure short-stories 4000 to 6000, novelettes 
10,000 to 12,000; verse. J. B. Kelly; John F. Byrne, Mng. 
Ed. lc up, Acc. 


Adventure, 161 6th Ave., New York. (2M-25) Adventure, 
Western, sea, foreign short-stories 3000 to 15,000, novel- 
ettes 15,000 to 40,000, serials 50,000 to 100,000; fillers up to 
2000, adventure articles, verse. A. A. Proctor. 2c up, 
verse $1 line, fillers $10 up, Acc. 


Air Stories, 220 E. 42d St., New York. (M-20) Avia- 
tion short-stories 4000 to 6000, novelettes 10,000 to 12,000, 
3-part serials 45,000, complete novels 20,000 to 30,000. J. 
B. Kelly. John F. Byrne, Mng. Ed. Ic up, Acc. 

All Star Detective Stories, 155 E. 44th St., New York. 
(Bi-M-20) Fast action detective short-stories 3000 to 6000; 
novelettes 10,000 to 15,000. Carl Happel. 2c up, Acc. 

All-Story, 280 Broadway, New York. (2M-15) Melo- 
dramatic, thrilling love  short-stories, heroine’s view- 
point, 4000 to 7000, novelettes up to 12,000, serials up to 
40,000; rhymed verse up to page length. Amita Fairgrieve. 
Good rates, Acc. 

All Western, 100 5th Ave., New York. (M-10) ‘‘Differ- 
ent,” authentic Western short-stories 5000, novelettes 10,- 
000, novels 20,000. Features, special articles on West, 
photos. No love interest. C. W. Mowre. Good rates, Acc. 

American Magazine, The, 250 Park Ave., New York. 
(M-25) Short-stories 3500 to 5000, serials 45,000 to 60,000, 
illustrated personality sketches, 1000 to 1500, human-in- 
terest articles, dramatic stories of achievement 3500 to 
5000. Summer N. Blossom. First-class rates, Acc. 

American Mercury, The, 730 Sth Ave., New York. 
(M-50) Sophisticated reviews, comment, essays; serious 
and political articles, short-stories, sketches, verse; high 
literary standard. H. L. Mencken. Good rates, Acc. 

Argosy, 280 Broadway, New York. (W-10) Action fic- 
tion, all types except love or feminine lead, short-stories 
1000 to 7000, novelettes 10,000 to 20,000, serials up to 60,- 
000 (installments of 10,000), prose fillers 100 to 400. Don 
W. Moore, 1%c up, Acc. 

Astounding Stories, 155 E. 44th St., New York. (M-20) 
Fantastic, pseudo-scientific short-stories up to , NOov- 
elettes 20,000 to 30,000, 3 or 4-part serials 40,000 to 60,000. 
Love interest permitted. Harry Bates. 2c up, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Es- 
says, human-interest articles; sketches, short-stories, 
— literary standard. Ellery Sedgwick. Good 
rates, Acc. 


household, popular and non-technical, which ordinarily pay on acceptance at 
rates of about 1 cent a word or better. 


Battle Aces, 205 E. 42d St., New York. (M-20) Air-war 
short-stories 5000 to 10,000, novelettes up to 15,000. Harry 
Steeger. Ic up, Acc. 

Battle Stories, 529 S. 7th St., Minneapolis, Minn. (Bi- 
M-25) War short-stories up to 5000, novelettes 12,000 
to 15,000, serials 40,000 to 60,000, installments of 15,000, 
ballad verse up to 32 lines. True first-person front-line ex- 
perience stories. Capt. Roscoe Fawcett, Jack Smalley. 1%c 
up, poetry 25c line, Acc. 

Black Aces, 220 E. 42d St., New York. (M-20) Lone wolf, 
gentleman-adventurer short-stories 6000, novelettes 10,000 
to 13,000, modern settings. J. F. Byrne. Good rates, Acc. 

Black Mask, 578 Madison Ave., New York. (M-20) De- 
tective, Western, border, adventure short-stories 4000 to 
6000, novelettes up to 15,000. Joseph T. Shaw. Good 
rates, Acc. 


Blade and Ledger, 510 N. Dearborn St., Chicago. (M25) 
Romantic, adventure short-stories, small-town background, 
1000 to 3500. Wm. Fleming French. 1% to 5c, Acc. (Over- 
stocked.) 

Blue Book, 230 Park Ave., New York. (M-25) Western, 
mystery, adventure, short-stories, novelettes. True-ex- 
perience prize contests. Donald Kennicott. 2c up, Acc. 


Breezy Stories, 1071 6th Ave., New York. (M-20) Sex 
short-stories, 2500 to 6000, novelettes 12,000 to 15,000; 
light verse. Cashel Pomerey. lc, verse 25c line, Acc. 


Calgary Eye-Opener, 602 McKee Bldg., Minneapolis. 
(M-25) Brief humorous, dramatic, risque material. EF. 
A. Sumner. Gags, jokes, epigrams up to 150, $1; verse 
up to 48 lines, 10 to 25c line; cartoons $2 up, Acc. 


Canadian Home Journal, 71 Richmond St., W., Toronto, 
Ont. (M-10) Short-stories up to 5000, 4 to 6-part serials, 
articles of interest to Canadian women up to 2500. W. 
Dawson. Good rates, 


Chatelaine, The, 143 University Ave., Toronto, Ont., 
Canada. (M-10) Articles of Canadian woman interest up 
to 2000, short-stories 3500 to 5000, 2 to 4-part serials. 
Byrne Hope Sanders. Ic up, Acc. 


Clues, 155 E. 44th St., New York. (M-20) Detective, 
crime short-stories 3000 to 6000, novelettes 20,000 to 
30,000, serials 40,000 to 60,000. W. M. Clayton, Carl Happel. 
2c up, Ace. 


College Humor, 1050 N. La Salle St., Chicago. (M-35) 
Youthful modern short-stories up to 8000, novelettes, 
serials, general and _ sport articles, college-interest; 
sketches, jokes, humorous essays; gay verse, epigrams, 
art work. H. N. Swanson. First-class rates, jokes $1, 
verse 50c line, Acc. 


College Life, 570 7th Ave., New York. (M-25) Swift- 
moving, realistic short-stories, collegiate background, sex 
interest, 3000 to 6000; novelettes 9000, short-stories 1000, 
collegiate articles 1200, humorous 4 to 6 line verse, jokes, 
editorials 300. N. L. Pines. 1%4c up, verse 10 to 20c line, 
jokes 35 to 50c, Acc. 


College Stories, 79 7th Ave., New York. (M-20) Col- 
legiate short-stories, novelettes. Good rates, Acc. 


Collier’s, 250 Park Ave., New York. (M-5) Short-stories 
up to 5000, serials up to 60,000; articles on popular ques- 
tions of the day 3500 to 5000, editorials, short short- 
stories. Wm. L. Chenery. First-class rates, Acc. 
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Columbia, 45 Wall St., New Haven, Conn. (M-10) 
Knights of Columbus publication. Articles on contempo- 
rary science, travel, sport, topics of general interest for 
men 2500 to 3500; action short-stories 5000, verse. John 
Donahue. 1 to 3c, Acc. 

Comfort, Augusta, Me. (M-5) Short-stories 1000, articles 
of family interest. V. V. Detwiler. 1 to 3c, Acc. 

Complete Detective Novel Magazine, 350 Hudson St., 
New York. (M-25) Detective short-stories 1000 to 8000, 
novels 40,000 to 75,000, true tales of detective work 1000 
to 2500. Ic, Acc. 

Complete (Western Love, Mystery, Adventure) Novel- 
ettes, 155 E. 44th St., New York. (M-20) Alternates the 
three titles, using material of types indicated. John Burr. 
Good rates, Acc. 

Cosmopolitan, 959 8th Ave., New York. (M-25) Short- 
stories 3000 to 6000; short-shorts 1000 to 1500; articles of 
national import. 2000 to 4000. Stocked up on serials. Harry 
Payne Burton. First-class rates, Acc. 

Country Gentlemen, The, Independence Sq., Philadel- 
phi. (M-5) Short-stories, serials, articles of interest to 
rural readers; humorous sketches, jokes, agricultural and 
household articles. Miscellany for boys’ and girls’ depts. 
Philip S. Rose. First-class rates, Acc. 

Cowboy Stories, 155 FE. 44th St., New York. (M-20) 
Cowboy, rangeland short-stories 3000 to 6000, novelettes 
25,000, 2-part stories 14,000 to 18,000. W. M. Clayton; H. A. 
McComas. 2c, Acc. 


D. A. C. News, Detroit Athletic Club, Detroit, Mich. 
(M-25) Humorous sketches up to 1500, verse. Chas. A. 
Hughes. First-class rates, Acc. 

_ Daredevil Aces, 205 E. 42d St., New York. (M) Thrill- 
ing air fiction. Harry Steeger. Good rates, Acc. 

Delineator, 161 6th Ave., New York. (M-10) Dramatic, 
human short-stories 5000, serials, articles. Oscar Graeve. 
First-class rates, Acc. 

Detective Fiction Weekly, 280 Broadway, New York. 
(W-10) Detective, crime, underworld, mystery short-stories, 
novelettes, serials. Fact stories of murder mysteries. How- 
ard V. Bloomfield. 1%4c up, Acc. 

Detective Story Magazine, 79 7th Ave., New York. 
CW -15) Swift-moving action detective short-stories 2500 
to 5000, novelettes 10,000 to 30,000, serials up to 80,000, 
12,000 word installments, articles on crime, etc., 300 to 
2500. F. E. Blackwell; Dorothy C. Hubbard, associate. 
Good rates, Acc. 

Dime Detective Magazine, 205 E. 42d St., New York. 
(M-10) Mystery and action short-stories 5000, novelettes 
10,000 to 15,000. Harry Steeger. Ic up, Acc. 

Dream World, 1926 Broadway, New York. (M-15) First 
person confession type short-stories 5000, serials 25,000 to 
50,000, verse, of love and romance. Helen J. Day. 2c, 
verse 50c line, Acc. 


_Elks Magazine, 50 E. 42d St., New York. (M-20) Ar- 
ticles, short-stories up to 5000, serials up to 50,000. Short 
short-stories. Joseph T. Fanning; Bruce McClure, Mng. 
Ed. First-class rates, Acc. 


Farmer’s Wife, 61 E. 10th St., St. Paul, Minn. (M-5) 
Articles for farm women of general and household inter- 
est; short-stories, short serials, verse. F. W. Beckman, 
Mng. Ed. le up, Acc. (Overstocked.) 

Far West Romances, 79 7th Ave., New York. (M-15) 
Western love short-stories 5000 to 6000, novelettes 15,000 
to 25,000, serials 36,000 to 80,000, installments of 12,000. 
Dorothy C. Hubbard. Good rates. Acc. 

Fight Stories, 220 E. 42d St., New York. (M-20) Action 

stories of the prize ring, short-stories 3000 to 6000, novel- 
ettes 10,000 to 12,000. J. B. Kelly; John F. Byrne, Mng. 
Ed. lc up, Acc. 
_ Film Fun, 100 5th Ave., New York. (M-20) Collegiate 
jokes, quips, epigrams up to 300, humorous verse. Lester 
Grady. Short text 3c word up; verse 50c up line; jokes, 
quips $1.50 to $3, Acc. 

Five Novels Monthly, 155 E. 44th St., New York. 
(M-25) Western, adventure, sport, mystery, romantic 
novels 25,000, strong love interest essential. W. M. Clay- 
ton; John Burr. 2c up, Acc. 

Foreign Service, Memorial Bldg., Kansas City, Mo. (M) 
Short-stories, articles of interest to overseas men up to 
2500. Illustrations. Barney Yanofsky. 2c up, Acc. 

Forum, 441 Lexington Ave., New York. (M-25) Con- 
troversial articles, essays, ‘“‘first’’ short-stories 2000 to 
3000, serials. Henry Goddard Leach. Good rates, Acc. 

Frontier Stories, 220 E. 42d St., New York. (M-20) Old 
West short-stories 4000 to 6000, novelettes 10,000 to 12,000, 
novels 20,000 to 30,000; Old West fact articles, verse. J 
B. Kelly; John F. Byrne, Mng. Ed. lc up, Acc. 


Gang World, 205 E. 42d St., New York. (M) Under- 
world, crime short-stories 3000 to 10,000, novelettes up to 
— feature articles with photos. Harry Steeger. 1c up, 

ce. 


The Author & Journalist 


Good Housekeeping, 56th St. and 8th Ave., New York. 
(M-25) Young love short-stories up to 6000, serials, verse 
3 to 4 stanzas. Overstocked on articles. W. F. Bigelow. 
First-class rates, Acc. 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) 
Light, humorous articles on social phases. Does not 
encourage contributions. Arthur H. Samuels. Good rates, 
Acc. 

Harper’s Magazine, 49 E. 33d St., New York. (M-40) 
Human interest articles, essays, short-stories 4000 to 
7000, serials up to 60,000, verse, high literary standard. 
Lee F. Hartman. First-class rates, Acc. 

Holland’s, The Magazine of the South, Main and Race 
Sts., Dallas, Texas. (M-10) Articles of interest to South 
2500 to 3000, short-stories 4000 to 6000, serials 30,000 to 
80,000; verse up to 24 lines, children’s stories. F. P. Hol- 
land. 14c up, photos $2 up, Acc. 

Home Magazine, The, 55 Sth Ave., New York. (M-10) 
Domestic and love short-stories 1000 to 2000, home service 
articles 1500, first-person true life dramas. 3c, Acc. 

Hooey, Sexton Bldg., Minneapolis, Minn. (M-15) So- 
phisticated cartoons, parody advertisements, ideas for 


cartoons. Jack Smalley. Good rates, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, 
Kan. (M-10) Household and general articles, short-stories 
under 1000, also 2500 to 5000, serials 30,000 to 50,000, verse 
usually under 20 lines, hints. Nelson Antrim Crawford 
2c up, verse 50c line, Acc. 


“I Confess,” 100 5th Ave., New York. (M-10) True il- 
lustrated love crime stories. Submit synopsis first. Jean 
Boord. 1 to 2c, Acc. 

Illustrated Detective Magazine, 55 5th Ave., New York. 
(M-10) Detective novelettes 12,000, short-stories 1500 to 
3000; strong love interest desirable, short crime stories 
with photos. 3c, Acc. 

Illustrated Love Magazine, 55 5th Ave., New York 
(M-10) Love short-stories up to 4000, serials 25,000 to 
30,000, articles on love and social problems of young 
people. Elsie K. Frank. 3c up, Acc. 


Ladies’ Home Journal, Independence Sq., Philadelphia. 
(M-10) Articles 750 to 5000; short-stories 1500 to 7000, 
serials, short lyric or humorous verse. Loring A. Schuler. 
First-class rates, Acc. 

Lariat Story Magazine, The, 220 E. 42d St., New York. 
(M-20) Cowboy short-stories 4000 to 6000, novels 30,000, 
serials 30,000 to 45,000, verse. J. B. Kelly. 1c up, Acc. 

Liberty, 1926 Broadway, New York. (W-5) Romantic, 
adventure, humorous short-stories, youthful appeal, 100 
to 5000, timely human-interest articles. Wm. Maurice 
Flynn. First-class rates, Acc. Short-shorts under 2000, 
$100 to $500 each. 

Life, 60 E. 42d St., New York. (M-15) Humor in verse, 
skits, epigrams, sketches. Short short-stories up to 1500. 
F. B. Mallory. First-class rates, jokes up to $5, Acc. 

Love Mirror, 8 W. 40th St., New York. (M-10) Emo- 
tional love short-stories 3500 to 10,000, novelettes 20,000 
to 30,000, love adventures or semi-confessional. Hope Hale. 
Good rates, Acc. 

Love Romances, 220 E. 42d St., New York. (M-20) 
Strongly plotted, human love stories 3000 to 6000, novel- 
ettes 10,000 to 12,000, novels 30,000, 3-part serials 30,000 
to 45,000; no first-person stories. Harriet A. Bradfield. 
lc up, Acc. 

Love Story Magazine, 79 7th Ave., New York. (W-15) 
Thoroughly modern love short-stories 3500 to 5000, novel- 
ettes 10,000; 2 to 4-part serials, installments of 12,000; 
verse up to 16 lines. Miss Daisy Bacon. Ic up, Acc. 


MacLean’s Magazine, 143 University Ave., Toronto, 
Ont., Canada. (2-M-10) Articles on Canadian_ subjects, 
short-stories up to 5000, serials 30,000 to 65,000. H. Napier 
Moore. Ic up, Acc. 

Master Detective, The, 1926 Broadway, New York. (M- 
15) True detective and crime stories, outstanding cases, 
illustrated by photos, with official by-line. Bert Bowden. 
2c, extra for photos, Acc. 

McCall’s Magazine, 230 Park Ave., New York. (M-10) 
General and household interests; short-stories 2500 to 
7000, serials. Otis L. Wiese. First-class rates, Acc. 

Modern Romances, 100 5th Ave., New York. (M-10) 
Confession, first-person, emotional but not sexy short- 
stories 2000 to 6000; novelettes and serials by order. Lyon 
Mearson. 2c, Acc. 


National Geographic Magazine, 1156 16th St., N. W., 
Washington, D. C. (M-50) Authoritative illustrated, usu- 
ally on assignment, travel articles. Gilbert Grosvenor. 
First-class rates, Acc. 

New Yorker, The, 25 W. 45th St., New York. (W-15) 
Humorous, satirical articles, sketches up to 2000; clever 
verse, fillers. Good rates, Acc. 
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North* West Stories, 220 E. 42d St., New-York. (M-20) 
Snow country, rangeland fast-moving action short-stories 
up to 6000, novelettes 20,000 to 30,000, 3-part serials —3 
000 to 45,000; verse. Sympathetic element required. J. 
Kelly; John F. Byrne, Mng. Ed. 1c up, Acc. 


Pennac, The, Rittenhouse Square, Philadelphia. (M-25) 
Sport —* storyettes, humor 1000 to 1500. M. A. 
Kelly. 1%c, photos $1 up, Acc. 

Physical Culture, 1926 Broadway, New York. (M-10) 
Dramatic, love, problem  short-stories, serials. Health 
articles. Sheppard Butler. 2c, photos $3 to $5, Acc. 

Pictorial Review, 222 W. 39th St., New York. (M-10) 
Articles of interest to women 2500 to 3500; action, drama, 
problem short-stories, novelettes, serials, verse. Percy 
Waxman. First-class rates. Acc. (Overstocked.) 

Popular Complete Stories, 79 7th Ave., New York. (M- 
15) Western, adventure short-stories, novelettes, novels 
up to 50,000, verse. Edmund C. Richards. 1%4 to 2c, Acc. 


Railroad Stories, 280 Broadway, New York. (M-15) 
Railroad short-stories, novelettes, serials, 1500 to 75,000; 
railroad verse 24 lines. Sensational true tales 500 to 
1500. Freeman H. Hubbard. Good rates, Acc. 

Ranch Romances, 155 E. 44th St., New York. (2-M-20) 
Western love short-stories 4000 to 9000, novelettes 30,000 
to 35,000, serials 60,000 to 70,000; fillers up to 500; verse. 
Fanny Ellsworth. 2e up, verse 25c line, Acc. 

Rangeland Love Story Magazine, 155 E. 44th St., New 
York. (M-20) Western love short-stories 5000 to 10,000, 
novelettes 30,000 to 35,000, serials 40,000 to 60,000. Verse. 
Fanny Ellsworth. 2c up, verse 25c line, Acc. 

Real Detective, 1050 N. LaSalle St., Chicago. (M-25) 
True illustrated crime stories 1000 to 25,000; detective- 
mystery short-stories 1000 to 6000, novelettes 15,000 to 
20,000, serials 25,000 to 35,000. Edwin Baird. 1 to 2c, photos 
$3, Acc. 

Real Love Magazine, 79 7th Ave., New York. (M-15) 
Confession type first-person love stories. Daisy Bacon. 
Good rates, Acc. 

Redbook, 230 Park Ave., New_York. (M-25) Short- 
stories, serials, feature articles. Edwin Balmer. First- 
class rates, Acc. 

Review of Reviews, 55 5th Ave., New York. (M-35) 
Articles on politics, economics, national problems, travel. 
Albert Shaw. 2c up, Acc. 

Rexall Magazine, The, 43 Leon St., Boston. (M) Con- 
— short-stories 2000 to 3000. Marguerite Wettlin. Ic, 

ce. 

Rotarian, The, 211 W. Wacker Drive, Chicago. (M-25) 
Gripping, human-interest articles, essays, short-stories 
1500 to 1800, verse. Emerson Gause. First-class rates, Acc. 


Saturday Evening Post, The, Independence Sq., Phila- 
delphia. (W-5) Articles on timely topics 4000 to 5000, short- 
stories 5000 to 7500, serials up to 90,000; humorous verse, 
skits. Geo. Horace Lorimer. First-class rates, Acc. 

Scribner’s Magazine, 597 5th Ave., New York. (M-35) 
Critical and interpretive articles 1000 to 7000; short-stories 
up to 5000; novelettes 15,000 to 35,000; little verse. Alfred 
Dashiell, Mng. Ed. Good rates, Acc. (Overstocked.) 

Screen Humor, 305 E. 46th St., New York. (M) Jokes, 
skits. Natalie Messenger. $1 and up, Acc. 

Shadow Detective Monthly, The, 79 7th Ave., New 
York. (M-10) Vivid, exciting, action crime-detective short- 
stories 2000 to 5000. Ic, Acc. 

Short Stories, Garden City, New York. (2-M-25) Adven- 
ture short-stories up to 6000, novelettes 10,000 to 12,000, 
complete novels 25,000 to 60,000, outdoor fillers 50 to 500. 
Roy de S. Horn. Good rates, Acc. 

Smokehouse Monthly, 529 S. 7th St., Minneapolis, Minn. 
(M-25) Jokes, wisecracks, cartoon suggestions, epigrams, 
ballads. W. H. Fawcett. Jokes $1 to $5, verse 25c line, Acc. 

Snappy Magazine, 570 7th Ave., New York. (M) Short 
snappy, sexy stories 1000 to 2500, 3-part serials 7500 to 
9000. Alexander Samalman. 1c, Acc. 

Sport Story Magazine, 79 7th Ave., New York. (2M-15) 
Competitive sport short-stories up to 6000, novelettes up 
to 10,000; controversial articles, life stories 2500 to 4000. 
Good rates, Acc. 

Spur, The, 515 Madison Ave., New York. (2M-50) Ar- 
ticles on sport, travel, art, personalities, usually on 
assignment. H. S. Adams. Good rates, Acc. 

Star Novels, Garden City, N. Y. (Q-25) Adventure 
and mystery novels, usually by arrangement. R. De S. 
Horne. Good rates, Acc. 

Startling Detective Adventures, 529 S. 7th St., Minne- 
apolis, Minn. (M) True detective stories, solved cases, 
under official by-line 4000, occasionally longer; — 
essential. Leonard W. Diegre. 2c, photos $3 up, A 

Strange Tales, 155 E. 44th St., New York. (Bi- M- 25) 
_ occult, supernatural fiction. Harry Bates. 2c, 

Acc. 
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Sweetheart Stories, 100 5th Ave., New York. (2M-15) 
Dramatic, poor-girl love short-stories 5000, novelettes 
10,000 to 15,000, serials 20,000 to 35,000, verse 4 to 16 lines. 
Dorothy Grinnell. 1c, verse 25c line, Acc. 


Top-Notch Magazine, 79 7th Ave., New York. (2M-15) 
Western, detective, sport short-stories up to 6000, novel- 
ettes 10,000 to 15,000, serials; verse up to 32 lines. Ronald 
Oliphant. Good rates, Ace. 

Triple-X-Western, 529 S. 7th St., Minneapolis, Minn. 
(Bi-M-20) Western short-stories up to 6000, novelettes 
20,000 to 25,000. Capt. Roscoe Fawcett; Jack Smalley. 
Acc. 

True Confessions, 529 S. 7th St., Minneapolis, Minn. 
(M-25) First-person, confession short- stories up to 5000, 
serials up to 15,000; articles on marriage, divorce; short 
love poems. Hazel Berge. 2c, verse 25c line, Acc. 

True Detective Mysteries, 1926 Broadway, New York. 
(M-25) True detective, crime stories with actual photos, 
under official by-line, 2000 to 7000, serials 15,000 to 40,000. 
John Shuttleworth. 2c, Acc. 

True Experiences, 1926 Broadway, New York. (M-25) 
First-person love, romantic short-stories 5000, serials 
25,000 to 50,000. Eleanor Minne. 2c, Acc. 

True Romances, 1926 Broadway, New York. (M-25) 
True, confessional, first-person short-stories 1000 to 8000, 
true-story serials 30,000 to 60,000. 2c, Acc. 

True Story Magazine, 1926 Broadway, New York. (M-25) 
True, confessional, first- os short-stories 5000, serials 
25,000 to 50,000, jokes. L. M. Hainer, 2c, jokes, $2 up, Acc. 


Vanity Fair, 420 Lexington Ave., New York. (M-35) 
Satirical articles, essays on modern life 500 to 2000; light 
vers de societe, jokes on social themes. F. W. Crownin- 
shield. 5c up, verse $1 line, jokes $5 to $10, Acc. 

Vogue, 420 Lexington Ave., New York (2M-35) Articles 
on modes, travel; fashionable life angles, society photos. 
Edna W. Chase. $50 to $150 per article, Acc. 


War Aces, 100 Sth Ave., New York. (M-20) Air-war 
action short-stories up to 6000, novelettes up to 14,000, 
novels up to 25,000; articles on air-war topics 5000, photos. 
C. W. Mowre. Good rates, Acc. 

War Birds, 100 Sth Ave., New York. (M-20) Western 
front air-war short-stories 3000 to 6000, novelettes up to 
14,000, novels up to 25,000, feature articles up to 5000; fact 
items 200. Carson W. Mowre. Good rates, Acc. 

War Stories, 100 5th Ave., New York. (M-15) War (all 
fronts) short-stories 5000 to 6000, novelettes, true war 
articles, accounts of heroism, with photos, 4000 or 5000. 
Carson W. Mowre. 1%c up, Acc. 

West, Garden City, New York. (2M-20) Western and 
Northern adventure short-stories 2000 to 6000, novelettes 
10,000, novels 25,000, serials up to 75,000; romantic inter- 
est desirable; verse up to 50 lines. Roy de S. Horn. Good 
rates, verse 25c line, jokes $2.50, Acc. 

Western Love Stories, 155 E. 44th St., New York. 
(Bi-M-20) Western love novelettes 10,000 to 20,000, verse. 
Fanny Ellsworth. 2c, Acc. 

Western Rangers, 205 E. 42d St., New York. (M-20). 
Western short-stories, novelettes. Harry Steeger. Ic up, 
Acc. (Not in market at present.) 

Western Romances, 100 5th Ave., New York. (M-20) 
Romantic Western action short-stories up to 7000, novels 
up to 25,000, verse 8 to 16 lines; fillers 200 to 300. Carson 
W. Mowre. 1c up, verse 25c, Acc. 

Western Story Magazine, 79 7th Ave., New York. 
(W-15) Western short-stories up to 5000, novelettes up 
to 25,000, serials 12,000-word installments; articles on 
Old West up to 2500; verse. F, E. Blackwell; Dorothy C. 
Hubbard, associate. Good rates, Acc. 

Whiz Bang, 529 S. 7th St., Minneapolis, Minn. (M-25) 
Jokes, epigrams, humorous rural editorials, ballads up to 
64 lines, cartoon suggestions. W. H. Fawcett. Jokes $1 
to $5, verse 25c line, Acc. 

Wild West Stories and Complete Novel Magazine, 350 
Hudson St., New York. (M-25) Western short-stories 
1000 to 8000, novels 40,000 to 75,000, articles up to 6000. 
Ic, Acc. 

Wild West Weekly, 79 7th Ave., New York. (W-10) 
Typical “‘Wild West” short-stories 3000 to 6000, novelettes 
12,000 to 15,000. Ronald Oliphant. Good rates, Acc. 

Wings, 220 E. 42d St., New York. (M-20) War-air nov- 
elettes, "Wastes front, 12,000 to 30,000; verse. J. B. Kelly. 
lc up, Acc. 

Woman’s Home Companion, 250 Park Ave., New York. 
(M-10) Woman’s and household interests. Articles, short- 
stories 2500 to 6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman’s World, 4223 W. Lake St., Chicago. (M-15) 
Articles on women’s interests 1000 to 2000; adventure, 
humor and romance in short-stories 1500 to 5500, serials 
40,000 to 50,000, short verse, jokes. Cora F. Sanders. Good 
rates, Acc. 
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Young’s Magazine, 1071 6th Ave., New York. (M-20) 
Sex short-stories 2000 to 6000, novelettes 12,000 to 15,000. 
Cashel Pomeroy. 1c, Acc. 


The Author & Journalist 


Young Men, 347 Madison Ave., New York. (M-20) Y. M. 
C. A. publication. Articles on life problems, young men’s 
interests. Query. F. G. Weaver. 1c up, Acc. 


LIST B 


General periodicals which ordinarily pay less than 1 cent a word, or pay on publication, or which are chronically over- 
stocked, or which offer a very limited market, or concerning which no definite information has been obtainable. 


Abbott’s Magazine, 3435 Indiana Ave., Chicago. (M-25) 
Negro interests. Buys only through literary agents. 
Lucius C. Harper. %c, Pub. 

Air Devils, 537 S. Dearborn St., Chicago. (M) Air fiction 
up to 20,000. Samuel Bierman. 1 to 2c, Pub. 

Asia, 468 4th Ave., New York. (M-35) Interpretive arti- 
cles on oriental life and thought, Russia, Africa included. 
Marietta Neff, Gertrude Emerson. Fair rates, Pub. 

Amazing Stories (also Amazing Stories Quarterly), 350 
Hudson St., New York. (M-25) Short-stories based on 
science 5000 to 20,000 words, novelettes 20,000 to 50,000. 
Scientific verse up to 40 lines. %c up, verse 25c line, Pub. 

American Autopsy, The, 570 7th Ave., New York. (Q- 
35) Reviews, comment, fiction, essays, verse. Harold Her- 
sey. Low rates, Pub. 

American Cookery, 221 Columbus Ave., Boston 17. (M- 
15) Short articles on domestic science 2000 to 3000, essays 
1000 to 2500, short stories 1000 to 3000. Ic up, Acc. 

American Hebrew, 71 W. 47th St., New York. (W-15) 
Articles on outstanding Jewish personalities, short-stories 
of American Jewish life, novelettes, serials. Louis Ritten- 
berg. “ec up, photos $1 up, Pub. 

American Legion Monthly, 521 5th Ave., New York. 
(M-25) Closed market. J. T. Winterich. 

American Monthly, 331 4th Ave., New York. (M-25) 
st es on international policies 2000 to 4000. D. Maier. 
nd. 


American Weekly, The, 9 E. 40th St., New York. (M-25) 
Hearst newspaper feature section. Topical feature articles, 
illustrated. Morrrill Goddard. Ind., Acc. 

Atlantica, 33 W. 70th St., New York. (M-35) Articles 
showing progress of Italians in America 1500 to 2000, rare- 
ly short-stories 2000. Dr. F. Cassola. %c, Acc. 


Ballyhoo, 100 Sth Ave., New York. (M-15) Humorous 
material largely staff-written. Norman Anthony, Inc. 

Best Detective Magazine, 79 7th Ave., New York. (M) 
Not in the market. F. E. Blackwell. 

B’nai B’rith Magazine, 70 Electric Bldg., Cincinnati, 
Ohio. (M) Jewish a essays, short-stories up to 
3000; interviews. Alfred M. Cohen. Ic up, Pub. 

Bookman, The, 386 4th Ave., New York. (M-40) Literary, 
critical articles, essays. Seward Collins. Low rates, Acc. 

Bozart and Contemporary Verse, Oglethorpe University, 
Ga. (Bi-M-40) Distinctive poetry, book reviews. Prizes. 

Bridge Magazine, 540 N. Michigan Ave., Chicago. (M- 
.35) Essays on Bridge, short-stories with background of 
Bridge up to 6000, sophisticated verse, jokes. Chas. True 
Adams, Milton ¥ Work. Ind., Pub. 

Bridge World, 570 Lexington Ave., New York. (M-40) 
Bridge Miscellany. Inc. 

Broedway Nights, 305 E. 46th St., New York. (M-25) 
Risque, noes, short-stories, Broadway locale, 1500 to 
2000. Miss F. Cecile Glassberg. Mec, Pub. 


Canadian Magazine, 347 Adelaide St., W., Toronto, Can- 
ada. (M-10) Articles on Canadian topics up to 3000, 'short- 
stories up to 5000. Joseph Lister Rutledge. Up to 1c, Acc. 


Chicagoan, The, 407 S. Dearborn St., Chicago. (M- » 
Sophisticated, humorous articles, essays 1000 to 2000. Wm 
R. Weaver. 2c, verse 50c line, Pub. (Overstocked.) 


Christian Science Monitor, 107 Falmouth St., Boston. 
(D-5) Sketches, essays, articles 750 to 1500; verse, mis- 
cellany. Juvenile fiction, articles. $10 column, verse 35 to 
50c line, Acc. 

Circus Scrap Book, The, 41 Woodlawn Ave., Jersey 
N. J. 35) Circus history, lives of circus perform- 
ers, scrap books, clippings, news items, photos dealing 
with the circus prior to 1900. F. P. Pitzer. %c up, Acc. 

Complete Gang Novel Magazine, 570 7th Ave., New 
rag (M) Underworld novels. Harold Hersey. Up to ic, 

-ub. 

Courtroom Stories, 570 7th Ave., New York. (M) Fact 
articles of famous trials. Harold Hersey. Up to Ic, Pub. 

Crime Mysteries, 537 S. Dearborn St., Chicago. (M) De- 
tective, crime fiction up to 20,000. Samuel Bierman. 1 to 
2c, Pub. 

Current History, 229 W. 43d St., New York. (M-25) 
Authoritative articles on political, economic, social, cul- 
tural events 3000 to 3500. 2c or by arrangement, Pub. 


Debunker, The, Girard, Kans. (M-20) ‘‘Debunking”’ arti- 
cles up to 3000. E. Haldeman-Julius. Low rates, Acc. 

Detective-Dragnet, 67 W. 44th St., New York. (M-15) 
Mcdern detective adventures, woman interest;  short- 
stories 4000 to 6000, novelettes up to 15,000. A. A. Wyn. 
1 to 2c, Pub. 


Everyday Life, 337 W. Madison Ave., Chicago. a 
Love, mystery, humorous short-stories 1500 to 2500. A. E. 
Swett. Up to %c, Acc. or Pub. 


Family Herald and Weekly Star, St. James St., Mont- 
real, Quebec, Canada. (W- % Short-stories. C. Gordon- 
smith. $4 column, Pub. 

Flying Aces, 67 W. 44th St., New York. (M-20) Air and 
air-war short-stories 3000 to 7000, novelettes 10,000 to 20,- 
000. A. A. Wyn. 1 to 2c, Pub. 

Fortune, 205 E. 42d St., New York. (M-$1) Staff-written 
or ordered articles on industry. Rates by arrangement. 

Front Page Stories, 570 7th Ave., New York. (Bi-M-25) 
Book-length newspaper novels 50,000 to 60,000. Harold 
Hersey. Up to lc, Pub. 


Game & Gossip, 1232 S. Olive St., Los Angeles. (M-35) 
Illustrated articles on amateur sport, personalities, Pacific 
Coast locale 1100; sport and society photos. J. Allen Boone. 
$15 to $25 per article, photos $1 to $3, Pub. 

Gangland Stories, 570 7th Ave., New York. (Bi-M-25) 
Underworld fiction. Harold Hersey. Up to Ic, Pub. 

Gangster Stories, 570 7th Ave., New York. (M-25) 
Gangster short-stories, novelettes, serials. Harold Her- 
sey. Up to 1c, Pub. 

Gay Parisienne, 143 W. 20th St., New York. (M) Sex 
fiction. French locale. Marianne Marle. Yc, verse 15c 
line, Pub. (Slow.) 

Gentlewoman, 615 W. 43d St., New York. (M-5) Love 
and action short-stories small-town home-woman appeal, 
up to 3000. Marion White, %4c, Pub. 

Ginger Stories, 305 E. 46th St., New York. (M-25) Light, 
— peppy humorous short-stories 2300 to 2500. Miss 
*, Cecile Glassberg. 34c, Pub. 

Golden Book Magazine, 55 5th Ave., New York. (M-25) 
Reprints, translations, foreign stories, quotations from 
great men; fillers. Mrs. Frederica P. Field. 1c, Acc. 

Good Stories, Augusta, Maine. (M-5) Short-stories. G. 
M. Lord. Low rates, Pub. 

Grit, Williamsport, Pa. (W-5) Clean short-stories, ad- 
venture, mystery, love, Western, etc., 1500 to 5000; arti- 
cles, with art 1800 to 2500; household articles, short illus- 
trated articles for women’s and children’s pages. Howard 
R. Davis, $3.50 to $10 per short-story, articles $1.50 to $20, 
photos $1 to $1.50, Acc. 

Gun Molls, 305 E. 46th St., New York. (M-20) Short- 
stories 3000 to 7000; novelettes 7000 to 20,000; serials 30,- 
000 up; underworld woman interest. True gang stories. 
Wm. L. Mayer. Ic up, Pub. 


Headlines, 148 W. 16th St., New York. (W) News 
review, largely staff written. Lon Murray. Inc. 
Headquarters Stories, 570 7th Ave., New York. (Bi-M) 
— detective novels. Harold Hersey. Up to Ic, 
ub. 


Hollywood Nights, 305 E. 46th St., New York. (M) 
Spicy short-stories, Hollywood background. Miss F. 
Cecile Glassberg. 1c, Pub. 


Home Circle Magazine, 327 E. Caldwell St., Louisville, 
Ky. (M-5) Clean romantic short-stories 3500 to 5000. 
John H. Sutcliffe. %c up, Pub. (Overstocked.) 

Home Friend Magazine, 1411 Wyandotte St., Kansas 
City. (M-5) Articles of interest to small-town and rural 
housewives, inspirational verse. Overstocked on fiction. 

A. Weishaar. 4% = gets verse 15c¢ line, jokes 25c to $1, 
photos $1.50 to $3, A 

Homemaker, 401 eee St., Little Rock, Ark. (M- » 
Short-stories up to 3000, articles, poems. Mrs. F. 
Cotnam. Low rates, Pub. (Overstocked.) 

Household Guest, 323 S. Peoria St., Chicago. (M-5) 
Adventure, romantic, humorous short- stories under 1000, 
also 1600 to 2800. Articles for homemokers in small towns. 
Mary H. McGovern, %c up, Acc. 


Household Management Journal, Batavia, Ill. (M-5) 
Articles on thrift, efficiency, cooking, etc. Low rates, Pub. 
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March, 1932 


Hullabaloo, 100 Sth Ave., New York. (M-15) Motion- 
picture humor, staff written. Norman Anthony. Inc. 


Improvement Era, The, 47 E. So. Temple, Salt Lake 
City, Utah. (M) Latterday Saints organ. Moral short- 
stories, feature articles, verse. H. R. Merrill. % to lec, 
verse 12'%4c line, Pub. 

Inside Stuff, 154 Nassau St., New York. (W-15) Au- 
thentic news and photos of “the news behind the news.” 
Correspondents. E. S. Hainmark; Meyer Solmson, news 
Fd. Space rates, Pub. 

Interludes, 2917 Erdman Ave., Baltimore, Md. (Q-25) 
Poems up to 30 lines, literary essays, short-stories up to 
1200; prose poems. Wm. James Price. Prizes only. 


Judge, 18 E. 48th St., New York. (W-15) Jokes, epi- 
grams, humorous short-stories, articles up to 300, verse, 
drawings. Jack Shuttleworth. 5 to 6c, jokes and para- 
graphs $3 to $5, drawings $10 to $75, cartoon and humorous 
ideas $5 to $15, Pub. 


Kaleidoscope, a National Magazine of Poetry, 702 N. 
Vernon St., Dallas, Tex. (M-25) Verse, book notices, etc. 
Whitney Montgomery; Vaida Montgomery. Prizes. 


La Paree Stories, 143 W. 20th St., New York. (M) Sex 
fiction. French locale. Merle W. Hersey. Yc, verse 15e 
line, Pub. (Slow.) 

Living Age, The, 253 Broadway, New York. (2M-25) 
Translations and reprints only. Quincy Howe. 


Mayfair, 143 University Ave., Ont. (M-25) 
Society, fashion, sport articles, interest. J. 
Herbert Hodgins. Ic, Pub. 

Menorah Journal, The, 63 Fifth Ave., New York. (M-50) 
Jewish short- stories, one-act plays, essays. Henry Hur- 
witz. 2c up, Pub. 

Metropolitan Home Journal, Chrysler Bldg., New York. 
(M-5) Short-stories, New York features. Miss Shirley 
Popper. Inc. 

Mid-West Story Magazine, 601 12th St., Lawrenceville, 
Ill. (M) Short articles 200 to 800, short- stories 800 to 2500 
on personalities and drama of the old Northwest. Chester 
Bolton. Low rates, Pub. 

Mother’s-Home Life, 315 S. Peoria St., Chicago. (M-5) 
Short-stories 2000, household “tee 1000, miscellany, 
departmental material. Mary H. McGovern. %4c up, Acc. 

My Self Magazine, 1008 W. York St., Philadelphia. (M) 
Articles on psychic experiences, ouija-board, yoga, as- 
trology, etc., up to 500. Psychic, new thought short- 
stories 3000, nevelettes 12,000 to 15,000, short-stories up 
to 1500. No horror stories. 1c, Pub. 


Nation, The, 20 Vesey St., New York. (W-15) Reviews, 
comment, largely staff written. Oswald G. Villard. 1c, 
Pub. 

National Magazine, 952 Dorchester Ave., Boston. (M-25) 
Limited market. Joe Mitchell Chapple. Ind., ub. 

Nativity, 1414 Madison Ave., Columbus, Ohio. (Q-35) 
Articles, short-stories, literary criticism. Boris J. Israel. 
No payment. 

New Republic, The, 421 W. 21st St., New York. (W-15) 
Articles on current social, political, economic questions 
1500 to 2500, sketches of character background 1000, ex- 
ceptional verse. Bruce Bliven. 2c, Pub. 

News Story Magazine, 305 E. 46th St., New York. (M- 
25) Illustrated sensational fact stories, fictionized, 5000; 
two-part serials. 1c, Pub. (Slow.) 

New York Stories, 570 7th Ave., New York. (Bi-M-20) 
}o0k-length novels, hectic action in the big city. Harold 
Hersey. Up to 1c, Pub. 

North American Review, 9 E. 37th St., New York. 
(M-40) Clever, authoritative informative articles 2500, un- 
short-stories, occasional verse. John Peel. Low 
rates, Pub. 


Occult Digest, The, 1900 N. 
Occult facts, philosophy, experiences. 
No payment. 

Opinion, 114 E. 32d St., New York. (W) Articles, essays 
1000 to 2000, short-stories 1000 to En verse. J. W. Wise, 
J. Smertenko. lc, poems $5, Pub 

Opportunity, A Journal of Negro Life, 1133 Broadway, 
New York. (M-15) Short-stories, articles, poetry; negro 
life and problems. Elmer Anderson Carter. No payment. 

Oriental Stories, 840 N. Michigan Ave., Chicago. (Q-25) 
Action-adventure fiction, Asiatic, Near East and Oriental 
locale; burning love stories of the Orient; short-stories, 
novelettes up to 18,000. Farnsworth Wright. 1c, Pub. 

Our Army, 160 Jay St., Brooklyn, N. Y. (M-25) Mili- 
tary articles, short-stories, jokes, miscellany. Robert 
Wohlforth. “%e up, Pub. (Overstocked.) 

Our Dumb Animals, 180 Longwood Ave., Boston. (M-10) 
Animal welfare articles up to 800, verse up to 24 lines. 
Guy Richardson. %c up, poems $1 up, Acc. 


Toronto, 
Canadian 


Clark St., Chicago. (M-25) 
Effa E. Danelson, 
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York. (Bi- 


Outlaws of the West, 570 7th Ave., New 
Harold 


M-25) Western short-stories, novelettes, serials. 
Hersey. Up to 1c, Pub. 

Outlook, 120 E. 16th St., New York. (M-15) Comment, 
reviews, timely articles, largely staff-written. Francis R. 
Bellamy. Good rates, Acc. 

Overland Monthly, 437 S. Hill St., Los Angeles. (M) 
Articles, Western interest, short- -stories, verse. No pay- 
ment. 


Parents’ Magazine, The, 114 E. 32d St., New York. 
(M-25) Articles on family relationships, child care, etc. 
2500 to 3000; jokes, pointers for parents. Clara Savage 
Littledale. 1c up, Acc.; jokes $1, Pub. (Overstocked.) 

Paris Frolics, 305 E. 46th St., New York. (M-25) Light, 
snappy, humorous short stories, French locale, 2200 to 
2400. 3c, Pub. 

Paris Nights, 1008 W. York St., Philadelphia. (M-25) 
Gay short-stories, Parisian background, 1500 to 3000, 
articles about gayer side of Paris, verse up to 16 lines, 
jokes. Pierre Dumont. 4c, verse 15c line, jokes 50c, para- 
graphs 35c, photos $3 up, Pub. 

Pep Stories, 305 E. 46th St., New York. (M-25) Light, 
snappy, peppy, humorous, risque short-stories 2000 to 
2800, 3-part stories, installments of 2500. Miss F. Cecile 
Glassberg. Ic, Pub. 

Plain Talk, 927 15th St., N. W., Washington, D. C. 
(M-25) Articles on public affairs 1000 to 3500; editorials 
500 to 1000; verse; fact items, fillers, jokes up to 200. 
Mason Banks Hood, Ic, Pub. 

Playgoer, 1245 S. State St., Chicago. (W-5) Outdoor, 
love, domestic short-stories 300 to 1000, theatre articles 
300 to 1000, occasional verse, editorials 300 to 500, news 
items. Emery Brugh. Ic up, Pub. 

Poetry: A Magazine of Verse, 232 E. Erie St., Chicago. 
(M-25) High-class verse up to 200 lines. Harriet Monroe. 
$6 page of 28 lines, Pub. 

Poetry World and Contemporary Vision, 27 E. 7th St., 
New York. (M-25) Poetry, criticism. Henry Harrison. 
No payment. 

Popular Fiction Magazine, 537 S. Dearborn St., Chi- 
cago. (M-10) Adventure short-stories up to 10,000, nov- 
elettes up to 20,000. Samuel Bierman. 1c, Pub. 

Popularity Magazine, 995 E. Rich St., Columbus, O. 
(M) Short-stories, love, adventure, romance, sport, hu- 
mor, 3000 to 5000. Francis Steele. $15 story, Pub. 

Psychology, 101 W. 31st St., New York. (M-25) Applied 
psychology, inspirational, success articles 600 to 700, also 
up to 3500, verse. Henry Knight Miller. 1c, Pub. 


Racketeer Stories, 570 7th Ave., New York. (Bi-M-25) 
Gangster fiction. Harold Hersey. Up to lc, Pub. 

Rebel Poet, R. R. 4, Moberly, Mo. (Bi-M-20) Articles, 
essays, radical verse, portraying the class struggle. Jack 
Conroy. No payment. 

Repeal, 49 W. 45th St., New York. (M-20) Articles by 
nationally known individuals, authenticated interviews, 
on prohibition, crime, up to 1000. Major Maurice Camp- 
bell. Ind., Pub. 


Science Fiction, 10707 Kimberley Ave., Cleveland, O. 
(M) Fast-moving scientific adventure fiction. Jerome Sie- 
gel. 1% to 3c, Pub. 

Sky Birds, 67 W. 44th St., New York. (M-20) Air and 
air-war short-stories 3000 to 7000, novelettes 10,000 to 20,- 

Wyn. 1 to 2c, Pub. 

Slapstick, 570 7th Ave., New York. (M-15) Sophisticated 
cartoons and gags. Harold Hersey, Pub.; Hugh Layne, 
Ed. Fair rates, Pub. 

Speed Stories, 570 7th Ave., New York. (Bi-M) High- 
pressure, exciting fiction. Harold Hersey. Up to Ic, Pub. 

Spicy Stories, 305 E. 46th St., New York. (M-25) Light, 
snappy, humorous, risque short-stories a" to 2800, 3- 
part serials 2500 each installment. Miss F. Cecile Glass- 
berg. 1c, Pub. 

Stars and Stripes, The, Washington, D. C. (M) Arti- 
cles on soldiers’ interests. Generally overstocked. 

Sun-Up, Maine’s Own Magazine, 300 News Bldg., Port- 
land, Me. (M-15) Articles, short- a a of Maine 
interest. Emma W. Moseley. Ind., 


Tatler and American Sketch, 331 Madison Ave., ~ 
York. (M-50) Burlesque articles on society 2500. J. 
Schemm. 50c inch, Pub. 

10 Story Book, 529 S. Clark St., Chicago. (M-25) Icono- 
clastic, frank, sex short-stories, satires, odd stories, play- 
lets. Harry Stephen Keeler, $6 a story, Pub. 

Thrilling Adventures, 570 7th Ave., New York. (M-10) 
Not in the market. Dorothy Sands. 

Thrilling Detective, 570 7th Ave., New York. (M-10) 
Not in the market. N. L. Pines. 
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Thrilling Love Magazine, 570 7th Ave., New York. 
(M-10) Not in the market. Dorothy Sands. 

Time, 205 E. 42d St., New York. (W-15) News, all staff 
written; no market, unless for exceptional news. 

Time Traveler, The, 1510 University Ave., New York, 
(M) Short scientific fiction and “fan” material. Allen 
Glasser. Ic, Pub. 

Travel, 7 W. 16th St., New York. (M-35) Illustrated, 
travel, exploration, adventure articles 1500 to 5000. Co- 
burn Gilman. Ic, $1 to $3 per photo, Pub. 


Underworld, 23 W. 43d St., New York. (M-20) Gang- 
ster short-stories’ 3500 to 5000, novelettes up to 15,000, 
serials 25,000 to 30.000. 1 to 2c, Pub. 


U. S. Air Services, 227 Transportation Bldg., Washing- 
ton, D. C. (M-30) Aviation articles, short-stories, verse. 
Ek. N. Findley. lc, Pub. (Overstocked.) 


Virginia Quarterly Review, 1 West Range, Univer- 
sity, Va. (Q-75) Literary, scientific, political essays 3000 
to 5000, exceptional short-stories, verse 10 to 40 lines. 
Stringfellow Barr. $5 page (350 words), verse 50c line, 
Pub. 

Voice of Tomorrow, The, Montague, Mich. (M-20) Pre- 
venient, prophetic poetry, short essays, short-stories up 
to 3000. Meredith Beyers. Ind., P 


The Author & Journalist 


Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) 
Supernatural, bizarre, weird, pseudo-scientific short-stories 
up to 10,000, novelettes up to 15,000, serials up to 75,000, 
verse up to 35 lines. Farnsworth Wright. lc up, verse 
25e line, Pub. 

Western Adventures, 155 E. 44th St., New York ~ 
M-20) Reprint fiction, not buying at present. W. 
Clayton. 

Western Home Monthly, Bannatyne and Dagmar Sts., 
Winnipeg, Man., Canada. Articles, short-stories 1500 to 
4000. Fair rates, Pub. 

Western Trails, 67 W. 44th St., New York. (M-20) 
Western short-stories with woman interest 2000 to 8000, 
novelettes up to 20,000. A. A. Wyn. 1 to 2c, Pub. 

Westminster Magazine, The, Oglethorpe University, 
Atlanta, Ga. (Q.-25) Fiction and articles on literature, 
history and nature subjects 1000 to 3000; verse. Prizes. 

Wonder Stories, 96 Park Place, New York. (M-25) Hu- 
man, dramatic adventure short-stories based on science 
developments of future up to 8000, novelettes up to 25,000, 
serials up to 65,000. Articles on science or world of the 
future up to 5000. H. Gernsback. Up to Ic, Pub. 


Yale Review, Yale Station, New Haven, Conn. (Q- $1) 
Comment, reviews; political, literary, scientific, art arti- 
cles 5000 to 6000. Wilbur Cross. Good rates, Pub. 


LisT C 
Trade, technical, religious, agricultural, business, educational and other class publications. 


AGRICULTURAL, FARMING, LIVESTOCK 


American Farming, 537 S. Dearborn St., Chicago. (M-5) 
Short articles on community affairs, recreation; juvenile 
material. Nelle Ringenberg. Up to Ic, Pub. (Overstocked.) 

Breeders’ Gazette and Dairy Tribune, Spencer, Ind. 
(M-10) Short stories of success in farming under 1000. 
Livestock articles. S. R. Guard. 1c, photos $2, Pub. 

Canadian Countryman, 204 Richmond St., W., Toronto. 
Agricultural articles, short-stories. Ye, Pub. 

Farm and Ranch, Dallas, Tex. (W-5) Agricultural, 
livestock articles of the Southwest. Frank A. Briggs. 4c 
to le up, Pub. 

Farmer and Farm, Stock and Home, The, 57 E. 10th St., 
St. Paul, Minn. (Bi-W) Agricultural articles with photos, 
miscellany, short-stories for special events; serials, farm 
or Western background, 20,000 to 35,000. Berry H. Akers. 
Y% to Ic, Acc. 


Farm Journal, The, Washington Square, 


(M-10) Agricultural, scenic, humorous articles with pho- 
tos 300 to 600. Overstocked on fiction and verse. Arthur 
H. Jenkins. First-class rates, Acc. 


Hatchery Tribune, Mt. Morris, Ill. Illustrated articles 
on successful selling methods by hatcheries 300 to 500. 
Roland C. Hartman, % to 2c, Acc. 

Hoard’s Dairyman, Fort Atkinson, Wis. (2M) Dairying 
interests. W. D. Hoard. Low rates, Pub. 

Iowa Farmer and Corn Belt Farmer, 422 Court Ave., 


Des Moines, la. (M) Agricultural miscellany. Paul Tal- 
bot. Ind., Pub. 

Michigan Farmer, Detroit, Mich. (W) Articles 1000 to 
2000 on successful farming; occasional serials, short- 
sto . Milton Grinnell. Yc, Pub. 

ftias Farmer, 1013 Rockwell Ave., Cleveland, O. (W) 
Ohio agricultural articles. Walter H. Lloyd. Ind., Pub. 
Cover photos, $5 to $10. 


Poultry Tribune, Mt. Morris, Ill. (M-15) Illustrated 
poultry articles 800. O. A. Hanke. lc up, Pub. 

Progressive Farmer and Southern Ruralist, Birming- 
ham, Ala. (2-M) Authoritative farm articles, serials, farm 
miscellany. Clarence Poe. $3 Col., photos $1, Pub. 

Standard Poultry Journal, 715 N. Walnut St., Oebitiinn 
City, Okla. (M) Illustrated poultry articles, success 
stories, 1500 to 2000. Clarence G. Dalton. Up to 1c, Pub. 

Successful Farming, Des Moines, Ia. (M-5) Agricultural 
miscellany. Kirk Fox. le up, Acc. 

ART, PHOTOGRAPHY 

American Photography, 428 Newbury St., Boston. (M-25) 
Technical photography articles. F. R. Fraprie. Fair rates, 
Pub. (Overstocked.) 


Antiques, 468 4th Ave., New York. (M-50) Authoritative 
articles on antique collecting 1500 to 2000. Homer Eaton 


Keyes. 14 to 2c, Pub. 
Camera, The, 636 Franklin Sq., Philadelphia. (M-25) 
Photography articles 500 to 1500. Frank V. Chalmers. 


Yc, Acc. 

Photo-Era Magazine, Wolfeboro, N. H. (M-25) Camera 
craft articles, photos; monthly photograph competition. 
A. H. Beardsley. $3.75 printed page, Pub. 


AUTOMOBILE, AVIATION, BOATING, 
TRANSPORTATION, HIGHWAYS 


A. A. A. Travel, Pennsylvania Ave. at 17th St., Wash- 
ington, D. C. Touring or travel articles, motor, plane, or 
water, 1500 to 1800; ag Verva L. Hainer. 1 verse 
3 to 5c, photos $3 to $5, A 

Aero Digest, 220 W. pany St., New York. (M) News 
and features on aviation and air travel. Geo. F. Mc- 
Laughlin. %c up, Pub. 

Airports and Airlines, Bank of Manhattan Bldg., Flush- 
ing, L. I. (M) News of air ports, features of interest to 
air transport companies, their personnel, etc. Harry 
Schwartzchild. Y%c up, Pub. 

American Motorist, Pennsylvania Ave. at 17th St., 
Washington. D. C. Illustrated travel articles vicinity of 
Washington, D. C., 1800 to 2000; verse. Verva I. Hainer. 
lc, Pub. 

Aviation, 330 W. 42d St., New York. (M-20) News, fea- 
tures on aviation activities, technical articles, photos. 
Edward P. Warner. Good rates, Acc. 

Aviation Engineering and Airway Age, Flushing, N. 
Y. (M) Technical articles on air crafts. Harry Schwartz- 
child. Good rates. 

Highway Magazine, Armco Culvert Mfgrs. Assn., Mid- 
dietown, O. (M) Articles on construction, operation, use 
of roads 800 to 1500. 1c, photos $1 to $2, Acc. 

National Aeronautic Review, Dupont Circle, Washing- 
ton, D. C. (M) Non-professional aviation articles 2000, 
illustrations. Wm. R. Enyart. Good rates. 

Popular Aviation, 608 S. Dearborn St., Chicago. (M-25) 
Popularized aviation, mechanics, inventions, war experi- 
ences, true adventures, articles 2500 to 4500; fact items, 
fillers 100 to 800. B. G. Davis. 1c, photos $3, Acc. 

Rudder, The, 9 Murray St., New York. (M-35) Illus- 
trated fact articles on cruises, navigation, naval archi- 
tecture, etc., 3000. Wm. F. Crosby. 1c, photos $3, Acc. 

Western Flying, 145 S. Spring St., Los Angeles. (M) 
Practical, helpful “how to’ articles on aviation sales, 
service, production, or aircraft operation, 100 to 2500. 
R. Randall Irwin. Features lc, news items up to lc, Pub. 

Western Highways Builder, Union League Bldg., Los 
Angeles. (M-20) Signed articles by Western highway 
engineers or street officials; pictures of equipment in use 
——— roads. Howard B. Rose. Yc, photos extra, 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 537 S. Dearborn St., Chicago. (W-5) 
Spot news only, with illustrations. Murray E. Crain. Ic, 
-ub. 

Bankers Magazine, 185 Madison Ave., New York. (M) 
Articles on banking methods, advertising, etc. Query, 
Keith F. Warren. 1c up, Pub. 

Bankers Monthly, 536 S. Clark St., Chicago. (M-50) 
Short technical articles from banker’s standpoint, prefer- 
ably signed by banker. John Y. Beaty. Good rates, Pub. 

Bankers Service Bulletin, The, 536 S. Clark St., Chicago. 
*) Articles on banking devices, operation. John Y. 

Beaty. Good rates, Pub. 
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_Barron’s, 44 Broad St., New York. (W-25) Authorita- 
= financial articles 500 to 2500. Hugh Bancroft. Ind, 

cc. 

. Burrough’s Clearing House, 6071 2nd Blvd., Detroit. 
(M) Query editor on banking features. Herbert Shryer. 
2 to Se, Acc. 

Business Week, The, 10th Ave., at 36th St., New York. 
(W-20) Not in the market. Marc A. Rose. 

Commerce, 1 N. LaSalle St., Chicago. Invites queries 
on propgsed business articles from middle West. Howard 
R. Smith, Mng. Ed. Rates variable. 

Credit & Financial Management, 1 Park Ave., New 
York. (M-25) Articles on general credit and financial 
problems. Chester H. McCall. 1c, Pub. 

Extra Money, 510 N. Dearborn St., Chicago. (M) High- 
grade business, adventure fiction with extra-money angle; 
true stories of spare-time money-making, photos. Wm. 
Fleming French. Y%c to 5c, Acc. 

Factory and Industrial Management, 520 N. Michigan 
Ave., Chicago. (M) Business miscellany. John M. r- 
mody. Inc. 

Forbes Magazine, 120 5th Ave., New York. (2M-25) 
Solicited personality articles, 1000 to 1500. B. C. Forbes. 
Sc, Pub. 

How To Sell, Mount Morris, Ill. (M-10) News maga- 
zine of direct selling. Fact items; stories of individual 
—_ selling; 150 to 500. R. C. Remington. 4c 
to le, Fu 


Independent Salesman, 22 E. 12th St., Cincinnati, O. 
(M-5) Illustrated interviews with and stories about people 
successful in direct selling. Martin £. Siegel. % to lc, 
photos $1, Pub. 

Independent Woman, The, 1819 Broadway, New York. 
(M-15) Articles on business, professional women’s prob- 
lems 1200 to 2000, humorous business verse 2 to 3 stanzas. 
Winifred Willson. $10 to $35, verse. $2 or $3, Acc. 


Management, 201 No. Wells St., Chicago. (M-25) Better 
management and equipment articles for industrial execu- 
tives. H. P. Gould. 2c, Acc. 

Management Methods, 330 W. 42d St., New York. 
(M-25) Business experience articles, profit-making ideas 
up to 2000, short-cut items 100 to 200. Norman C. Firth. 
2c, Acc. 


Nation’s Business, The, 1615 H St., N. W., Washington. 
D. C. (M-25) Business articles 2500. Merle Thorpe; J. W. 
Bishop, Mng. Ed. Good rates, Acc. 

Opportunity 919 N. Michigan Ave., Chicago. (M-10) 
Business interviews; illustrated salesmanship material up 
to 3500; success stories, stimulating short-stories. James 
R. Quirk, 1 to 2c, Acc. 

Postage and Mailbag, 68 35th St., New York. (M-25) 
Direct-mail advertising articles. John Howie Wright. 
lc, Pub. (Overstocked.) 

Printer’s Ink, 185 Madison Ave., New York. (W-10) 
(Also Printer’s Ink Monthly-25.) Advertising and business 
articles. John Irving Romer; G. A. Nichols, Mng. Ed. 
Good rates, Pub. 

Sales Management, 420 Lexington Ave., New York. (W- 
20) Articles on marketing, national scope, signed by exe- 
cutives. Buys little. Raymond Bill. 1 to 3c, Pub. 

Savings Bank Journal, 21 E. 40th St., New York. 
(M-50) Operation, advertising and promotion articles 1500 
to 2000. J. C. Young. Ic, Pub. 

Signs of the Times, P. O. Box 771, Cincinnati. (M-30) 
Outdoor advertising sign articles 500 to 1500. E. Thomas 
Kelley. 30c to 50c per column inch, Pub. 

Specialty Salesman Magazine, S. Whitley, Ind. (M-25) 
Inspirational articles, 1000 to 3000; small-town, rural 
human-interest short-stories 3000 to 5000; editorials on 
direct selling 800; short fact items, news pertinent to 
field, 100 to 1000. Geo. F. Peabody. Y%c up, Acc. 

Taxpayer, The, 505 Middletown Deposit Bldg., Middle- 
town, Ohio. Authentic articles dealing with state and 
community tax and finance problems. 1000 to 2000. An- 
ton S. Rosing. 1%c, photos $1, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Bi-M) 
Articles on industrial problems of interest to foremen, 
executives, 1000 to 2500, interviews 1000 to 2500. D. C 
Vandercook. Ic up, Acc. 

Western Advertising, 564 Market St., San Francisco. 
and business articles on Western firms 
or Western problems 1000 to 2200. Little used from East- 
ern contributors. Douglas G. McPhee. Ic Pub. 

Western Business, 564 Market St., San Francisco. (M-10) 
Short articles 300 to 1500 on business activities of Far 
West, strong news interest and photos essential. Douglas 

McPhee. Ic up, Pub. 

World’s Work, Garden City, New York. (M-35) Articles 
on business with appeal to executives 1500 to 3000. Alan C. 
Collins. Good rates, Acc. 
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BUILDING, ARCHITECTURE, LANDSCAPING, 
HOME DECORATING 


American Home, The, Garden City, New York. (M-10) 
Practical articles pertaining to home, interior decoration, 
gardening, 1500 to 2000. Reginald T. Townsend. $50 per 
article, Acc. 

Arts and Decoration, 578 Madison Ave., New York. 
(M-50) Practical illustrated home decoration, architecture, 
antique articles by authorities; gardens. Mary Fanton 
Roberts, E. F. Warner. lc to 2c, Pub. 


Beautiful Homes Magazine, 407 S. Dearborn St., Chi- 
cago. (M-25) Architectural, interior decoration, land- 
scaping articles. J. D. Eddy. (Out of market.) 

Better Homes and Gardens, 1714 Locust St., Des Moines, 
Ia. (M-10) Practical garden, home-making articles 1500. 
Elmer T. Peterson, 2c up, usual photo rates, Acc. 


Canadian Honies and Gardens, 143 University Ave., To- 
ronto, Ont., Canada. (M) Canadian home and garden ar- 
ticles 1500 to 2000, photos. J. H. Hodgins. 1c, Pub. 

Country Home, The, 250 Park Ave., New York. (M-5) 
Articles on home building, improvement, gardening, farm- 
ing, general features, 2500, mostly staff written; short fic- 
tion. Tom Cathcart. Fair rates, Acc. 

Country Life, Garden City, New York. (M-50) Illustrated 
gardening, sport, interior decorating, country estate, 
travel articles 1500 to 2000. R. T. Townsend. $50 to $75 
per article, Acc. 


Home & Field, 572 Madison Ave., New York. (M-35) 
Articles on gardening, decoration, architecture up to 1500. 
Stewart Beach. Ic, Acc. 

House and Garden, Lexington at 43d, New York. (M-35) 
Home decoration, landscape articles. Richardson Wright. 
lc up, Acc. 

_ House Beautiful, 8 Arlington St., Boston. (M-35) Build- 
ing, furnishing, interior decoration, gardening articles, 
1500 to 1800. Ethel B. Power. 1c up, Acc. 

Sunset, 1045 Sansome St., San Francisco. (M-10) Home- 
making, garden, vacation, outdoor articles, Western 
appeal, 1500 to 2500. Lou F. Richardson; Genevieve A. 
Callahan. lc up, verse 25c line, fillers $1, Acc. 

Town and Country, 572 Madison Ave., New York. 
(2M-5S0) Limited market. Verse 4 to 6 lines. H. J. Whig- 
ham, 25¢ line, Acc. 


EDUCATIONAL 


American School Board Journal, 407 E. Michigan St., 
Milwaukee, Wis. (M-35) School administration articles 
to 5000. Photos of children in school activities, new 
school buildings. Wm. C. Bruce. Yc, Acc. 
_ Child Welfare Magazine, 1201 16th St., N. W., Wash- 
ington, D. CG (M-10) Educational articles up to 2000, 
verse. Martha Sprague Mason. Y%c, verse 10c line, Acc. 

Grade Teacher, The, 425 4th Ave., New York. (M-25) 
Short-stories, plays, pageants, projects, posters, etc., for 
classroom help. Florence Hale. %4c up, Pub. 

Industrial Arts and Vocational Education, 407 E. Michi- 
en St., Milwaukee, Wis. (M-25) Vocational articles. John 
. Metz. %4c, photos $2, news %c, Pub. (Overstocked.) 
Instructor, The, 514 Cutler Bldg., Rochester, New York. 
(M-25) Educational articles for elementary schools 1800, 
educational juvenile short-stories 1500, recitations, school 

plays. Good rates, 

Journal of Education, 6 Beacon St., Boston. (M) Sto- 
ries and articles of class-room experience 1000 to 2000. 
Isobel R. Lay, $5 to $10 per story, Acc. 

Practical Home Economics, 468 4th Ave., New York 
(M-20) Educational articles on home economics for teach- 
ers 1500 to 2000. Jessie A. Knox. Ic, Pub. 

School Activities, 1212 W. 13th St., Topeka, Kans. 
(M-20) Articles on high-school extra-curricular activities 
1000. C. R. Van Nice. %c, Pub. 

School News and Practical Educator, Taylorville, Ill. 
(M-20) Practical articles for grade teachers 1800 to 2800. 
V. E. Huffer. Low rates, Pub. 


HEALTH, HYGIENE 


Forecast, 6 E. 39th St., New York. (M-25) Scientific 
discussion of nutrition, food, food preparation, child train- 
ing, health, housekeeping; entertaining articles on schools, 
travel, gardens, recreation, careers of women, restaur- 
ants, 2000 to 3000. Alberta M. Doudiss. 1c to 1%4c, Acc. 

Home Digest, 1235 Book Bldg., Detroit. (Bi-M-10) Food, 
health, vegetarian articles. W. D. Roy. 2c, Pub. 

Hygeia, 535 N. Dearborn St., Chicago. (M-25) Health 
and medical articles. Dr. Morris Fishbein. 1c up, Pub. 

Journal of the Outdoor Life, 450 7th Ave., New York. 
(M-25) Anti-tuberculosis articles, short-stories, experience 
articles. Philip P. Jacobs. Low rates, Pub. 
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Strength, 2741 N. Palethorp St., Philadelphia. (M-15) 
Health, hygiene, exercise, diet articles. Up to lc, Pub. 

Trained Nurse & Hospital Review, 468 4th Ave., New 
York. (M-35) Articles on nursing and hospital subjects 
1500 to 3000. Meta Pennock. 1/3 to 1c, Pub. 


MUSICAL 


Etude Music Magazine, 1712 Chestnut St., Philadelphia. 
(M-25) Articles on musical pedagogics 150 to 2000. James 
F. Cooke. $5 column, Pub. 

Metronome, 113 W. 57th St., New York. (M-35) In- 
structive articles on playing musical instruments, or- 
ganizing orchestras, etc., 1000 to 2000. Doron K. Antrum. 
lc, Pub. : 

Musical America, 113 W. 57th St., New York. (2-M-15) 
Music articles 1500 to 2000. A. Walter Kramer. Ind 

Musical Courier, 113 W. 57th St,. New York. (W) In- 
formational articles of interest to musicians. Horace 
Johnson. Ic, Pub. 

Musician, The, 113 W. 57th St., New York. Not in the 
market. Paul Kempf. 

Musical Quarterly, The, 3 E. 43d St., New York. (Q-75) 
Musical aesthetics, history articles. Carl Engel. $4.50 
page, Pub. 


RELIGIOUS 


Adult Bible Class Monthly, 420 Plum St., Cincinnati, 
O. (M-10) Religious educational articles 300 to 1500, 
short short-stories 1200 to 1600, verse 2 or 3 stanzas, 
news of Bible class activities 100. Lucius H. Bugbee. % 
to lc, verse $3 to $10, photos $2.50 up, Acc. 

Anchor, The, 14105 Savannah Ave., E. Cleveland, Ohio. 
(2M-15) Christian interpretation of life problems. Short- 
stories, family reading, up to 2000, serials 12,000 (install- 
ments of 2000); short-shorts 600; articles on timely, 
domestic, religious topics, 1200 to 2000. Charles E. Mit- 
chell. 3%c, Acc. 

Ave Maria, The, Notre Dame, Ind. (W) Short-stories 
of religious tone, articles on topics of the day, religious 
poems not over 16 lines. Juvenile adventure short-stories, 
serials, religious but not preachy. Rev. Eugene P. Burke, 

$3 page, poems $5, Pub. 


Canadian Messenger, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short-stories, Catholic atmosphere, 
3000; no love stories. Rev. J. I. Bergin, S.J. Yc, Acc. 

Catholic World, 411 W. 59th St., New York. (M-40) 
Scientific, historical, literary, art articles, Catholic view- 
point, short-stories 2500 to 4500, verse. Rev. James M. 
Gillis, C. S. P. Ind, Pub. 

Christian Advocate, The, 150 5th Ave., New York. (W) 
Articles, miscellany. Dr. D. F. Diefendorf. Inc. 

Christian Endeavor World, 41 Mt. Vernon St., Boston. 
(W-5) Wholesome short-stories up to 2500, preferably 
1500 to 1800, serials 20 to 25 short chapters, inspirational 
articles 1000 to 2000. Carlton M. Sherwood. 4c, photos $1 


to $2, Acc. 

Christian Herald, 419 4th Ave., New York. (M) Re- 
ligious, sociological articles; short-stories 1000 to 6000. 
Varying rates, Acc. (Overstocked.) 

Church Business, Duplex Envelope Co., Richmond, Va. 
(Bi-M) Articles on church plans, programs, etc., up to 
800. Photos, religious fillers, jokes, verse. Mary M. Cocke. 
2c, jokes $1, Pub. 

Churchman, The, 6 E. 45th St., New York. (W-10) Lib- 
eral Christianity articles, verse. Rev. Guy Emery Ship- 
ler, Litt. D. Ind., Pub. No payment for verse. 

Congregationalist, 14 Beacon St., Boston. 
ligious articles, short-stories, verse. W. E. 
Fair rates. Pub. (Overstocked.) 

Grail, The, St. Meinrad, Ind. (M-25) Travel, biographi- 
cal articles 1500 to 3000, wholesome short-stories 2000 to 
3000, Eucharistic verse 4 to 20 lines. Rev. Benedict 
Brown, O. S. B. Acc. 


Living Church, The, 1801 W. Fond du Lac Ave., Mil- 
waukee. (W) Short articles on religious and_ social sub- 
jects, Episcopal viewpoint, short-stories, religious, his- 
torical, preferably illustrated, 1000 to 2000. C. P. More- 
house. $1.50 column, Acc. No payment for verse. 

Lookout, The, Standard Pub. Co., 8th and Cutter Sts., 
Cincinnati. (W-5) Articles on Christian education up to 
1800, short-stories, Biblical background, 1500 to 1800, 
serials up to 12 chapters, 1500 to 1800 each. Photos, 8x10, 
science, human-interest. Guy P. Leavitt. %c, photos $3, 
Acc. 

Magnificat, 435 Union St., Manchester, N. H. (M-25) 
Catholic articles, short-stories, serials, verse. Ind., Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. 
(M-10) Articles of Catholic interest 1500 to 2000, clever 
short-stories 1000 to 3000; verse. Rev. Kieran P. Moran, 
C.M. lc, verse about 50c¢ line, photos $1, Acc. 


W-10) Re- 
ilroy. D.D. 


The Author & Journalist 


Northern Messenger, Witness Bldg., Montreal, Quebec, 
Canada. (W) Boys of 16. Clean, vigorous, temperance 
short-stories up to 3000, serials 40,000 to 60,000. Short 
verse. 1/5c, reprint serial rights $25 to $35, Pub. 

Presbyterian Advance, The, 150 4th Ave., N. Nashville, 
Tenn. (W) Limited number of short-stories 800 to 2000. 
James E. Clarke, D.D., LL.D. $1 column, Acc. 

Standard Bible Teacher, Box 5, Sta. N., Cincinnati, O. 
(Q-15) Biblical study articles 1500 to 2000. Frederick J. 
Gielow, Jr. %c, Acc. 

Sunday School Times, 323 N. 
(W) Religious articles, verse. Charles G. 
up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. 
(M-10) Articles for teachers, superintendents, the home. 
Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short-stories, 
short serials, on prohibition, law enforcement. $5 per 1500- 
word story, Pub. 

Unity, also Weekly Unity, 917 Tracy Ave., Kansas City. 
(M & W) Christian metaphysical articles 1500 to 2500, 
religious verse 8 to 24 lines. Charles Fillmore. 1c up, 
verse 25c line up, Acc. 


13th St., Philadelphia. 
Trumbull. 


SCIENTIFIC, TECHNICAL, RADIO, MECHANICS 


Broadcasting Magazine, 11 E. 36th St., New York. (M) 
Radio fan miscellany. 

Electricity on the Farm, 24 W. 40th St., New York. 
(M-10) Actual experience stories, illustrated, on uses of 
central station electricity on the farm, up to 1000. Fred 
Shepperd. 1%, Pub. (Overstocked.) 

Everyday Science & Mechanics, 96 Park Place, New 
York. (M-25) Constructional articles up to 2000. H. 
Gernsback, 1 to 10c, Pub. 

Illustrated Mechanics, 1411 Wyandotte St., Kansas City, 
Mo. (M-5) Illustrated popular scientific, homecraft “how 
to-make-it” articles 500 to 1500, shop hints, new devices. 
E. A. Weishaar. 1 to 4c, photos $1.50 to $3, 

Inventive Age & Patent Market, 718 E. 4th St., Brook- 
lyn, N. Y. (M) Trade journal of inventive field. Articles 
covering inventions, suggestions for new inventions, new 
uses, methods or novelty of idea. E. A. Darmer. 25c 
inch, photos $1, Pub. 

Mechanical Package Magazine, 529 S. 7th St., Minne- 
apolis, Minn. (M) Mechanical short items, new wrinkles, 
“*how-to-build” articles. Weston Farmer. 2 to 15c, Acc. 

Modern Mechanics and Inventions, 529 S. 7th St., Min- 
neapolis, Minn. (M-25) Popularly illustrated mechanical, 
scientific, adventure articles up to 2000, fact items with 
photos. Roscoe Fawcett; Jack Smalley; Donald Cooley, 
associate. 2 to 15c, photos $3 up, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. 
(M-35) Illustrated nature articles 1500 to 2000, no poetry. 
R. W. Westwood. Ic to 5c, Acc. (Overstocked.) 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) 
Illustrated articles on scientific, mechanical, industrial, 
discoveries; human interest and adventure elements, 1 
to 20 photos, 300 to 2500; fillers up to 250; photos $5 up. 
L. K. Weber. 1 to 10c; photos $5 up, Acc. 

Popular Science Monthly, 381 4th Ave., New York. 
(M-25) Non-technical illustrated articles on scientific, 
mechanical, labor-saving devices, discoveries, under 2000. 
lc up to 10c, $3 up for photos, Acc. 

Practical Mechanics, 608 S. Dearborn St., Chicago. (M) 
Articles describing how to make anything that will amuse, 
aid or instruct the mechanically-minded individual. B. G. 
Davis. lc, Pub 

Scientific American, 24 W. 40th St., New York. (M-35) 
Scientific, technical articles popularly presented, discov- 
eries, inventions. D. Munn. Ind., Atc. (Overstocked.) 


SPORTING, OUTDOOR, HUNTING, FISHING 


American Forests, 1727 K St., Washington, D. C. (M-35) 
Popular forestry, outdoor recreation, hunting and fishing 
articles up to 3000, outdoor and forest photos, humor. 
Ovid M. Butler. Ic, photos $1 up, Acc. 

American Golfer, The, Lexington at 43d Sts., New York. 
(M-25) Golf articles up to 1500. Grantland Rice. Inc. 

American Rifleman, The, 816 Barr Bldg., Washington, 
D. C. (M-25) Authentic illustrated gunsmithing, shooting, 
ammunition, ballistic articles, hunting stories, prefer- 
ably 3500. Laurence J. Hathaway. About 1c, Pub. 

Arena, The, 2739 Palethorpe St., Philadelphia. (2M-15) 
Boxing, weight-lifting, baseball, sport articles. Inc. 

Baseball Magazine, The, 70 5th Ave., New York. (M-20) 
Baseball articles, verse. F. C. Lane. %c to 1%c, Pub. 

Field and Stream, 578 Madison Ave., New York. (M-25) 
Illustrated camping, fishing, hunting, sportsmen’s arti- 
cles, 2500 to 3000. Ray P. Holland. 1c up, Acc. 


= 
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Fur-Fish-Game, 174 E. Long St., Columrbus, O. (M-25) 
Fishing, hunting, fur-raising articles by practical authori- 
ties. A. V. Harding. % to %c, Acc. (Overstocked.) 

Game Stories, 22 E. 12th St., Cincinnati, O. (M-10) 
Illustrated hunting, fishing, trapping experience stories 
2000 to 3000. George A. Vogele. %4 to lc, Pub. 

Golf Illustrated, 425 5th Ave., New York. (M-50) Golf 
articles. A. C. Gregson. 2c, Pub. 

Hunter-Trader-Trapper, 386 S. 4th St., Columbus, O. 
(M-25) Fur-farming, hunting-dog articles, outdoor photos. 
Otto Kuechler. Ind., Acc. (Overstocked.) 

National Sportsman, 75 Federal St., Boston. (M-10) 
Hunting and fishing articles. Low rates, Pub. 

Outdoor America, 222 N. Bank Drive, Chicago. (M- 
25) Outdoor articles, short-stories, 1500 to 2000. Cal John- 
son. % to 3c, Acc. 

Outdoor Life, Mt. Morris, Ill. (M-25) Articles on hunt- 
ing, fishing, camping, boating and allied subjects, 2000 
to 2500. Harry McGuire. Ic up, Acc. 

Sports Afield and Trails of the Northwoods, 302 Hen- 
nepin Ave., Minneapolis. (M-20) Outdoor, hunting, win- 
ter travel articles, outdoor fiction founded on fact. Rob- 
ert C. Mueller. %c, Pub. (Overstocked.) 

Sportsman, The, 60 Batterymarch St., Boston. (M-50) 
Articles on amateur sports, fox-hunting, polo, yacht rac- 
ing, tennis, fishing, etc., 2500 to 3000. Richa Daniel- 
son. 2!%4c, photos $5 up, Acc. 

Turf & Sport Digest, 511 Oakland Ave., Baltimore, Md. 
(M-35) Articles on sports, horse racing, footbali, baseball, 
etc., 1000 to 5000, sport short-stories up to 5000; serials 
up to 20,000. Edgar G. Horn. %c, Pub. 


THEATRICAL, MOTION PICTURE, RADIO, 
“FAN” MAGAZINES 


Billboard, 25 Opera Pl., Cincinnati, O. (W-15) Amuse- 
ment articles on assignment only. A. C. Hartmann, E. 
E. Sugarman. 

ood Magazine, 529 S. 7th St., Minneapolis, Minn. 
(M-15) Illustrated movie fact articles 1000; news para- 
graps. Capt. Roscoe Fawcett; Marcella Burke, Western 
Ed. Liberal rates, Acc. 

Modern Screen Magazine, The, 100 5th Ave., New York. 
(M-10) Photoplay fan material up to 2000, mostly on as- 
signment. Short love fiction with Hollywood background. 
Ernest V. Heyn. Good rates, Acc. 

Motion Picture Magazine, 1501 Broadway, New York. 
(M-25) Articles on motion pictures and stars, usually 
on assignment. Laurence Reid. Good rates, Acc. 

Movie Classic, 1501 Broadway, New York. (M-10) Arti- 
cles on motion pictures and stars, usually on assign- 
ment. Laurence Reid. Good rates, Acc. 

Movie Mirror, 8 W. 40th St., New York. (M-10) Mo- 
tion-picture fan material. Ruth Waterbury. Ind., Acc. 

Movie Romances, 510 N. Dearborn St., Chicago. (M) 
True romances of film folk; articles for film fans; short- 
stories with motion-picture background. Wm. Fleming 
French. 1% to Se, Acc. 


New Movie Magazine, 55 5th Ave., New York. (M-10) 
Fan material, usually by arrangement. Frederick James 
Smith. 2c, Acc. 


Photoplay, 221 W. 57th St., New York. (M-25) Motion 
picture articles. James R. Quirk. Good rates, Acc. 

Picture Play Magazine, 79 7th Ave., New York. (M-10) 
Articles 1200 to 1500 of interest to motion picture enthus- 
iasts, usually on assignment. Norbert Lusk. Ind., Acc. 


Radio Digest, 420 Lexington Ave., New York. (M-35) 
Non-technical radio fact items, short humorous verse, 
jokes, epigrams, ‘‘Hits-Quips-Slips” on radio programs. 
Raymond Bill; H. P. Brown, Mng. Ed. $1 to $5 up, Pub. 


Screen Book, 529 S. 7th St., Minneapolis. (M) Short 
news articles on popular screen favorites, usually on 
assignment. Capt. Roscoe Fawcett; Marcella Burke, 
Western Ed. Liberal rates, Acc. 

Screenland, 49 W. 45th St., New York. (M-25) Feature 
articles dealing with motion pictures. Miss Delight Evans. 
Fair rates, Pub. 

Screen Play, 529 S. 7th St., Minneapolis, Minn. (M-25) 
Authentic articles of interest to movie fans, usually on 
assignment. Capt. Roscoe Fawcett; Carl A. Schroeder, 
Assoc. Liberal rates, Acc. 

Theatre Arts Monthly, 119 W. 57th St., New York; 99 
Regent St., London Ww 1, Englarid. (M-50) Theatrical 
articles 1800 to 2500. Edith J. R. Isaacs. 2c, Pub. 

Theatre Magazine, 22 W. 48th St., New York. (M-35) 
Sophisticated articles on the theatre up to 1500. Stewart 
Beach. 3c, Pub. 

Variety, 154 W. 46th St., New York. (W-15) Theatrical 
articles, news. Sime Silverman. Inc. 
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TRADE JOURNALS, MISCELLANEOUS 


American Artisan, 139 N. Clark St., Chicago. (W) 
Merchandising articles with illustrations on experiences 
of men in warm-air heating and sheet metal work. J. D. 
Wilder. $2.50 column, photos $3, Pub. 

American Baker, The, 118 S. 6th St., Minneapolis. 
(M-10) Technical articles on baking, illustrated articles 
on new bakeshops, attractive window photos, merchan- 
dising talks. Carroll Michener, Mng. Ed. % to Ic, photos 
$1 to $3, Acc. (Overstocked.) 

American Druggist, 57th St. at 8th Ave., New York. 
ae Highest type drug merchandising articles. Herbert 

. Mayes. High rates, Acc. 

American Hatter, 1225 Broadway, New York. Trade 
miscellany. E. F. Hubbard. %c to 1c, photos $2, Acc. 

American Painter & Decorator, 3713 Washington Ave., 
St. Louis. (M) Fact stories on successful painters and 
decorators 1000. George Boardman Perry. Up to 1, Pub. 

American Paint & Oil Dealer, 3713 Washington Ave., 
St. Louis. (M) Retail paint selling articles, illustrated. 
Arthur A. Poss. Good rates, Pub. (Overstocked. 

American Paper Merchant, 1911 Conway Bldg., Chi- 
cago. (M) News and features of paper trade. Frank C. 
Petrine, Mng. Ed. Yc up, Acc. 

American Perfumer & Essential Oil Review, 432 4th 
Ave., New York. (M) Technical, scientific articles on 
perfumes, cosmetics, soaps, etc.; articles on merchandis- 
ing and advertising of same from manufacturer’s stand- 
point; news items on manufacturers. Ind., features, Acc.; 
news, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing plant executives. L. B. 
Siegfried. lc up, Pub. 

American Roofer, 58 W. Washington St., Chicago. (M) 
— market for roofing articles. Eugene Pope. %c up, 
ub. 

American Silk Journal, 373 4th Ave., New York. (M- 
30) Articles on silk, rayon, textile industry 1500 to 3000. 
H Smith. $3 per column, Pub. 

Amusement Park Management, 114 E. 32nd St., New 
York. (M-25) Constructive articles on general amuse- 
ment park operation, with photos. Charles Wood. Ic, 
photos, $1.50, Pub. 

Art of Mosaics & Terrazzo, 400 W. Madison Ave., 
Chicago. Articles on use and sale of mosaics and ter- 
razzo work. P. C. Connelley. 1c, photos $2, Pub. 

Automobile Trade Journal & Motor Age, Chestnut and 
56th Sts., Philadelphia. (M) Features based on_inter- 
views with successful automobile or equipment dealers. 
Don Blanchard. 1c up, Pub. 

Automotive Electricity, 420 Lexington Ave., New York. 
(M-20) Technical articles on automotive electric and shop 
equipment, articles on merchandising service and acces- 
sories. L. E. Murray. Ic, Pub. (Overstocked.) 

Auto Body Trimmer & Painter, 128 Opera Place, Cin- 
cinnati. (M) Limited market for technical and mer- 
chandising articles of trade. J. F. Hutcheson. “%c, Pub. 


Bakers’ Helper, 330 So. Wells St., Chicago. (2M-20) 
Business-building plans for bakers, technical articles, 
chiefly supplied by staff. E. T. Clissold. $5 to $15 page. 

Bakers’ Weekly, 45 W. 45th St., New York. (W) News 
correspondents in principal cities. Albert Klopfer. 1c, Pub. 

Beach and Pool and Aquatics, 114 E. 32d St., New 
York. (M-25) Illustrated articles on swimming and beach 
operation, particularly country clubs and municipally 
operated pools, 1000. Charles Wood. Ic up, photos $1.50 
up, Pub. (Overstocked.) 

Black Diamond, 431 S. Dearborn St., Chicago. (W-20) 
Practical, method articles in the coal field. Robert L. 
Moffett, %4c up, Pub. 


Boot & Shoe Recorder, 239 W. 39th St., New York. 
(W) News and features of shoe industry. Regular cor- 
respondents. Arthur D. Anderson. 1c, Pub. 


Boys’ Outfitter, 175 Fifth Ave., New York. (M) Inter- 
views with boys’ department buyers. Regular correspon- 
dents. Theodore Kahan. %c, Pub. 


Brick & Clay Record, 59 E. Van Buren St., Chicago. 
(Bi-W) News and features of brick and clay industry. 
eye od correspondents. H. V. Kaeppel, Mng. Ed Ic 
up, Pub. 


Building Maintenance, 120 E. Michigan St., Milwaukee. 
(M) Technical and management articles. H. James Lar- 
kin. lc, photos $2, Pub. 


Building Material Merchant, The, 139 N. Clark St., 
Chicago. (M-15) Articles on merchandising of concrete, 
fence, builders’ hardware, sand and gravel, etc., fireplace 
fixtures, built-in furniture, home modernizing, 300 to 500. 
Ames A. Castle. 25c inch, photos $2, Pub. 
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Building Supply News, 59 E. Van Buren St., Chicago. 
(M) News and merchandising features of lumber and 
building material dealers. Query. L. J. Zorn, Mng. 
lc, Pub. 

Bus Transportation, 10th Ave. at 36th St., New York. 
M-25) Practical bus operation articles 2000, 2 or 3 photos. 
. W. Stocks. %c, Acc. News items, first 100 words 2%4c, 
balance each item Yc. 

Casket & Sunnyside, 487 Broadway, New York. (M) 
Interviews with morticians on embalming and mortuary 
management. Seabury Quinn. %4c, Pub. 

Ceramic Industry, 59 E. Van Buren St., Chicago. (M-25) 
News items pertaining to pottery, glass, enamel plants, 
executives, sales campaigns, production activity. H. V. 
Kaeppel. Ic, Pub. 

Chain Store Age, 93 Worth St., New York. (M-35) Fea- 
ture articles on special assignment only. Godfrey M. 
Lebhar. About 1%4c, Pub. 

Chain Store Management, 180 N. Michigan Ave., Chi- 
cago. (M-25) Technical merchandising articles ewig 
store displays, promotional methods, etc., 1000. Walter B. 
Martin. %c, Pub. 

Chain Store Review, 114 E. 32d St., New York. (M) 
Chain store management and merchandising articles, 
mostly staff prepared. Malcolm G. Sweeney, Mng. 
lc up, Pub. 

Cleaners and Dyers Review, 128 Opera Place, Cincinnati. 
(M-30) ‘Technical articles, success stories, proved mer- 
chandising plans up to 2000; illustrations desirable. Gus 
Kepler. Ye, Pub. 

Cleaning and Dyeing World, 1697 Broadway, New York. 
(W) ‘Technical articles, merchandising, advertising, win- 
dow display, success stories. A. R. Kates. About %c, Pub. 

Coin Machine Journal, 205 W. Wacker Drive, Chicago. 
(M) News, features, pictures, of interest to manufacturers 
of automatic vending machines, supplies and allied prod- 
ucts. D. Dollnig. 1c, photos $2, Pub. 

Commercial Car Journal, Chestnut and 56th St., Phila- 
delphia. (M) Articles on selling, servicing, operation of 
motor trucks. George T. Hook. Good rates. Pub. 

Concrete Products, 542 S. Dearborn St., Chicago. (M) 
Articles on manufacture and marketing of cement prod- 
ucts. E. S. Hanson. Inc. 

Confectioners Journal, Inc., 437 Chestnut St., Philadel- 
phia. (M-35) Articles on wholesale and retail manufactur- 
ing candy business and candy jobbing. Eugene Pharo. 
Up to lc, Acc. 

Cracker Baker, The, 45 W. 45th St., New York. (Chi- 
cago office, 360 N. Michigan Ave.) (M-20) One or two- 
page stories pertaining to biscuits and crackers, or the 
industry; plant write-ups; sales stories; practical or tech- 
nical articles; human interest and success stories of men 
in industry. L. M. Dawson. 30 to 50c inch, Pub. 


Dairy Produce, 110 N. Franklin St., Chicago. (M) Lim- 
ited market for illustrated features on distribution and 
merchandising of dairy products. C. S. Paton. Up to Ic, 
Pub. 

Dairy World, 608 S. Dearborn St., Chicago. (M-10) 
Merchandising stories of proven merit on milk plants, 
creameries, ice cream, cheese and dairy by-products manu- 
facturers, with photos or ads. E. C. Ackerman. Ic, ads 
$1, photos $1 to $3, Pub. 

Diesel Power, 192 Lexington Ave., New York. (M) 
Articles on oil engine uses. T. R. Hay. Ic, Pub. 

Distribution and Warehousing, 249 W. 39th St., New 
York. (M-30) Articles dealing with public warehouse 
problems. Kent B. Stiles. 4c up, photos $2, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. 
Plumbing and heating trade merchandising and technical 
articles. lc, Pub. 

Draperies and Decorative Fabrics, 420 Lexington Ave., 
New York. (M-35) Authenticated articles on selling and 
advertising decorative fabrics, photos. W. H. MacCleary. 
Ic, photos $3, Pub. 


Druggist, The, Liberty and Chicago Sts., Jackson, Tenn. 
Drug merchandising stories from Tennessee, Arkansas, 
Mississippi, Louisiana, Alabama, and West Kentucky. 
Seale B. Johnson. %c, photos $2, Acc. 

Druggists’ Circular, The, 12 Gold St., New York. (M) 
Druggist success articles. G. K. Hanchett. Ind., Pub. 

Drug Topics, 291 Broadway, New York. (M-25) Mer- 
chandising articles 1500, describing how druggist—name 
and address given—sold more merchandise, saved money. 
Dan Rennick. Good rates, photos $3, Pub. 

Drug Trade News, 291 Broadway, New York. (Bi-M) 
News of manufacturers in drug and toilet goods fields. 
Dan Rennick. Ind. 

Dry Goods Economist, 239 W. 39th St., New York. 
(M-25) Articles of specific interest to department store 
field, up to 1200. C. K. MacDermut, Jr., Mng. Ed. 1%c 
to 2c, photos $2, special rates on best material, Acc. 


The Author & Journalist 


Editor & Publisher, 1700 Times Bldg., New York. (W- 
10) Newspaper trade articles, news items. Marlen E. 
Pew. $2 col. up, Pub. 

Electrical Dealer, 360 N. Michigan Ave., Chicago. (M) 
Illustrated articles reflecting unusual operations in re- 
tailing domestic electrical goods or radio by any sort of 
store. Queries answered. Rudolph A. August. Ic up, Acc. 

Electrical Installation, 461 Eighth Ave., New York. (M- 
35) Electrical installation articles with wiring diagrams, 
photos. News items of electrical contractors and others 
who install electrical equipment and lighting. Leslie H. 
Allen, Mng. Ed. lc up, photos $2 up, Pub. (Query.) 

Electrical West, 883 Mission St., San Francisco. (M-25) 
Articles on methods of improving sale of electrical mer- 
chandise by dealers and contractors, unusual electrical 
installations involving special technique. William A. Cyr, 
Asso. Ed. % to Ic, Pub. 

Electrical Wholesaling, 620 N. Michigan Ave., Chicago. 
(M) Largely staff-written. Query editor on possible fea- 
tures. Henry Young. Good rates, Pub. 

Electric Refrigeration News, 550 Maccabees Bldg., De- 
troit. (W-10) Method articles of dealers, distributors, and 
salesmen of electric refrigerators; informative articles on 
installations and servicing of refrigeration machines; 
timely news; human interest photos. George F. Tau- 
beneck. 1c, Pub. 

Enamelist, 2100 Keith Bldg., Cleveland, O. (M) Tech- 
nical or semi-technical articles dealing with porcelain 
enamel, and stove manufacturing processes; success sto- 
ries. Write E. O. Baldwin for latest rates. 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi- 
technical articles on excavation by power shovel, drag- 
line dredge, clam shell, excavating contracts, open pit 
mining, quarry, drainage, etc., 500 to 2000. Arnold An- 
drews. Ic, photos $1, Pub. Query. 


Feed Bag, The, 210 E. Michigan St., Milwaukee. (M- 
25) Unusual merchandising ideas employed by retail feed 
dealers 1000 to 1200. David K. Steenbergh. 1c up, ub. 

Feedstuffs, 118 S. Sixth St., Minneapolis, Minn. (W-5) 
Articles on merchandising, cost accounting, general busi- 
ness practices, applicable to the feed trade. Carroll K. 
Michener. % to Ic, Acc. (Overstocked.) 

Florists’ Exchange, 448 W. 37th St., New York. (W-15) 
Trade material in florist and nursery fields. Write before 
submitting. L. D. Seymour, Asso. Ed. %c up, Pub. 

Ford Dealer and Service Field, Montgomery Bldg., Mil- 
waukee. (M-25) Ford trade articles preferably under 1000. 
H. James Larkin. 1c, Acc. 

Ford Dealers News, 117 W. 61st St., New York. Ford 
trade articles. C. C. Pearsall, Mng. Ed. %c up, Pub. 

Furniture Age, 2225 Herndon St., Chicago. (M-30) 
Illustrated articles on practical methods, furniture and 
department stores in advertising, displaying, selling fur- 
niture, rugs, draperies, radio, stoves, refrigerators, bed- 
ding, gift goods, credit and collection methods, account- 
ing systems, 500 to 1500; interviews and important news. 
J. A. Gary. Ic, photos $2, Pub. 

Furniture Manufacturer, 200 N. Division St., Grand 
Rapids, Mich. Manufacturer and factory superintendent 
stories of wholesale selling or some phase of factory pro- 
ga 500 to 1500. A. C. Saunders. 1c, photos $2 up, 

ub. 


Furniture Merchandising, Charlotte, N. C. (M-30) Mer- 
chandising success events; unusual window photos. Mil- 
ton Samson. 1 to 3c, photos $1 to $3 and up, Pub. 

Furniture Record and Journal, 200 N. Division St., 
Grand Rapids, Mich. (M-30) Experience stories of furni- 
ture merchandising, advertising successes, with facts 
endorsed by stores interviewed; stories on successful fur- 
niture and house furnishings departments 1000 to 2000. 
K. C. Clapp. % to 4c, photos $2.50 to $5, Pub. 


Gas Age-Record, 9 E. 38th St., New York. (W) Articles 
and news of gas companies; interviews with public utility 
heads. H. W. Springborn. 1c, Pub. 


General Building Contractor, 119 W. 40th St., New York. 


(M-25) Material on assignment only, mostly by staff. 
Stor — of construction projects. Theodore 
A. Crane, ; P. A. Stone, Mng. Ind., Pub. 


Giftwares, 260 5th Ave., New York. (M) Illustrated 
articles on operating gift and art shops 500 to 1200. Lucile 
O’Naughlin. 1c, photos $3, Pub. 

Good Hardware, 79 Madison Ave., New York. (M-20) 
Illustrated articles 100 to 200 for hardware dealers; hu- 
morous verse, jokes, epigrams, pertaining to the trade. 
Ralph F. Linder. 2c, jokes $2, Acc. 


Hide and Leather, 300 W. Adams St., Chicago. (W-15) 
Technical tannery articles 1000 to 10,000. Weitseen 
Stealey. 1c, Pub. 

Hotel Management, 221 W. 57th St., New York. (M-25) 
Hotel operation articles, business building ideas, 100 to 
1500. J. S. Warren. 1c, Acc. 
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Hotels and Resorts, 5 S. Wabash St., Chicago. (M-20) 
Practical hotel and resort operation articles 1500. Has 
section, Food Profits. C. A. McBride. Yc to lc, Pub. 
(Overstocked.) 

Hotel World-Review, 221 W. 57th St., New York. 
(W-5) Query editor on hotel news and features. J. O. 
Dahl. ¥% to 3c, Acc. 

Housewares Merchandising, 1170 Broadway, New York. 
(M) News and features from housewares departments. 
S. P. Horton. lc, Pub. 


Ice Cream Field, 461 8th Ave., New York. (M-10) L- 
lustrated business-building articles for ice cream plants 
750 to 2000. W. H. Hooker. Y%c up, photos 50c to $1, Acc. 

Ice Cream Review, 501-515 Cherry St., Milwaukee. 
(M-25) Methods articles of interest to ice cream manu- 
facturers and employees. Edward Thom. Yc up, Pub. 
(Overstocked.) 

Ice Cream Trade Journal, 171 Madison Ave., New York. 
(M-25) Convention reports (on order); articles on man- 
agement, manufacturing, distribution and sales activities 
of specific wholesale ice cream companies 500 to 2000. 
Harry W. Huey. Ic, Pub. 

Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M) 
Ice making, cold storage, refrigeration articles and news. 
J. F. Nickerson. Ind., Pub. 

Industrial Retail Stores, 626 Prov. Bank Bldg., Cin- 
cinnati. (M-20) Articles on operation of “Company” or 
industrial retail stores, 1000 to 1500. Hull Bronson. 4c, 
Pub. (Overstocked.) 

Inland Printer, 330 S. Wells St., Chicago. (M-40) Con- 
structive articles on production, selling and manage- 
ment problems of printing industry. J. L. Frazier. $10 
page up, Pub. 

Institutional Jobber, 221 W. 57th St., New York. (M) 
Experience articles on selling to hotels, restaurants, hos- 
pitals, clubs, schools 100 to 1500, fact items, photos. Gene 
Van Guilder. lc up, Acc. 

International Blue Printer, 431 S. Dearborn St., Chi- 
cago. (M-30) Illustrated technical articles on blue print- 
ing, photo copying, mechanical and construction engi- 
neering, 2000 or less. Glen Edwards. 1c, photos $1, Pub. 


Jewelers’ Circular, 239 W. 39th St., New York. (M-25) 
Storekeeping, merchandising articles for retail jewelers, 
important news of jewelry tarde. T. Edgar Willson. Ic 
to 2c, Pub. 

Jobber Topics, Tribune Tower, Chicago. (M) Stories 
about successful automotive jobbers and methods, short 
imspirational poems, jokes. Ken Cloud. Approx. 1l%c 
photos, $3, Pub. (Overstocked.) 


Keystone, The, 1505 Race St., Philadelphia. (M) Well- 
written articles on jewelry store management and mer- 
chandising 750 to 2000; news of jewelry trade. H. P. 
Bridge, Jr. 1 to 2c, news 30c inch up, photos $1.50 to 
$4, Pub. 

Laundry Age, 1478 Broadway, New York. (M) News 
and features of laundry industry. Specific requirements 
po — Regular correspondents. J. M. Thacker. Ind., 

u 


Laundryman’s Guide, 506 Bona Allen Bldg., Atlanta, Ga. 
(M-50) Articles on merchandising, advertising, produc- 
tion, selling, management, delivery fleets maintenance, 
layout of production line, etc, in modern steam laun- 
dries 750 to 1800, general news items 50 to 400. H. S. 
Hudson, Ed.; W. B. Savell, Mng. Ed. % to 1c, Pub. 

Linens & Domestics, 1170 Broadway, New York. (M-10) 
Trade and feature articles on linen goods; interior or 
window display photos. Julien Elfenbein. 1 to 2c, photos 
$1 to $3, Pub. 


Magazine of Light, The, Nela Park, Cleveland, O. 
(M-20) 1000-word feature articles of unusual lighting in- 
ee merchandising articles. J. Tugman. Ic, 

ce. 

Manufacturing Jeweler, The, 42 Weybosset St., Provi- 
dence, R. I. (W-5) Material staff-prepared or obtained 
through special arrangement. W. Louis Frost. %4c, Pub. 

Materials Handling & Distribution, 420 Lexington Ave., 
New York. (M-30) Practical, not theoretical, articles on 
efficient and economical systems of handling materials 
mechanically, either in production or physical distribu- 
tion operations. John A. Cronin. Ind., generally Pub. 

Meat Merchandising, 105 S. 9th St., St. Louis. (M) 
Practical merchandising articles of trade. No grocery 
interviews. John L. Hoppe. %c Acc., lc, Pub. 

Merchandise Manager, 205 E. 42d St., New York. (M- 
50) Specific sales promotion, good selling articles, around 


2000, preferably signed = | executives. Clinton G. Harris. 


$35 to $75 an article, Pu 

Merchandising Ice, 435 N. Waller Ave., Chicago. (M-25) 
Articles on sales plans, advertising displays and develop- 
ments related to ice-using equipment. J. F. Nickerson. 
Yc to 1, Acc. 
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Metalcraft, 4th St. at Clinton, Jamestown, N. Y. (M- 
50) Articles on metal work. L. M. Nichols. Good rates, 
Pub. (Query.) 

Milk Dealer, The, 501-515 Cherry St., Milwaukee. (M-25) 
Problems related to preparing milk for distribution, sell- 
ing and delivering. Edward Thom. Yc, Pub. (Over- 
stocked. 

Mill & Factory, 420 Lexington Ave., New York. (M-35) 
Write editor for detailed instructions to contributors. 
Hartley W. Barclay. 2 to 10c, usually Acc. 

Millinery Trade Review, 1225 Broadway, New York. 
(M-50) Millinery trade miscellany. Charles Steinecke, Jr. 
Yc to lc, photos $2, Pub. 

Modern Ice Cream Industry, 114 E. 32d St., New York. 
(M) Merchandising and allied distribution problems of 
ice cream manufacturers. Prentice Winchell. 1c, Pub. 

Modern Packaging, 11 Park Place, New York. (M-35) 
Illustrated articles on package production and merchan- 
dising. D. E. A. Charlton. 1 to 4c, Pub. 

Modern Stationer, 250 5th Ave., New York. (M-25) Ll- 
— dealer stories. David Manley. Ic, photos $3, 
-ub. 

Mortuary Management, 1095 Market St., San Francisco. 
(M-50) Articles on management problems in the funeral 
field. Wm. Berg. Yc to lc, Pub. 

Motor Boat, 10 E. 39th St., New York. (M) Articles 
on boat and engine selling and manufacturing methods 
800 to 1000, short kinks, news items of builders and deal- 
ers. Gerald T. White. $10 page, Pub. 

Motor Freight & Bus Journal, 431 S. Dearborn St., 
Chicago. (M) News and features on bus and motor 
truck organizations and maintenance. R. S. Torgerson. 
lc, Pub. 

Music Trade News, 1697 Broadway, New York. (M-20) 
Illustrated articles on retailing sheet music, band instru- 
ments. Albert R. Kates. %c up, Pub. 


National Bottlers’ Gazette, 233 Broadway, New York. 
(M-50) Features of interest to the soft-drink bottling 
trade. W. B. Keller, Jr. $7.50 page, Pub. 

National Butter Journal, 5th and Cherry Sts., Mil- 
waukee. (M) Articles on manufacture and distribution 
of butter. Edward Thom. %c, Pub. (Overstocked.) 

National Carbonator & Bottler, 504 Bona Allen Bldg., 
Atlanta, Ga. (M-10) Lllustrated articles on business build- 
ing methods for bottled soft drink plants, in actual use, 
750 to 2000; news items 50 to 100. W. B. Savell. %c to Ic, 
photos 50c to $1, Pub. 

National Cheese Journal, Sth and Cherry Sts., Mii 
waukee. (M) Articles on manufacture and distribution oi 
cheese. Edward Thom. %c, Pub. (Overstocked.) 

National Cleaner & Dyer, 305 E. 45th St., New York. 
(M-20) Success stories, technical, salesmanship articles. 
Roy C. Denney. Fair rates, Pub. 

National Jeweler, 536 S. Clark St., Chicago. (M) Lim- 
ited market, material on strictly merchandising subjects 
250 to 500. Francis R. Bentley. % to Ic, Acc. 

National Lum 249 W. 39th St., New York. 
(M-10) Industry news and brief merchandising articles 
under 300. Ralph McQuinn. Ic up, photos $2, Pub. 

National Retail Lumber Dealer, 824 Hearst Bldg., Chi- 
cago. (M) Actual interviews with lumber dealers, stress- 
ing specialty departments, and lumber retail stores; 
fillers and shorts. Lyman M. Forbes. Ic, Pub. 

Northwestern Confectioner, 707 N. Broadway, Mil- 
waukee. (M-20) Business articles featuring retail, jobbing, 
manufacturing confectioners 1000 to 1500. G. B. Kluck. 
Fair rates, Pub 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. 
(W-5) Technical articles on flour milling industry, em- 
phasis on merchandising. Query first. Carroll K. Mich- 
ener, Mng. Ed. % to Ic, Acc. 

Nugent’s, 239 W. 39th St., New York. High-class arti- 
cles on women’s specialty shops. Small market. Henry 
Sucher. 4c, photos $2.50, Pub. 


Office Appliances, 417 S. Dearborn St., Chicago. (M) 
Articles on selling office equipment. H. W. Martin, Asst. 
Ed. 30c inch, Pub. 

Optometric Weekly, 17 N. Wabash Ave., Chicago. Opto- 
metric trade miscellany. %c, Pu 


Pacific Bottler, 853 Howard St., San Francisco. (M) 
ge _ features of Western bottlers. Clyde Lightbody. 
lc, Pub. 

Pacific Drug Review, 35 N. 9th St., Portland, Ore. 
(M-25) Articles on drug window and 
inside display, advertising. F. C. Felter. w rates, Pub. 

Pacific Retail Confectioner, 35 N. 9th St., Portland, Ore. 
(M) Trade-building articles for retail confectioners and 
—— owners 500 to 2000. F. C. Felter. $5 page, 


Packing & Shipping, 30 Church St., New York. (M-25) 


Items of interest to transportation, railways, motor 
trucks, warehouses, on packing, handling, 
loss and damage in shipping, etc., 1000 to 2500. M. 


Bonnell, Jr. % to 1c, photos 50c to $1, Pub. 

Paper Selling, 1911 Conway Bldg., Chicago. (M-10) Crea- 
tive, aggressive paper and paper products salesmanship 
articles up to 1200. Frank C. Petrine. %c up, Acc. 

Petroleum Age and Service Station Merchandising, 
500 N. Dearborn St., Chicago. (M) Articles on merchan- 
dising and distribution of petroleum products, details of 
successful marketing businesses. Pub. 

Petroleum Marketer, The, 913 Hunt Bidg., Tulsa, Okla. 
(M-20) Articles on merchandising and management from 
aoe of petroleum jobbers. Grady Triplett. 1c up, 

cc. 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. 
(M) Illustrated merchandising articles on gift and pic- 
ture shops. C. Larkin. About #c, Pub. 

Plumbing & Heating Contractors Trade Journal, 515 
Madison Ave., New York. (2-M-20) Articles covering 
merchandising activities of successful plumbing and heat- 
ing contractors. R. G. Bookhout. Good rates, Acc. 

Power, 330 W. 42d St., New York. (W-15) Technical 
articles on power generation up to 3000, by engineers or 
power executives. $10 to $12 page, 1200 words, Acc. 

Power Plant Engineering, 53 W. Jackson Blvd., Chi- 
cago. (2M-15) Articles on power plant operation, ap- 
pliances and use 500 to 1500. Arthur L. Rice. %c, Pub. 

Printing, 41 Park Row, New York. (Bi-W-25) Printing 
plant and sales management articles up to 2000, trade 
news of employing printers in plants. Charles C. Walden, 
Jr., Ed.; Ernest F. Trotter, Mng. Ed. 27c to 40c per inch, 
photos % space rates, Pub. 

Progressive Grocer, 79 Madison Ave., New York. (M) 
Illustrated idea articles 100 to 200, grocery trade articles 
1200 to 1500, photos, trade jokes. Ralph F. Linder. Ic to 
2c, Acc. 

Publishers’ Weekly, 62 W. 45th St., New York. (W-15) 
Articles on publishing, book selling, sales promotion, etc. 
Frederic G. Melcher. ic, Pub. 

Radio-Music Merchant, 420 Lexington Ave., New York. 
Features on merchandising of radios by radio and music 
dealers 1000. V. E. Moynahan. ic, photos $2, Pub. 


Railway Mechanical Engineer, 30 Church St., New York. 
ok. — shop kinks, photos. Roy V. Wright. 50c 
inc u 


Refrigerated Food News, 550 Maccabees Bldg., Detroit. 
(M-10) Articles on application of refrigeration to foods, 
and their use; successful merchandising methods; news 
concerning quick frozen foods ; * news of commercial re- 
— sales organizations. George F. Taubeneck. 
Ic, Pub. 

Refrigeration, Walton Bldg., Atlanta, Ga. (M-25) Name 
and fact stories on ice refrigeration and merchandising 
of ice. Hal Reynolds. $4 column, Pub. 

Restaurant Man, The, 270 Washington St., Brooklyn. 
(M-25) Articles on operation, management or construction 
of restaurants 1500 to 2000; photos essential. M. E. Ler- 
ner. Pub. 

Restaurant Management, 221 W. 57th St., New York. 
(M-25) Restaurant operation articles 100 to 1500; bio- 
graphical sketches, human-interest articles, confessions 
with constructive slant up to 1500. Ray Fling. ic, Acc. 

Retail Druggist Illustrated, 250 Lafayette Blvd., Detroit, 
Mich. (M-15) Illustrated merchandising articles 500 to 
2000, series, editorials 50 to 500, window es photos, 
advertising samples. E. N. Hayes. Ind., 

Retail Furniture Selling, 222 N. Bank oa Chicago. 
(M-15) Short fact items on furniture merchandising. Fea- 
ture articles usually only on assignment. L. S. Lees. 
Ic, ads 50c, photos $2 plus photographer’s bill on or- 
dered photos, Pub. 

Retail Ledger, 1346 Chestnut St., Philadelphia. (M-15) 
Articles on various phases of retailing—advertising, de- 
livery, credits, salesmanship, etc., 1500 to 2000. Special at- 
to home William Nelson Taft. Ic to 

photos $3, A 

Retail acueaie, 117 W. 61st St., New York. (W-15) 
Articles on business methods of successful tobacconists 
500 to 1500. H. B. Patrey. Y%c, Pub. 

Rock Products, 542 S. Dearborn St., Chicago. (2-M) 
Articles on cement, lime, gypsum, quarries, sand and 
gravel plant operations, etc. N. C. Rockwood. Inc. 

Sanitary and Heating Age, 239 W. 39th St., New York. 
(M-25) Well-illustrated merchandising articles. A. R. 
McGonegal. Ic, Pub. (Overstocked.) 

Seed Trade News, 60 W. Washington St., Chicago. (W) 
Seed news only. N. C. Helms. %c, Pub. 

Seed World, 1018 S. Wabash Ave., Chicago. (2M) Arti- 
cles = pane and merchandising seeds. W. L. Oswald. 


The Author & Journalist 


Service Station News, 369 Pine St., San Francisco. (M) 
Western articles on service station operation. Buys little 


except from regular correspondents. R. H. Argubright. 
4c, photos $1 up, Pub. 
Shoe Factory, 300 W. Adams St., Chicago. (M-15) 


Technical articles on shoe manufacturing, news items of 
factories. E. E. Cote. lc, news Y%c, Pub. 

Shoe Repair Service, 702 Commercial Bldg., St. Louis, 
Mo. (M-Gratis) Constructive trade articles 500 to 1500, 
verse on shoe repairing 1 to 4 stanzas, fact-items, fillers 
50 to 100, jokes. A. V. Fingulin. %c to 1%4c, Pub. 

Soda Fountain, The, Graybar Bldg., New York. (M-15) 
Illustrated articles on business-building methods for soda 
fountains, soda lunches. John R. Ward. Ic, Pub. (Over- 
stocked.) 

Southern Funeral Director, 502 Walton Bldg., Atlanta, 
Ga. (M-25) Articles of interest to southern morticians. 
Hal Reynolds. $8 page, Pub. 

Southern Hardware, 1020 Grant Bldg., Atlanta, Ga. 
(2M-15) Illustrated articles on management and mer- 
one methods in southern hardware stores. Ic up, 

ub. 


Southwestern Bottler, 429 Milam Bldg., San Antonio, 
Texas. (M-10) Practical merchandising articles based 
on interviews with specific bottlers in New Mexico, Okla- 
ame, Louisiana, and Arkansas. Ruel McDaniel. Y%c up, 

ub. 

Southwestern Jewelers’ Forum, 812 Wholesale Merchants 
Bldg., Dallas, Tex. (M-10) Interviews with successful re- 
tail jewelers in southwestern states. Joe Buckingham. 
¥Y% to lc, Pub. (Not in market.) 

Spice Mill, The, 103 Water St., New York. (M-35) News 
from tea, coffee, and spice centers. Limited market for 
brief articles. C. S. Sewell. % to 1c, Pub. 

Sporting Goods Dealer, 10th and Olive Sts., St. Louis, 
Mo. (M) Illustrated reviews on merchandising, store 
arrangement, news. C. T. Felker. %c up, Pub. 

Sporting Goods Journal, 139 N. Clark St., Chicago. 
(M) Specific feature articles describing successful mer- 
chandising plans; photos. Ames A. Castle. %c up, Pub. 

Starchroom Laundry Journal, 415 Commercial Square, 
Cincinnati, O. (M-25) Feature articles on laundry busi- 
ness, 1000. J. N. Wheeler, %c to 1c, Pub. 

Syndicate Store Merchandiser, 951 Broad St., Newark, 
N. J. (M-20) Articles on 5-and-10c store merchandising, 
displays. Beverland M. Ramsey. 1c, Pub. 


Tires Magazine, 420 Lexington Ave., New York. (M-25) 
Merchandising and servicing articles on tire retailers 
and service station operators 1500 to 2000. Jerome T. 
to lc, news items inch, fillers %4c, photos 

Toilet Requisites, 250 Park Ave., New York. (M-35) 
Verified interviews with drug or department store buy- 
ers or higher executives concerning toiletries retailing in 
cities 25,000 or over. Photos. No general stories. Keep 
under 1200. S. G. Swift. 1c, Acc. 


Warm Air Heating, 109 S. 9th St., St. Louis. (M) Edi- 
torial board supplies 80% of material. Query editor. 
Paul L. Reed. 1c, Pub. 

Wayside Salesman, 1105 Merchandise Mart, Chicago. 
(M) Illustrated business-building articles on wayside inns, 
barbecue stands, tourist camps, roadside refreshment 
stands, etc. Frank Gruber. 1c, photos 75c to $1, Pub. 

Western Confectioner and Ice Cream News, 853 Howard 
St., San Francisco. (M-35) News and features of Western 


candy, ice cream, fountain trade. Russell B. Tripp. Fair 
rates, Pub. (Overstocked.) 
Western Florist, 312 E. 12th St., Los Angeles. (2-M) 


News and features of successful florists. M. J. Phillips. 
Yc up. (Overstocked.) 

Western Hotel Reporter, 651 Market St., San Fran- 
cisco. (W-15) Illustrated articles of interest to hotel 
men. E. A. Hammesfohr. 20c inch, Pub. 

Western Wood Worker and Furniture Manufacturer, 71 
Columbia St., Seattle, Wash. (M) Articles on wood- 
working plant operations, illustrated interviews with 
plant managers and superintendents, western locale, 1000. 
Nard Jones. Y%c to 1c, Pub. 

Wholesale Druggist, 291 Broadway, New York. (M) 
we drug business articles. Jerry McQuade. Ic up, 

Window Shade and Drapery Journal, 22 E. 12th St., 
Cincinnati. (M-10) Articles on all phases of shade busi- 
ness, interviews, news items, photos. %4c, Pub. 

Wood Construction, Xenia, Ohio. (2-M-15) News arti- 
cles on retail lumber and building supply dealers, based 
on specific interviews. Findley M. Torrence. $10 page, in- 
cluding art, Pub. 

Wood Working Industries, 415 W. 4th St., Jamestown, 
N. Y. (M-40) Technical wood-workking management and 
eecgaay articles. L. M. Nichols. Good rates, Pub. 

uery. 
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2 LIST D 
Juvenile and Young Peoples’ Publications 


American Boy, The, 550 Lafayette Blvd., Detroit, Mich. 
(M-20) Older boys’ interests. F. Pierrot. 2c up, 
Acc. (Out of market till January, 1933.) 

American Girl, 670 Lexington Ave., New York. (M-15) 
Ages 12 to 18. Girl Scouts publication. Action short- 
stories 3500 to 4500; articles by arrangement. Miss Mar- 
garet Mochrie. lc up, Acc. 

American Newspaper Boy, 15 W. Fifth St., Winston- 
Salem, N. C. (M) Short-stories of adventure, modern 
newspaper carrier boy heroes 1600 to 2500. Bradley Wel- 
fare. Yc, Ace. 


Boy Life, Standard Pub. Co., 9th and Cutter Sts., Cin- 
cinnati. (W) Medium ages. ‘Short-stories 2000, serials, 
articles, miscellany. 1/3c up, Acc. 

Boys and Girls, Methodist Pub. House, 810 Broadway, 
Nashville, Tenn. (W) Boys and girls up to 12. Short- 
stories 600 to 1000, short serials, verse, occasional brief 
articles on nature, science, things-to-do. Mrs. C. H. 
Battle. Acc. 

Boy’s and Girl’s Comrade, Gospel Trumpet Co., 5th and 
Chestnut, Anderson, Ind. (M) Ages 9 to 15. aracter 
and educational articles 500 to 1500, wholesome short- 
stories 1000 to 2000, serials 5 to 15 chapters, editorials 250 
to 500, verse 2 to 6 stanzas, fact items, fillers. L. Helen 
Percy. $2 to $2.50, photos 25c to $1, Pub. 

Boys’ Comrade, Christian Bd. of Pub., 2712 Pine St., 
St. Louis. (W) Ages 14 to 18 Short- stories 2000, serials, 
illustrated articles 100 to 1500, verse, miscellany. ©. T. 
Anderson. $4 to $5 per M., Acc. 

Boys’ Life, 2 Park Ave., New York. (M-20) Boy Scouts 
publication, ages 14 to 18. Outdoor adventure, sport, 
achievement short-stories, preferably 2000 to 3000, serials 
up to 30,000, articles up to 2000. James E. West. 2c up, 
Acc. (Overstocked.) 

Boys’ World, D. C. Cook Pub. Co., Elgin, Ll. (W) 
Boys 13 to 17. Short-stories 2200 to 2500, serials 4 to 6 
chapters, 2200 each, scientific, success articles up to 300, 
occupation articles 150 to 500, successful boys, curiosity, 
scientific news items, misceilany. Fiction lc up; articles, 
fillers %4c up, Acc. 


Challenge, The, Baptist Sunday School Board, 161 8th 
Ave., N., Nashville, Tenn. (W) Young people, 17 years 
up. 'Adventure, achievement short-stories 1500 to 2500, 
serials 2 to 12 chapters 2000 each; descriptive, biograph- 
ical, travel articles up to 2000; verse. Hight C. Moore; 
Noble Van Ness. lac, verse $1 to $2.50, Acc. 

Child Life, Rand, ee. & Co., 536 S. Clark St., 
Chicago. (M-35) Ages 2 to 12. Short- -stories, miscellany 
up to 1800. Marjorie Barrows. % to Ic, Acc. (Over- 
stocked.) 

Children’s Playtime, The, 1240 Ontario St., Cleveland, 
O. (M-25) Children 6 to 14. Educational short-stories 
1000 to 1500, articles 1000. Helen R. Kydd; E. F. Schue- 
ren, Mng. Ed. Y%c, Acc 

Christian Youth, 327 N. 13th St., Philadelphia. (W) 
Teen ages; interdenominational. Wholesome short-stories 
with Christian teaching and uplift 2000 to 2200; fillers, 
nature, fact, how-to-make-it articles 300 to 1000. Bible 
puzzles. Charles G. Trumbull; John W. Lane, Asso. $10 
a story, fillers $4, puzzles $1 to $2, Acc 

Classmate, —ory Book Concern, 420 Plum St., Cin- 
cinnati. (W-5) Young People 18 to 24. Wholesome short- 
stories 2500 to 3500, serials 30,000 to 40,000, illustrated arti- 
cles 1000 w 2500, fact items 200 to 1000, verse. D. 
Moore. Files Ye up, fiction le up, verse $5 to $10, Acc. 

Cradle Roll Home, The, 161 8th Ave., N., Nashville, 
Tenn. (Q) Articles for parents 500 to 1000, children’s stories 
300 to 500; verse, fact items. Agnes Kennedy Holmes. 4c, 
verse 25 cents line, Acc. 


Dew Drops, D. C. Cook Pub. Co., Elgin, Ill. (W) 
Children 5 to 8 Short-stories 900 to 1000, short articles, 
editorials 250 to 300, verse up to 12 lines. Fiction Ic up; 
articles, fillers Y%c up, Acc. 


Epworth Herald, 740 Rush St., Chicago. (W-5) Articles 
on youth’s activities 1000 to 1200,, religious essays 1000, 
short-stories 1200 to 1500, verse up to 20 lines. W. J. 
Gratz. % to lc, verse 15c¢ line, photos $3 to $5, Acc. 

Epworth Highroad, Methodist Pub. House, 810 Broad- 
way, Nashville, Tenn. (M) Young people, 16 to 24. Short- 
stories 2500 to 4000; serials, 4 to 8 chapters; illustrated 
articles 1000 to 1800; short poems. R. L. Hunt. to lc, 
yn 25c line, Acc. 

ery Child’s Magazine, 108 N. 18th St., Omaha, Nebr. 
ai ‘Children about 12. Short-stories 2000; travel articles. 
Few fairy stories. Grace Sorenson. Low rates, Pub. 


Everygirls, Lyon at Ottawa, Grand Rapids, Mich. (M- 
15) For Camp Fire girls. Short-stories 2000 to 3000, serials 
12,000 to 15,000; articles on sports, camping, parties, 
handicraft. Marta K. Sironen. 4c, photos $1, Acc. 


Forward, Presbyterian Bd. of Christian Education. 
Witherspoon Bldg., Philadelphia. (W) Boys and girls, 14 
to 23 years. Short-stories 2500 to 3000, serials (over- 
stocked), illustrated articles 700 to 1000, fillers 150 to 
400. John T. Faris. %4c, Acc. 

Friend, The, United Brethren Pub. House, Dayton, O. 
(W) Boys’ = girls’ moral, educational short-stories 1000 
to 2500; serials 5 to 8 chapters; informational, inspira- 
tional articles 100 to 800, short verse. J. W. en. $1 to $5 
per story, poems 50c to $2, Acc. 

Front Rank, The, Christian Bd. of Pub., 2710 Pine St., 
St. Louis, Mo. (wy Young people, teen a ao. Moral short- 
stories 2000 to 2500, serials 20,000 to 2 me verse, mis- 
cellany. O. T. Anderson. $4 to $5 per M., 


Girlhood Days, Standard Pub. Co., 9th a “oun Sts., 
Cincinnati, O. Girls 12 to 18. Out-of-door short- 
stories 1800 to 2000, serials, miscellany. 1/3c up, Acc. 

Girls’ Circle, Christian Bd. of Pub., 2712 Pine St., St. 
Louis. (W) Girls 13 to 17. Short-stories 2500, serials 9 
to 10 chapters, articles 100 to , poems up to 20 lines. 
Erma R. Bishop. $4 to $5 per M, Acc. 

Girls Companion, D. C. Cook Pub. Co., Elgin, Ill. (W) 
Girls 13 to 17. Short-stories 2000 to 2500, serials 4 to 6 
chapters 2200 each, illustrated occupation articles 150 to 
800. Inspiration and information material 100 to 300. 
Fiction Ic up; articles, fillers %c up, verse 10c line, photos 
$1.50 to $3, Acc. 

Girl’s World, Am. Baptist Pub. Society, 1701 Chestnut 
St., Philadelphia. (W) Ages 13 to 16. holesome action 
short-stories serials of 2500-word chapters. Informa- 
= articles to 800, photos. Owen Brown. $4.50 

o $6 per M., ap oh 


Haversack, The, Methodist Pub. House, 810 Broadway 
Nashville, Tenn. (W) Boys, 10 to 17. Short-stories 2000 
to 3000, serials 4 to 10 chapters, miscellany. %c up, Acc. 

Intermediate Weekly, The, Baptist Sunday School 
Board, 161 8th Ave., N: Nashville, Tenn. (W) Ages 13 to 
17. Wholesome short- -stories, boy and girl characters, 2000 
to 3000, serials 6 to 12 chapters 2000 each; travel, bio- 
graphical, practical articles 2000; verse. Noble Van Ness; 
Novella Dillard Presten. %c poems $1 to $2.50, Acc. 


John Martin’s Book, 300 4th Ave., New York. (M-50) 
Children up to 12. Informative articles up to 2000, little 
tot short-stories 1000 to 1200, short stories of fact, ro- 
mance, fancy for older children up to 2000; serials, boy 
and girl appeal, 6 chapters of 2500; short and narrative 
verse, craft articles, continuity jokes. John Martin; Helen 
Waldo, assistant. lc to 3c, verse 25c line up, Acc. 

Junior Christian Endeavor World, 41 Mt. Vernon St., 
Boston. (M-5) Short-stories 1500; serials, 6 to 8 chapters 
1500 each; items on current events, history, travel, Bible, 
children’s. organizations, etc., 100 to 500; illustrations. 
Stanley B. Vandersall. 

Junior Home Magazine, 1018 S. Wabash Ave., Chicago. 
(M-25) Juvenile short-stories, “how-to-make” articles, 
miscellany. Bertha M. Hamilton. Ic, Pub. 

Junior Joys, Nazarene Pub. Soc., 2923 Troost Ave., 
Kansas City, Mo. (W) Boys and girls 9 to 12; short- 
stories 1500 to 1800, serials 6 to 12 chapters, short mis- 
cellany. Mabel Hanson. 3c, Acc 

Junior Life, Standard Pub. Co., 9th and Cutter Sts., 
Cincinnati. ( Children 8 to 12. Short-stories, serials, 
verse. 1/3c, Acc. 

Junior Safety Patrol, 1791 Howard St., Chicago. (M) 
Teen-age boys’ material. F. C. Singleton. Ic, Pub. (Over- 
stocked.) 

Junior Weekly, The, 161 8th Ave., N., Nashville, Tenn. 
(W-5) Girls and boys 9 to 12. Short-stories, biographical, 
historical, scientific, discovery articles 1500. Novilla Dil- 
lard Preston; Noble Van Ness. %c to ¥%c, Acc. 

Junior World, Christian Bd. of Pub., Beaumont and 
Pine Sts., St. Louis. (W) Children 9 to 12. Short-stories 
500 to 3000, serials 8 to 12 chapters, poems up to 16 lines, 
per My Ace articles 200 to 600. Hazel A. Lewis. #4 to $5 

or World, Am. Baptist Pub. Society, 1701 Chestnut 

Philadelphia. 8) Children 9 to 12. Short-stories 

up to 2500, serials 2500-word chapters, miscellany. Owen 
Brown. $5 per M, Acc. 


Kindergarten Primary Magazine, 278 River St., Man- 
istee, Mich. (Bi-M-20) Ages 4 to 6. Short- stories up to 
00, short verse; articles on child training up to 1500; 
games, instructive playlets. Grace C. Dow. $1 to $5 per 
article, verse 25c to $1, Acc. 
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Little Folks, The, Augustana Book Concern, Rock Is- 
land, Ill. (W) Material for children 5 to 8 Mrs. Edith 
Cling Palm, Hector, Minn. Low rates, Pub. 

Lutheran Boys and Girls, Lutheran Pub. House, 1228 
Spruce St., Philadelphia. (W) Ages 9 to 14. Short-stories, 
articles. Low rates, Acc. 

Lutheran Young Folks, Lutheran Pub. House, 1228 
Spruce St., Philadelphia. (W) Older boys and girls. Illus- 
trated descriptive articles, short-stories 3000 to 3500, se- 
rials 6 to 12 chapters. Fair rates, Acc. 


Mayflower, The, Pilgrim Press, 14 Beacon St., Boston. 
(W) Children under 9. Short-stories 300 to 70Q verse. 
Fair rates, Acc. 


Olive Leaf, Augustana Book Concern, Rock Island, Il. 
(W) Boys and girls, medium ages. Religious and ad- 
venture stories 500, verse 8 to 12 lines. Rev. J. Helmer 
Olson, 3309 Seminary Ave., Chicago. %c to Yc, Pub. 

Onward, & N. 6th St., Richmond, Va. (W-3) Young 
People. Character building short-stories, serials, short 
articles, editorials, verse. Miss Clarabel Williams. $3 to 
$5 per M., 

Open Road for Boys, 130 Newbury St., Boston. (M-10) 
Boys’ interests. Aviation, sport, adventure, humorous 
short-stories 2000 to 3500, serials up to 40,000, articles 1000 
to 1500. Clayton H. Ernst. Up to 1c, Acc. and Pub. 

Our Little Folks, United Brethren Publishing House, 
Dayton, O. (W) 4 to 9 years. Short-stories 300 to 600. 
J. W. Owen. Up to %ec, Acc. 


Picture Story Paper, 150 5th Ave., New York. Children 
4 to 8 Short-stories 300 to 800, verse. %4c to Ic, Acc. 


Picture World, Am. Sunday School Union, 1816 Chestnut 
St., Philadelphia. (W) Children under 12. Short-stories 
400 to 800, verse. $3 per M up, verse 50c stanza, Acc. 


Pioneer, The, Presbyterian Bd. of Christian Education, 
420 Witherspoon Bdg., Philadelphia. (W) Boys 12 to 15. 
Short-stories 2500 to 3000, serials 6 to 8 chapters 2500 each, 
illustrated articles 800 to 1000. John T. Faris. Articles 
2/5c up, stories $12 up, photos 50c to $2, Acc. 

Play Mate, 3025 E. 75th St., Ceveland, O. (M-15) Ju- 
venile short-stories 600 to 2500, serials by arrangement; 
illustrated natural history articles 600, fillers, photos. No 
fairy tales. Esther Cooper, 1 to 3c, verse 25c line, Acc. 


line, Acc. 

Portal, Methodist Book Concern, 420 Plum St., Cin- 
cinnati. (W-2) Wholesome action short-stories 1500 to 
3000, serials 20,000 to 25,000, vocational, project articles 
on assignment only, editorials. Wilma K. McFarland. 


Ic, verse $5 to $10, Acc. 


Queen’s Gardens, Presbyterian Bd. of Christian Educa- 
tion, Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. 
Short-stories 2500 to 3000, serials 6 to 8 chapters 2500 
each; illustrated travel, nature articles 800 to 1000. John 
T. Faris. Articles 2/5 to ec, stories $12 up, Acc. 


Ropeco Magazine, Rogers, Peet & Co., 842 Broadway, 
New York. (M-Free) Boys 5 to 16. Adventure, animal, 
boy-interest short-stories, articles, jokes, miscellany. Miss 
L. F. Roth. %c, Acc. 


St. Nicholas, 155 E. 14th St., New York. (M-35) Boys 
and girls, 10 to 14. Distinctive’ action short- stories up to 
3500, serials by commission, brief amusing verse. May 
Lamberton Becker. 1c up, verse 25c line, Acc. 

Stories, Presbyterian Board of Pub., 420 Witherspoon 
Bldg., Philadelphia. Primary children. Character-building 
short-stories 500 to 800, verse. %c, verse 50c stanza, Acc. 

Storyland, Christian Bd. of Pub., Beaumont and Pine 
Sts., St. Louis, Mo. (W) Children under 9. Short-stories 
300 to 1000, poems 4 to 12 lines, simple puzzles. Hazel A. 
Lewis. $4 to $5 per M, Acc. 

Storytime, Baptist Sunday School Board, 161 8th Ave., 
N., Nashville, Tenn. (W) Children 6 to 9 and parents. 
Short-stories 300 to 600, articles 100 to 300, verse. Mrs. 
Ruth Taylor. %c, Acc. 


The Author & Journalist 


Story World, Am. Baptist Pub. Soc., 1701 Chestnut 
St., Philadelphia. (W) Very little children. Short-stories 
300 to 600; verse. %c, Acc. 


Target, Methodist Book Concern, 420 Plum St., Cin- 
cinnati. (W-2) Boys 9 to 15. Short-stories 1500 to 3000, 
serials of character development 20,000 to 30,000, articles 
with photos 1200 to 1800, editorials 300 to 700, verse 8 
to 20 lines, fact items, fillers, 200 to 500. Alfred D. Moore. 
4c to verse $2.50 up, Acc. 

Torchbearer, The, M. E. Church So., 810 Broadway, 
Nashville, Tenn. (W) Girls 12 to 17. Short-stories 2500 
to 3500, serials 2 to 10 chapters, articles 1000 to 2000; 
verse. Rowena Ferguson. %c up, Acc 


Watchword, The, United Brethren Pub. House, Day- 
ton, O. (W) Short-stories, serials for yon people, mis- 
cellany. E. E. Harris. $1.50 to $2 M, Acc. 

Wee Wisdom, Unity School of Christianity, 917 Tracy 
Ave., Kansas City, Mo. (M-15) Children 6 to 12. Up- 
lifting short-stories 800 to 2500, serials 2500 to 8000, verse, 
puzzles. Jane Palmer. Up to 2c, verse up to 25c line, Acc. 

Wellspring, The, Pilgrim Press, 14 Beacon St., Boston. 
(W) Boys and girls, medium ages. Short- stories, serials, 
verse, miscellany. 2/3c, Acc. 

What To Do, D. C. Cook Pub. Co., Elgin, Ill. (W) Boys 
and girls 9 to 13. Short-stories 2000 to 2500, serials 4 to 
6 chapters 2500 each, articles, editorials up to 800. 
Fiction 1c up; articles, fillers %c up, Acc. 


Young Crusader, The, 1730 Chicago Ave., Evanston, III. 
(M-3) Children’s paper of W. C. T. Temperance, 
health, anti-tobacco, character-building articles and short- 
stories up to 1500; puzzles. Katharine P. Crane. Moderate 
rates, Pub. No payment for verse. 


Young Israel, 3 E. 65th St., New York. (M-10) Chil- 
dren under 16. Short-stories, articles of Jewish gp mg 
1200 to 2000, verse. Elsa Weihl. Under Ic, verse $5, A 


Soc., 1701 
Short-stories 2500, 
miscellany. Owen 


Young People, Amer. Baptist Pub. 
St., Philadelphia. (W) 17 years up. 
serials of 2500-word chapters, articles, 
C. Brown. $4.50 to $6 M, 


The, Augustana Book Concern, Rock 
Island, Ill. (W) Articles and stories, Christian ideals for 
children 11 to 16. Dr. Geo. A. Fahlund, 533 Crescent, N. 
E., Grand Rapids, Mich. Low rates, Acc. (Overstocked.) 


Young People’s Friend, cone. Trumpet Co., 5th and 
Chestnut Sts., Anderson, Ind. (W) Educational articles, 
essays 1000 to 1500, short- stories 1200 to 2500, serials 5 to 
15 chapters, editorials, verse 3 to 8 stanzas. L. Helen 
Percy. $2 to $3 per M, verse Sc line, Pub. 


Young People’s Paper, 1816 Chestnut St., Philadelphia. 
(W) Teen ages. Feature and inspirational articles under 
1500, short-stories up to 3000, serials 13,000. $4 to $5 per 
M, Acc. 


Young People’s Weekly, D. C. Cook Pub. Co., Elgin, 
Ill. (W) Ages 17 to 25. Short-stories 3000, serials up to 
8 chapters, short illustrated articles, miscellany. Fiction 
le up; articles, fillers %4c up, Acc. 


Youth, Unity School of Christianity, 917 Tracy Ave., 
Kansas City, Mo. (M-15) For youthful persons of all ages. 
Solution of problems from standpoint of Christ teachings. 
Short-stories 1500 to 3500, articles 500 to 1500, poetry 4 to 
16 lines. Ernest C. Wilson. 1 to 3c, verse 25c line up, Acc. 


Youth’s Comrade, The, Nazarene Pub. So., 2923 Troost 
Ave., Kansas City. (W) Boys and girls, high- school ages. 
Short- stories 2000, serials, articles, miscellany. "%4c, Acc. 


Youth’s World, Am. Baptist Pub. Soc., 1703 Chestnut 
St., Philadelphia. (W) Boys, teen ages. Short-stories 
2500, serials 2500 each chapter, articles, editorials, fact 
items, photos. Owen C. Brown. $4.50 to $6 M, Acc. 


Young People, 


BOOKS RECEIVED 


PrizE Contests From THE INsipE, by A. Demott 
Freese. A. D. Freese & Son, Upland, Ind. Cloth, 


$1.25. 


Many have found remuneration through a near- 
literary activity which consists of writing slogans, 
letters, answers to puzzling questions, and the like. 
Contest “fans” are increasing, and there is evidence 


to indicate that those who make a study of the sub- 
ject, and go at it systematically, pull down more 
prizes, and larger prizes, than others who go at it 
in a haphazard fashion. “Prize Contests From the 
Inside” is full of helpful hints, experiences of con- 
sistent contest winners, and instruction material 
in general. The book comes also in a paper-bound 
edition at $1.00. 


= 
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$2,000 from 


GENIE 
reds S/ 


Says Eugene Cunningham— 


“In the past few weeks it 
has been a real pleasure to 
me, to choose arbitrarily 
the locale and main charac- 
ters for a couple of thou- 
sand dollars worth of stories 
that I had to write; then 
from the Genie get compli- 
cations, crises, etc., to ex- 
pand into, actual plot 
synopses. 


PLOTS ARE WHAT COUNT IN MODERN 
WRITING. GENIE’S PLOTS ARE COUNTLESS! 


They are original— unusual—and workable. 


Editors recommend this marvelous invention to their star 
authors, Professional writers have found it a veritable gold 
mine. It is in constant use in the Story Departments of 
every major Motion Picture Studio in Hollywood. 


It is used and endorsed by universities and colleges and 
praised by new writers who are being helped in plotting 
their stories. 


What is it—book—course—machine? Send for full informa- 


tion. 
GENIE JUNIOR, 25 cents! 


Just to get acquainted we will send ‘‘Genie Junior’’ which 
contains the Perfect Story Plot Formula and a complete plot 
synopsis developed with the Plot Genie. This alone may 
show you what is wrong with your rejected stories. Just 
send 25c, coin or postage, and say, ‘‘Send me Genie Junior.’”’ 


THE GAGNON COMPANY 


753 Union Insurance Bldg. Los Angeles, Calif. 


WANT TO SELL YOUR OUTPUT PROFITABLY? 


If so, send for and learn of the 
HOPELESS STORI HAVE FOR MY CLIENTS 
also have a highly efficient WAY OF REACHING NYNDI- 
CATES—the ‘‘toughest nuts to Sau there are, AT REAS- 
ONABLE COST TO YOU. One_ small-town NEWSPAPER 
COLUMNIST wished to syndicate his material. I GOT HIM 
AN IMMEDIATE CONTRACT WITH AND 
AS THIS ADVERTISEMENT GOES TO PRESS, MR. SMALL- 
TOWN COLUMNIST’S COLUMN SHOULD BRING HIM 
PROFITS ON A SCALE UNDREAMED OF. I also sell_fact 
articles, with or without photos, for my clients. DID YOU 
DESPAIR OF SELLING THAT FACT ARTICLE? DON’T 
GIVE UP; I may land it uf oe I AM AN AUTHORS’ 
AGENT, CRITIC AND TH i YO 
CITY, the heart of the publishing. world. I SE 
FICTION AND FACT ARTICLES, ell as the MSS. OF 
MY CLIENTS. I have UNSTEREOTYPED METHODS ‘FOR 
GETTING RESULTS FOR MY CLIENTS, and often get in- 
formation about NEW MARKETS at other agents never even 
heard of, through my regular monthly mail inquiries, and 
through personal contacts with editors—those in NEW YORK, 
and those who are temporarily on _a_ visit in NEW YORK. 
I have written 4 text-books for YOU—HO ‘OW 
SHORT, SHORT STORY, HOW TO WRITE A MODERN 
CONFESSION STORY, WRITING THE MODERN SEX 
STORY, HOW TO WRITE A GANGSTER-RACKETEER 
STORY, from experience AN OF PUB- 
LISHED STORIE All four _ma e had for 
STATION ‘ , NEW YORK CITY 


YOUR JOB IS WRITING 
MY JOB IS SELLING 

I handle all kinds of manuscripts, specializing in 
plays. Complete, constructive criticism given on all 
unsuitable material. No reading or criticism fee! 

Inquire Before Sending Manuscripts. 
Samuel J. Friedman 

110 West 42d Street New York City 


ERSE WRITERS 


Helpful Criticism Market Suggestions 
Up to 30 lines, $1.00. 
By one experienced in teaching and writing. State 
any training or study in versification. 
CATHERINE CABLE 
1919 17th Ave. Central City, Nebraska 


Satisfaction or fee refunded. 
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TRAINING WRITERS 
SUCCESSFULLY 
FOR TWELVE YEARS 


OR 12 YEARS Palmer Institute of Authorship 
F has been showing writers how to write for a 
profit. Many of the most famous and highly paid 
writers in the United States have endorsed Palmer 
Institute. 

Julie M. Lippmann, well-known contributor to 
Harper's, Atlantic Monthly and other important 
magazines, writes: Your method 
appears to me not onl y ins piving, 
but of the greatest possible bene- 
fit... 1 heartily recommend your 
courses; to the student eagerly 
Starting out... and to the author 
already ar reed but in need, at times, of a new 
impetus best obtained through contact with other 
alert and highly specialized intelligences. 


Let us help you find out whether you can write suc- 
cessfully. If we accept your stories for sale you may be 
sure the odds are very favorable that you will success- 
fully place your manuscripts. Among our graduate 
students are David K. Drummond, H. Stewart Sarr, 
Lieut. Commander Roman J. Miller, and Arthur J. 
Burks, who are making from $100 to $1000 a month 
with their Palmer trained talents. Such well-known 
writers as Jesse Lynch Williams, Ruth Comfort Mitchell, 
Rupert Hughes, Gertrude Atherton and Frederick Stuart 
Greene have expressed their confidence in the Palmer 
Institute to train writers successfully. 


SEND FOR YOUR FREE COPY OF 
“WRITERS’ MARKETS AND METHODS” 


“Writers’ Markets and Methods” is one of the oldest 
and most authoritative writer’s services today. Edited by 
William David Ball, it contains fact articles by success- 
ful writers, criticisms and the latest, most up-to-date 
market information. It is as important to writers as the 
monthly stock market reports are to investors. 

We have made arrangements with Mr. Ball to furnish 
every one who sends in the coupon with a free copy of 
this magazine. 


SEND IN THE COUPON NOW 
PALMER INSTITUTE OF AUTHORSHIP, 
Dept.147-D PALMER BLDG., HOLLYwoop, CALIF. 
Send me my FREE copy of ‘‘Writers’ M & M’’, and with no 
obligation on my part, complete information about Fiction 
Writing [ ] Photoplay Writing [ } English Expression [ ]} 
Developing Ability by Psychology { ] 


Name 


Address 


AGE: over 17 { } under 17[ ]} 


THE 
METROPOLITAN GROUP 


POPULAR FICTION 
MAGAZINE 


AIR DEVILS 
CRIME MYSTERIES 


Air Devils and Crime Mysteries are new 
publications. Rate for all three magazines, 
1 to 2c per word, payment upon publication. 
Length limit stories 20,000 words. 
Articles 3000 words. Policies are liberal— 
restriction being on excessive love interest 
and exaggerated action. 


METROPOLITAN PUBLISHERS, INC. 
537 South Dearborn Street 
Chicago, Illinois 


POETS: Prize Program, 1932 


KALEIDOSCOPE, monthly, $2 a year, 25c copy; $200 cash prizes. 

COURSE IN VERSIFICATION, Preliminary Assignment FREE. 

THE PRACTICAL RHYMER, Rhyme Dictionary-Handbook, $1. 

SIGNS AND MARKERS, Road Information for Hitch-hikers 
Along the Literary Highway, including 500 PLACES TO 
SEND POEMS, $1. 

BOOKS of poetry published; also new BOOK PUBLICATION 
la Send self-addressed, stamped envelope for de- 
tails. 

KALEIDOSCOPE, A National Magazine of Poetry 

702 N. Vernon Street Dallas, Texas 


Free 


“THREE MEN AND A BOOK” 


which shows how you can have instantly available the 
exact word for your every shade of meaning. 


HISTORICAL PUBLISHING CO. 
Dept. A J X 1334 Cherry St., Philadelphia 


If you are tired of groping for words 
that accurately express your thoughts 
write for a free copy of 


THE WRITER’S MONTHLY 
Edited by J. BERG ESENWEIN 
A Magazine of Real Help for All Who Write. 


MARY ROBERTS RINEHART says: “The Writer’s 
Monthly looks awfully good to me, For years I 
have been telling beginning authors that there is 

| nothing in the world so good for them as such a 

| magazine. It puts them in touch with publications 

they would otherwise not think of. So many writ- 
ers live away from New York, and since by the 
nature of the work it must be done in solitude, it 

seems to me that such a magazine coming in once a 

month is like hand-shakes from a fellow craftsman.” 

Single copies 25 cents $3.00 a year 

Write for special offers 
THE WRITER’S MONTHLY, Dept. 63 
Springfield, Mass. | 


The Author & Journalist 


Literary Market Tips 
(Continued from Page 16) 


Query the editor before doing the final work of 
investigation and writing; outline the case and you 
will receive intelligent cooperation. Triple-X 
Western and Battle Stories always will have a 
place for a good yarn. Triple-X Western is wide 
open but Battle Stories is supplied for three or 
four months with long lengths. Both markets pay 
1%4 cents a word and up. Screen Play, Screen 
Book and Hollywood magazines are, as usual, hard 
to crash by any writer not in direct contact with 
stars and studios, as large staffs on the east and 
west coasts are writing exclusively for these books. 
Exceptional new work is always welcome, how- 
ever, and payment is liberal. There are branch 
offices at 52 Vanderbilt Avenue, New York, and 
6605 Hollywood Boulevard, Hollywood, for direct 
contact with writers desiring assignments. The 
new humor magazine, Hooey, published by Popu- 
lar Magazines, Inc., offers a splendid new field 
for cartoonists and humorists who can meet its 
requirements for sophisticated humor. Only orig- 
inal work will be considered. Artists may submit 
rough outlines of ideas in pencil, finished work 
preferably in wash. The rates are liberal. New 
contributors are always welcome, whether they be 
beginners or professionals who have concentrated 
on other markets in the past. Every member of 
the staff will cooperate to the fullest extent pos- 
sible in helping new contributors to secure cash 
with speedy acceptances.” 

Western Rangers, 205 E. Forty-second Street, 
New York, will not be in the market for mate- 
rial for the next sixty days, pending a decision as 
to its future continuance. 


Detective Story Magazine, 79 Seventh Avenue, 
New York, of the Street & Smith group, informs 
contributors of a slight change in policy. F. E. 
Blackwell, editor, writes: “The magazine wants 
its stories to be of the ‘swift-moving action type’ 
detective story, with the detective playing the lead- 
ing role. In all stories the detective must be com- 
pletely successful in arresting the criminal or crim- 
inals whom he seeks. It is important that the story 
have a complete and satisfactory ending. That is, 
nothing must be left up in the air for the reader 
to figure out himself. Short-stories should run 
from 2500 to 5000 words; full length novelettes, 
25,000 to 30,000 words, medium length novelettes, 
10,000 to 25,000 words.” Good rates are paid on 
acceptance. The change in policy lies in the dis- 
continuance of “off-trail” stories which would be 
defined as crime rather than detective fiction. 

Daredevil Aces, 205 E. Forty-second Street, New 
York, is a new magazine of the Popular Publica- 
tions, Inc., devoted to thrilling air fiction. Harry 
Steeger is editor. Rates, it is understood, will be 
on a par with the other magazines of this group, 
1 cent a word up, on acceptance, 

The Thinker, 49 W. Forty-fifth Street, New 
York, has passed into bankruptcy. The receiver is 
the Irving Trust Company, 233 Broadway, New 
York, to whom all claims against the publication 
should be sent. 
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The Black 


By JACK DEWITT 


STEPPERS 


Reporter's Luc 
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ARE YOU? 


The word-message on this page can be brief, for the facsimile reproductions tell their 
own story. They represent but a fractional suggestion of the tangible results my clients are 
obtaining from the professional assistance they have employed. 

My method of working with a writer is to help him determine the types of fiction he can best 
produce, and to coach him to turn out acceptable copy of types in current demand. My goal is 
to work him up through the smaller magazines into the really paying publications, and to get 
him started earning money from his writing as soon as possible. My business is to develop 
steady producers and to sell them as writers as well as disposing cof their individual stories. 

My rates for considering manuscripts by new clients are fifty cents per thousand words, a 
minimum of $2.00 on any single manuscript. I render a critical report on the sales possibilities 
of your work, and constructive advice as to future production. As soon as I sell $1000 worth 
of a client’s material, his work is handled on a straight commission basis. 

Ten per cent commission on American sales; fifteen per cent on foreign. 

If you have not been selling quite as much as you could expect, you who are selling occa- 
sionally, let’s get together and see if we can’t increase your revenue and contacts. And you 
who have been unable so far to sell at all, suppose we analyze the case, find the trouble, and 
get off to a new start? 


I SELL 
Short Stories, Novelettes, Serials, Books, Articles, Plays and Radio Continuity. 


Submit your manuscript, or write for complete information. 


AUGUST LENNIGER 
Literary Agent 


New York, N. Y. 


155 E. 42nd Street 


\ 
| MY CLIENTS ARE SELLING 
SPEED 
See Love on the Rocks 
| THE GREAT|GORILLA === + 


The Author & Journalist 


PROFESSIONAL 
WRITERS 


$250,000 


BEGINNING 
WRITERS 


@A_ quarter-million-dollar market is offered by 
Fawcett Publications, Inc., for 1932 manuscripts. 


© Get your share of this authors’ melon by submitting 
your best manuscripts to Fawcett books first! 


© You are assured of fastest decisions, fastest checks, 


on fastest acceptance. 


THE MECHANICAL PACKAGE MAGAZINE 
MODERN MECHANICS AND INVENTIONS 
STARTLING DETECTIVE ADVENTURES 


(Country Press, Inc.) 


AMATEUR GOLFER AND SPORTSMAN 


HOOEY (Popular Magazines, Inc.) 


(10-day limit.) 


SCREEN PLAY 
SCREEN BOOK 
HOLLYWOOD 
BATTLE STORIES 
TRIPLE-X WESTERN 
TRUE CONFESSIONS 


FAWCETT PUBLICATIONS, Inc. 


529 Seventh St. So., Minneapolis, Minn. 


W. H. FAWCETT 
Publisher 


ROSCOE FAWCETT 


Editor and General Manager 


JACK SMALLEY 
Managing Editor 


Short Stories, Garden City, N. Y., has recently 
been increased in size from 176 to 224 pages, mak- 
ing it what is claimed to be the biggest all-fiction 
magazine published. Roy de S. Horn, editor, 
writes: “Most of this extra length will go into 
more and longer complete novels and novelettes. 
One of the early issues contains a novel of 60,000 
words printed complete in a single issue. Each is- 
sue will contain four or five complete novels and 
novelettes, the novels averaging 25,000 words or 
more in length and the novelettes 10,000 or 12,000 
words. Due to the fact that we use these short 
novelettes in both West and Short Stories, there is 
an unusually good field here for authors who can 
turn out really good Northern and Western sto- 
ries in these lengths. Cattle country stories, lum- 
berjack stories, adventure stories set in Canada and 
Alaska, are always doubly useful to us, since they 
can be used in both magazines. Rates for mate- 
rial are naturally lower these days than they were 
in the boom times of three or four years ago, but 
nevertheless I am sure that authors will find our 
rates generally as good as any in the field. Fur- 
therinore, we mail the checks out the day the story 
is accepted. Our third publication, Star Novels—a 
magazine of 256 pages in size—contains three com- 
plete book-length novels of adventure and mystery. 
What we are doing here mostly is buying complete 
books which are just about to be brought out by 
book publishers and which have not been serialized 
elsewhere.” 


Our Army Magazine, 160 Jay Street, Brooklyn, 
will be overstocked for several months. 


Science Fiction, 10707 Kimberley Avenue, Cleve- 
land, Ohio, is announced as a new market for the 
work of science fiction writers. It is issued by 
the Morontz Publications. Jerome Siegel is edi- 
tor, and Bernard J. Kenton is managing editor. 
The latter writes: “More boodle for science fic- 
tion writers, in the appearance of our new % to 
3 cents a word publication. Stories desired must 
have a snap in them such as is found in the works 
of P. Schuyler Miller and Francis Flagg. No 
fairy tales with a 10,000-word introduction in- 
volving the construction of a space-machine, or 
the technical potentialities of seven different 
kinds of water-glass as a function of the temper- 
ature in expectation of determining the heat of 
activation of the colloidal coagulation of silicic 
acid, are desired. What we do want are tales in 
which the interest does not lag, since lengthy de- 
scriptions stick out like a sore thumb in the way 
of an otherwise uncriticisable periodical. If un- 
acceptable, we will radio stories back at the earliest 
opportunity, provided sufficient postage accompan- 
ies each manuscript.” Payment is presumably on 
publication. 

The Jewish Tribune, formerly at 570 Seventh 
Avenue, New York, suspended publication some 
months ago, and has just been purchased by The 
American Hebrew, 71 W. Forty-seventh Street, 
New York, with which, presumably, it will be con- 
solidated. 

Outlook, 120 E. Sixteenth Street, New York, 
will be published monthly beginning with March. 
It is to be a larger magazine, containing more 
feature articles than heretofore. 


March, 1982 


MANUSCRIPT CRITICISM 


FoR those who are not lured by large promises but 
desire really professional instruction, sympathetic 
frankness instead of flattery, and a teacher with a 
thorough knowledge that does not have to rely upon 
endless technicalities and formal rules. Mr. Hoff- 
man’s standing in the magazine world is known. An 
editor for 25 years (Adventure, McClure’s, Delineator, 
etc.), he is particularly known as friend, helper and 
developer of new writers. His two books on fiction 
writing are standard; he has proved his own fiction 
ability. Individual instruction only; no classes, no set 
courses, no assistants. No marketing—that is a spe- 
cialty in itself, requiring full time for best results. 
No poetry, plays or scenarios. A_ specialty is made 
of “one-man” courses, the course in each case being 
entirely dependent upon the needs of that case. Write 
for Booklet A 


ARTHUR SULLIVANT HOFFMAN 
Carmel, New York 


RELIABLE SALES SERVICE 


FOR WRITERS OF 


SHORT STORIES, NOVELS 


NOVELETTES 
SERIALS, ARTICLES 


ESTABLISHED 1926 


WELL-KNOWN WRITERS 


such as Henry S. Whitehead, Chas. 
Ww. Diffin, Kate Thomas Russell, Harl 
Vincent, Francis Flagg, Chas. Roy Cox 
Ralph Condon, Floria Howe Bruess, 
Leonard K. Smith, Thos. J. Cooper, 
John W. Campbell, Jr., R. F. Starzl, 
Worthen C. Cornish, A. Hyatt Verrtll, 
Grace Hall Titus, Janet Morrison—use 
our service regularly, because it Days 
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them. We produce results. 


YOU, TOO, MAY USE 


Typing—Revision—Verse Criticism 


Typing; correction of minor errors; careful punctuation 
and paragraphing; one carbon. 50 cents per 1000 words. 
Poems, 1 cent a line. Grammatical revision of prose, 50 


cents per 1000 words; verse criticism, 3 cents a line. 
AGNES C. HOLM it, with evidence that we sell thou- 
sands of dollars worth of fiction, for one 


(Author of “Paragraphing for Suspense,” “Evolution of vink stamp. 
a Poem,’ etc.) 


it, at very small cost, as 

nothing to sell but “Selling Pi 
no criticism, no typing, no instruction 
courses. Do not send manuscripts until 
you have read our folder. We will send 


1711-A Spring Street 


Racine, Wis. ADDRESS 
ys THE B-B SERVICE CO. 
995-A East Rich - Columbus, QO. 


TURN YOUR UNSOLD MANUSCRIPTS 
INTO “BEST SELLERS” 

Lowest fees compatible with results. New clients! 
Criticism by a literary critic of recognized ability: 
MSS., any length, $1.00 plus return postage. Sales: 
MSS., any length, $1.00 (refunded when sold), plus 


10% commission. Locompentes invited. N. Ralph 
Nathale, 814 44th Ave., San Francisco, 


Criticism-Revision-Sales-Collaboration 


PLEASING TYPING 


is our specialty—the kind that 
HELPS SELL SCRIPTS 
Grammar, punctuation, spelling correct. Carbon 


LET ME HELP YOU 


Rejection slips lower your morale. 

Put your work in the hands of a reliable agent who 
knows current market requirements. 

I am selling for others. Let me see what I can 
do for you. 


copy. Mailed fiat. Return postage paid. Send for circulars and editorial recommendations 
Prose, 40c the 1000 words. Verse, lc the line. from George Horace Lorimer, H. L. Mencken, John 
Dept. A, THE ESCRITOIRE a and twenty other famous editors and pub- 

Center Point, Texas ee 


THE “WHY” AND “HOW” 


In one try I can tell you what ails your stories. The 
experiences of thirty-five years of contributing to a 
wide range of magazines go into my analysis of your 


story-writing troubles. The fees for my class of work: 9 9 

$3.50 minimum, to include a script of 3000 words; $1 Thar S Gold In Them ar Contests ! 

each additional thousand to 6000; then 75c rate on up Get this NEW BOOK and learn how to “cop” the 
prizes. 


to 10,000. 
EDWIN L. SABIN “PRIZE CONTESTS FROM THE INSIDE” 
The book everybody’s 


Route 1, Hemet, California 
buying. 


ROBERT THOMAS HARDY 
Play-Broker and Authors’ Agent 


55 West Forty-second St., New York, N. Y. 


By 
Manuscripts neatly and accurately typed | 4. Demott Freese, Editor. 
200 copies of this book 


by an experienced author’s typist were sold before it was 


50c per 1000 words. Poetry, lc per line. 
Special attention given books. i 


missing a rich field of op- 
HELEN E. STREET 


portunity. “Everybody’s 
Doing Them.” Millions 
123 N. 10th St., Olean, N. Y. 


in cash are being given 
is reveals the in- 
IT’S ALL THE RAGE! side secrets on how to win. 
Hammermill RIPPLE, that classy paper used by pro- No other book like it ever 
fessionals, $2.00 a ream of 500 sheets. Regular finish printed. Eighteen meaty 
Hammermill, $1.60 a ream; crinkly, crisp rag paper, chapters, eighty pages, 
$2.00 a ream. Envelopes for mailing MSS. flat: 25 nicely bound. Recommend- 
size 9x12 and 25 914x12!%4, $1.40. If you fold MSS., 50 ed by all Contest Maga- 
No. 10 and 50 No. 11, $1.00. Scale to weigh MSS., 50c. zines and pronounced by 
Ribbons, 75c. We pay postage anywhere and ship at leading authorities as invaluable to writers and contest 


once. “fans.”’ Get your copy Ww. 
THE SUPPLY STATIONER Price, paper cover, $1.00 postpaid, cloth, $1.25. 
4415 Center Ave. Pittsburg 


h, Penna. A. D. Freese & Son, Publishers, Upland, Indiana. 
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The Author & Journalist 


Fast Decisions 


Quick Checks 


Varied Market = Consistent Requirements! 


qF ICTION HOUSE has a ten-year record of proof to back these pledges to 


our writing friends. 


Ask for a copy of our booklet, “The Way to the Fiction House Market.” 
The kind of yarn we want, and how to spin it—told in a nut-shell. 


@Get a copy of the following magazines. Copy for each of them—all lengths— 


wanted immediately. 


ACES 
LARIAT 
ACTION STORIES 


WINGS 
BLACK ACES 
ACTION NOVELS 


Published by 
FICTION HOUSE, INC. 


J. B. Kelly, Editor 


271 Madison Ave. 


J. F. Byrne, Man’g Ed. 


New York City 


Emphatic denial of the charge published in the 
January AutHor & JourNALIsT to the effect that 
the Merwil Publishing Company, 143 W. Twen- 
tieth Street, New York, which issues Gay Parisi- 
enne, Gay Broadway, and La Paree Stories, has 
failed to meet its obligations to authors, is entered 
in a letter received from Irving Donenfeld, head 
of the company. We quote from Mr. Donenfeld’s 
letter. “Most of our writers, illustrators, and art- 
ists are paid promptly, and in many cases, when 
they are in need of cash, get an advance before 
payment is due. As in every other line of busi- 
ness, there are occasions when people insist upon 
getting paid more than is due them. In your own 
publication you quote us as paying 4 cent a word. 
There were just two instances where writers de- 
manded 1 cent a word, declined our offer of a 
check for what was legitimately due them, with 
the result that they are now suing us. They have 
the right to sue, and we have the right to defend 
ourselves. Whether they are right or we are 
right the court will eventually decide.” Mr. Donen- 
feld accompanies this statement with an extended 
list of writers to whom he refers for verification 
of the statement that the magazines have paid for 
their contributions promptly on publication. THE 
AvutuHor & JourRNALIST published its warning in 
good faith, as a result of complaints received from 
certain authors who reported difficulties in making 
collection for published material. We recognize, 
however, that individual misunderstandings are not 
necessarily conclusive as to the general policy of a 
publishing company. We are glad to be assured 
by Mr. Donenfeld that writers in general, who 


submit work to the Merwil magazines, can depend 
upon prompt payment on publication at the an- 
nounced rate of % cent a word. 


Mid-West Story Magazine, 601 Twelfth Street, 
Lawrenceville, Ill, was incorrectly listed in our 
January issue as being located in Indiana. It is 
edited by Chester Bolton, and desires short articles 
pertaining to deeds of heroism of the pioneer of 
the old Northwest, 200 to 800 words, and short-sto- 
ries of drama and romance based on similar 
themes, 800 to 2000 words. Payment is nominal 
and after publication. 

Sweetheart Stories, 100 Fifth Avenue, New 
York, of the Dell Group, “wants more sophisti- 
cated material than it has been buying heretofore,” 
according to Dorothy Grinnell, editor. It uses 
love stories of from 6000 to 8000 words, novel- 
ettes of 10,000 to 15,000, serials of 20,000 to 35,000, 
also verse. Payment is at 1 cent a word, 25 cents 
a line for verse, on acceptance. 

The American Boy, 550 Lafayette Boulevard, 
Detroit, Mich., writes that, owing to an over- 
stocked condition, it will not be in the market for 
material of any kind until January, 1933. 


News Story Magazine, 305 E. Forty-sixth Street, 
New York, is no longer under the editorship of 
P L. Trussell. The editorial affairs of the maga- 
zine are now in the hands of William L. Mayer, 
an officer of the company. The magazine is re- 
ported to be considerably behind in its payments 
due to authors. 

The Playgoer, formerly at 134 N. La Salle 
Street, Chicago, has moved to 1245 S. State Street. 


— 
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March, 1932 


THEORY and PRACTICE 


ECENTLY I was challenged to do in The Writer's Digest, to which for years I have been 

a regular contributor of articles on writing and selling stories, something never before 
attempted. I was asked to write one or more articles plotting a story and covering each 
step in detail—and to prove the efficacy of my advice by selling that story to a first-class 
magazine, in contrast to the usual technical article, which is mostly mere theorizing. 

I accepted the challenge. The first of these articles appeared in the February issue of 
Writer's Digest, and the second, which brings the story to its conclusion, appears in the 
March issue. The story developed in these two articles has been sold for $550.00 to the first 
editor to whom it was submitted. 

The moral? I practice what I preach—and I am able to do for myself what I offer to 
do for others. 

The genuine, friendly, and strictly personal help I have given in the fifteen years and 
more since I first took up this work is, perhaps, the reason for my clients’ success. This week 
I have received copies of three books just published, the ‘work of Professional Collaboration 
clients; while on my desk as I write this is the record of hundreds of acceptances of stories 
of clients in both the Criticism and Sales and the Professional Collaboration Services; some 
of these stories, previously declared “unsalable,” sold readily after revision. 


If you are discouraged by failure or if you wish to increase your percentage of sales, 
or reach better markets, why not find out WHAT CAN BE GOT IN THE WAY OF 


REAL HELP? 
CRITICISM AND SALES SERVICE: 
TERMS (Each MS. charged for separately, fee to accompany MSS.) 


For MSS. up to 4,000 words, $3.00; up to 7,500 words, $5.00; up to 15,000 words, $8.00; up 
to 25,000 words, $12.00; up to 35,000 words, $15.00; up to 50,000 words, $20.00; over 50,000 
words, $25.00. 


These fees are inclusive. They cover a detailed, ape agen criticism of anywhere from 1,500 to 6,000 
words if unavailable; if a story is available, or can be made so by revision, the fee covers all such work, 
including typing, submission, etc. In brief, I back my judgment of a story with my time and money, 
instead of asking the author to do so. 

The Commission charged on sales is 10% 


PROFESSIONAL COLLABORATION SERVICE 


This is not a “Course,” but intensive individual work with a strictly limited number of 
clients, during which the client and I write a story together, step by step, from the mere plot 
germ to the completed manuscript. This constitutes the most practical training possible. 
The client learns HOW by DOING—which, perhaps, is the reason why I am able to adver- 
tise, month after month, ACTUAL RESULTS OBTAINED BY MY CLIENTS. The terms 
are surprisingly low and convenient. 


Particulars on request. 

Some clients in this service have had the story accepted even before they had completed 
the payments. Others have sold stories written while they were still working on the colla- 
boration story with me. All testify to the value of this Service to anyone striving for literary 
success. 

This Service is entirely independent of the Criticism and Sales Service. 


LET ME SEE THAT UNSOLD MANUSCRIPT. It may supply the solution of the 
whole Mystery of the Rejection Slips. Or, send for booklet, “The Truth About Literary 
Assistance,” containing information vital to every writer, and not obtainable elsewhere. 
(Mailed gratis on request.) 


LAURENCE R. D’ORSAY 


Author of 
“Landing The Editor’s Check” $3.00 Postpaid 
“Writing Novels to Sell” ........ $2.50 Postpaid 
“Mistress of Spears” (a Novel) $2.50 Postpaid Drawer A-1, Vine St. 


Autographed individually for each purchaser. HOLLYWOOD, CALIFORNIA 
(Both addresses are always good, as I divide my time between the two cities) 


RECOMMENDED BY EDITORS. OWN SALES REPRESENTATIVE IN NEW YORK FOR 
PERSONAL SUBMISSION OF THE MSS. I ACCEPT. 
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and West 


less are in constant demand. 


novelettes and short stories. 


HORT STORIES 


ALWAYS ARE A LIVE MARKET 


for Western, Northern, and Adventure fiction of all lengths. We use an 
unusually large number of short novelettes around 10,000 or 12,000 words 
especially Western and Northern stories, and complete novels of the same set- 
tings, around 25,000 words in length. 


SHORT STORIES has just been increased to 224 pages in size, an 
increase of 48 pages. This means we will be using an extra quantity of novels, 
We are using complete novels up to 40,000 or 
50,000 words, published eomplete in a single issue, as well as shorter novels. 
SHORT STORIES wants Western stories, Northern stories, and General 
Adventure stories set in out-of-the-way places all over the world. 

Buy your copies of SHORT STORIES and WEST as they come out, 
and keep up with our needs. If you aren’t interested in what we are doing, how 
can you expect us to be interested in what you are doing? 


SHORT STORIES and WEST Magazines 
Published by Doubleday, Doran & Co., Garden City, N. Y. 


The Author & Journalist 


Good short stories of 6,000 words or 


The Sunday School Board of the United Church 
of Canada, 299 Queen Street, W., Toronto 2, 
Canada, issues five Sunday school weekly papers, 
as follows: Onward, for young people and grown- 
ups; The Canadian Boy, for boys 12 to 16; The 
Canadian Girl, for girls 12 to 16; Playmate, for 
boys and girls of 9 to 11, and Jewels, for tiny 
tots. George A. Little and Archer Wallace are 
editors. Stories should have a Canadian tang. 
Historical and travel articles and other clean read- 
ing matter suitable for Christian homes and Sun- 
day schools are used. Payment, it is stated, is on 
acceptance at 4% cent a word or better. It should 
be remembered that postage to Canada is now 3 
cents an ounce; American coins can be sent for 
return postage. 

The Antiochian Magazine, P. O. Box 591, At- 
lanta, Ga., is announced as a monthly edited by 
Richard Merton Petty, which desires to get in 
touch with Southern writers. It is interested in 
short short-stories on crime, love, mystery, gang- 
ster and adventure themes, also poetry from 4 to 
20 lines, jokes, gags, and full-page humor, and 
articles of national interest on crime, politics, pro- 
hibition, etc. No payment is to be made at first. 


Vogue, 420 Lexington Avenue, New York, 
offers a limited market for articles on travel which 
have some relation to fashionable life. They 
should either deal with smart resorts or with re- 
mote places which have become fashionable to the 
traveler. Travel photos and society snapshots are 
purchased. Payment is on acceptance at from $50 
to $150 per article according to the material. 


The Spur, 515 Madison Avenue, New York, pur- 
chases a limited number of articles on subjects of 
travel, personalities, and the arts, but its needs are 
so highly specialized that as a rule such material 
is ordered especially. No fiction is used, or any 
material not suited to a class publication catering 
to wealthy and sophisticated readers. Payment is 
at varying rates on acceptance. Suitable jokes are 
purchased at $3 each, poems at $5 for four lines. 

The Northwest Syndicate, 416 Hodgson Build- 
ing, Minneapolis, writes that it is in the market 
for good daily or weekly newspaper syndicate fea- 
tures. “There is no limit to the nature of the 
material we handle, and our coverage includes the 
whole of the United States and Canada. Features 
for daily, weekly, or Sunday papers are all in our 
line. All rejections are by letter. Rejection slips 
are not used.” Curtis Erickson is manager. 

Opinion, A Journal of Jewish Life and Letters, 
114 E. Thirty-second Street, New York, offers a 
market for articles and essays pertinent to its 
title, between 1000 and 2000 words in length, and 
short-stories between 1000 and 2500 words; also 
some verse. Payment is on publication at 1 cent 
per word, $5 for poems. The editors are James 
Waterman Wise and Johan J. Smertenko. 

The Children’s Playtime, 1240 Ontario Street, 
Cleveland, Ohio, is edited by Helen R. Kydd. E. 
F. Scheuren is managing editor. It uses short- 
stories for children, ages 6 to 14, of educational 
and instructive nature. Length limits are from 
1000 to 1500 words. Articles up to 1000 words of 
interest to children are used. Payment is at 4% 
cent a word on acceptance. 
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| WE 
SELL 


WHAT WE’VE DONE 
FOR OTHERS— 
WE CAN DO 


YOUR 
STORIES! 


BECAUSE of our direct editorial contacts, 
we’ve helped hundreds of writers 
along the road to first publication— 
to new markets! And just so can 
we help you by SELLING YOUR 
STORIES. 


Writes H. W. “Your check for my story was 
certainly welcome.” 


Writes T. F. ‘Your letter bristles with facts 
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ED BODIN Sells 
By Personal Contact 


Mr. Bodin talks face to face with editors—and every 
day at least one of Bodin’s clients records a sale. 

No Criticism Fees—No Books To Sell—No Extras 

ED BODIN, Author’s Executive and personal con- 
tact salesman, eleven years with the publishers of 
Collier’s, American Magazine, Woman’s Home Com- 
panion and Country Home— 

Send $1.00 for Registration—and $1.00 for each short 
story submitted, which entitles you to personal sales 
effort. If manuscript is deemed unsalable, it will be 
returned with comments of two editors who read for 
Mr. Bodin. Registration fee refunded if work does not 
promise salability. Novelettes, $3; Novels, $5. 


ED BODIN—Author’s Executive 
London Terrace 405 W. 23rd St., New York City 


needed to produce salable work.” 


WE NEED more fiction imme- 
diately for editorial require- 
ments, This is an oppor- 

for_new writers to 


RATES 
50c per 1000 words, $1 


minimum for considerin 
any MMS.; nove 
lengths at a very low 
rate. Fee refunded on 
sale of books. Commis- 
sion is 10% on all sales. 


tunit 

START SELLING and for 
established writers to 
BROADEN YOUR MAR- 
KETS. Send us your manu- 
scripts today—our fee is 
nominal and includes expert 
criticism. 


PUBLISHERS’ AGENCY 


“The Clearing House for Authors” 
242 E. 15th St., Box M New York City 


* AUTHORS’ SUPPLIES « 


Buy envelopes, manuscript paper, ribbons, covers, etc., from the 
leading writer’s supply house, you can always be sure of best 
quality, promptness and service. We have been serving the trade 
for three years and ship orders same day. Note the following 
prices for quality merchandise: 
SPECIAL MAIL ORDER PRICES 
Heavy Duty, Silvertone Envelopes, 24-lb. Gray Kraft 


Size 9x12 Gummed flaps Size 94%x12% 

25 envelopes 25 envelopes______ 

0 envelopes____- 1.10 50 envelopes______ 110 
Size 6x9 Gummed flaps Size 6%x9% 

50 envelopes SO envelopes___________$1.65 


Commercial sizes, for folded scripts No. 10 and 11 
envelopes, No. 10_-$ .55 50 envelopes, No. 11__$ .60 
A special, selected, high grade Manuscript paper, Lancashire 
ond, a grade to suit the most exacting, 8%x11, boxed, per 
Rer, (500 sheets) 20-lb. wt. _.$2.00 
Second sheets, white or canary, ream__________-__- -70 
Typewriter Ribbons, Heavy Duty,_--___._______-75c; 3 for $1.80 
Ask for our new 64 page catalogue of writers supplies and 
hooks, its FREE. 

We pay postage anywhere east of Rocky Mountains. Add 10% 
if you live west of Rocky Mountains, 
A. D. FREESE & SON 

Upland, Indiana 


Stationers 


COMPLETE SERVICE 
Manuscripts Typed—Edited—Sold 

Don’t envy a successful writer! With expert guid- 
ance you, too, can attain the pinnacle. Decide to ac- 
cept the assistance of one who is well qualified to 
launch you in the writing field. For particulars write 
MILTON E. SUSSMAN, Literary Secretary 

175 Pulaski Street Brooklyn, N. Y. 


250 STORIES SOLD! 


Having trouble breaking in? Wondering why your 
yarns don’t get over when you “read lots each month 
that’re worse?’ Here’s your chance to get aid from 
an established author who has sold 250 stories to West- 
ern, sea, sport, sex, confession, adventure, love, juvenile, 
and mystery markets during the last 10 years. My stuff 
won “stars” in 1929 and 1930 O. Henry Memorial Se- 
lections. It gets over. If you want expert help busy 
editors haven’t the time to give on formula, story bal- 
ance, dialogue, technique, plot and counter-plot, revision 
and marketing tips, try me. Collaboration offered at 
moderate fees. Beginners can profit as I instruct from 
practical experience, not theory. No hooey, no baloney, 
no vague or evasive criticisms. I can help you do what 
I do for myself—SELL! Rates: $3 up to 4,000; 50c 
per M over. Let me see your rejected stories, pick out 


the flaws. 
ERNIE PHILLIPS 


Box 252 Alpine, Texas 


OP-NOTCH TYPING!!! 


Manuscripts typed according to require- 
ments, on good quality bond. 30c per 1000 
words. Includes corrections in_ spelling, 
punctuation, etc. Carbon and extra first page 
free. Mailed flat. Special rates on books. Market sug- 
gestions if requested. Earnest, dependable service. 


LILLIAN WINGERTER 
Waynesburg, Ohio 


L. M. PIETSCH 
Literary Typing Service 

1527 South Main St. Bloomington, Illinois 

Highest quality typing, by professional typist with 
journalistic training forty cents per thousand words. 
Rates on books. Corrections at no extra charge. 
Three likely markets upon request. Send your hand- 
written or typed copy now and be convinced of my 
superior service. 


WRITERS — VERSE OR MUSIC 
Brilliant Opportunity 
I have been associated with the big publishing com- 
panies all my life and I will help you get your song 
before audiences and into music stores with beautiful 
title pages and fine orchestrations. Write 


BURRELL VAN BUREN 


2669 McClure Bldg. CHICAGO 


Ho.LLywoop Stupi0 Typist 


A-1 manuscript typing. Letter-perfect work, bond 
paper, minor corrections, one carbon copy. College 
graduate. Have worked for recognized authors and 
also First National and R. K. O. studios. Prose 50c 
per 1000 words, books 45c. Plays and scenarios 14c 
per page. Fees payable in advance. Prompt service. 


HOLLYWOOD MANUSCRIPT BUREAU 
5870 Franklin Avenue Hollywood, California 


The Author & Journalist 
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ACE-HIGH MAGAZINES 
ACE-HIGH NOVELS 

ALL STAR DETECTIVE 
ASTOUNDING STORIES 


COMPLETE WESTERN LOVE NOVELETTES 
COMPLETE MYSTERY NOVELETTES 
COMPLETE ADVENTURE NOVELETTES 


COWBOY STORIES 
CLUES 

DETECTIVE LIBRARY 
NEW FICTION LIBRARY 
and 


“CLAYTON MAGAZINES 


are always in the market for novels, novelettes, serials 
and short stories for their publications 


BuNK, our latest sensational success. 


RANCH ROMANCES 
READERS LIBRARY 
RANGELAND LOVE STORIES 


STRANGE TALES 
WESTERN LOVE STORIES 
WESTERN ADVENTURES 


THE CLAYTON MAGAZINES, 
INC. 


155 East 44th St. New York City 


Junior Safety Patrol, 1791 Howard Street, Chi- 
cago, writes that delays in reporting on manuscripts 
have been due to a variety of causes, but that re- 
ports will be made as promptly as the limited staff 
can read the accumulation of manuscripts on hand. 
No more material is desired for the present. 

The Greenwich Village News, 35 Charles Street, 
N. W., New York, is in the market for articles 
of 800 words or less on activities of art colonies 
throughout the United States, and also for rem- 
iniscences of former residents of Greenwich Vil- 
lage. Payment is at nominal rates, writes C. 
Grad Pierre, editor. 

Miemmery, 853 Broadway, New York, is an- 
nouneed as a new monthly magazine of the Albee 
Publishing Company, to appear with the March 
issue. Its sub-title, “Pictures of the Month in 
Mirth,” indicates its scope. It will “serve the news, 
compiled, kidded along, served with pepper and 
a dash of wit.” All topics except religion will 
be covered. Probably it will not be in the market 
for material from free-lance writers. 

Air Devils and Crime Mysteries are new maga- 
zines to come from the offices of Metropolitan 
Publishers, Inc., 537 S. Dearborn Street, Chicago, 
publishers of Popular Fiction Magazine. Length 
limits for material within the scope indicated by 
titles of these magazines are up to 20,000 words; 
payment, 1 to 2 cents a word on publication. 

Photo-Era Magazine, Wolfeboro, N. H., will be 
taken over and combined with American Photog- 
raphy, 428 Newbury Street, Boston, beginning with 
the April issue. 


The New Republic, 421 W. Twenty-first Street, 
New York, offers a limited market for sketches 


of not over 1000 words. These should deal with 
character background rather than plot. Payment is 
at 2 cents a word on publication. 


The following magazines have been reported as 
discontinued : 
Far East Adventure Stories, New York. 
Cupid’s Diary, New York. 
Detective Action, New York. 
Police Gazette, New York. 
Underworld Romances, New York. 
The Drama Magazine, New York. 
Voice of Majestic, Chicago. 


Prize Contests 


Outlook, 120 E. Sixteenth Street, New York, 
on account of its change to monthly publication, 
has discontinued its “Remarkable Remarks” con- 
test. 

The Instructor, Dansville, N. Y., announces its 
fifth travel contest. One hundred prizes, ranging 
from $100 to $5 will be awarded for narratives of 
vacation travel (by rail or steamship) during 1932. 
Contest open only to teachers or those holding ad- 
ministrative positions in elementary and junior high 
schools, or teachers in training. For further in- 
mation, address Travel Editor, as above. 

Kaleidoscope, 702 N. Vernon Street, Dallas, 
Tex., offers a $10 prize for the best suggestion for 
a new name for the magazine submitted by May 
1, 1932. 
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March, 1932 


H. Bedford-Jones 


In “The Graduate Fictioneer,” 


J ournalist— 
I; Getting the Business Going. Lak Debunking the Fiction Business, Xl. Building a Career. 
II. The Changing Market. VII. Some Reflections On the Editor. XII. Of Making Books. 
III. The Writing State of Mind. VIII. The Eternal Grind. XIII. Fan Mail. 
TV. Some Technical Stuff. IX. The Detective Story Formula. XIV. Tools of the Trade. 


Vv. Tact. x 


AUTHOR & JOURNALIST BOOK DEPARTMENT 
1839 CHAMPA STREET 


The Adventure Story. XV. 


Bound in attractive cloth, the price of “The Graduate Fictioneer’ is $1.50. 
sent to you by return mail on receipt of price, plus ten cents for postage. 


The Talkies 


@uH 
FIELD 


will go big in the talkies—but 
you cannot sell it because most 
studios, in self protection, must 


for AUTHORS refuse unsolicited manuscripts. 
2 That is why you should 
and Writers of 
NOVELS @ Send Your Story to Me 
Through my recognized and 


accredited service, I can present 
your work to the film industry— 
a tremendously profitable market. 
It affords an opportunity that, 
working alone and unaided, would 
never come to you. 


@ I Can Sell Your Stories 


If your story has the right plot fundamentals, but is 
not acceptable to the studios in its present form, I can 
show you how to correct its defects. When it is in proper 
shape, | can assure its being read by the Screen Editors! 
My connections are such that I have entree to all the 
studios. Producers look to me as a source of Original 


Sereen Story material. @ Many Authors 


have been introduced to the film industry and their stories 
sold through my gervice. My many years of successful ex- 
perience, both as Screen Editor and later as Authors’ and 
Producers’ Representative, is available to established 
authors and also writers as yet unknown. 


@ Write for FREE Information 


Send for my FREE 16-page booklet which explains 
fully the Service I offer. Don’t delay! Perhaps you have a 
story the studios want. If so, they are willing to pay, and 
pay well. I have sold Original Stories for as much as 
$5,000. “How much is your story worth? Write me TODAY! 


ADELINE ALVORD 


Authors’ and Producers’ Representative 
423 Hollywood Security Bldg., Dept. D-32, Hollywood, Cal. 


Short Stories 
Screen Stories 
Screen Plots 
Short Subjects 


The Graduate Fictioneer 
By H. Beprorpb- JONES 


a GREAT NAME in adventure fiction is H. Bedford-Jones. 
the far places of jungle and plain, mystery in throbbing New York, 
fascinating episodes in exotic Paris, and thousands of other tales have been 
fruits of his incredible genius. 
adventure magazine has had magic for sales. 
type represented, by his D’Artagnan, he has had notable success. 

There is nothing hard and ascetic about literature as H. Bedford- 
Jones has practiced it, but a robust and inexhaustible joy. 
Bedford-Jones reviews his exciting years, and imparts his 
creative philosophy, and his inconventional and surprising writing principles and methods. 
He sends the sacred cows of literature in stampede with the first blast of his trumpet, the 
while he summons to his congenial presence the hosts of writers who have within their souls 
the spirit of adventure and the story-telling urge. 

The chapter titles suggest the scope of this new book, just published by The Author & 


Romance in 


For years his name on the cover of an 
And in fiction of another 


The Turning Point. 
It will be 


DENVER, COLORADO 


The Oldest Writers’ Service 


Is Length of Service a Measure of Value and Ability? 


F° more than twenty-five years we have been assisting 
writers to perfect and make salable their work. Hundreds 
of apprecitative letters in our files testify that our correspond- 
ents have ‘‘arrived.’ 
The charges for Reading, full letter of Criticism and Advice 
Regarding Markets, are as follows: 

1,000 words or less___ $1.00 2,000 to 3,000 words -___ $2.25 
1,000 to 2,000 words_..-_ 1.60 3,000 to 4,000 words 3.00 
4,000 to 5,000 words $3.75 

Words over 5,000 in one manuscript, and up to 10,000 words, 
50 cents additional for each thousand words. 

For more_than 40,000 words, special rates on reques 

Poetry: Three cents per line, minimum charge $1. 50. "Special 
rate for 200 lines or more submitted at one time. 


TYPING—50c a thousand words. With carbon copy, 75c. 

Revision, essing. or rewriting if requested. 

30 Textbooks for Writers. Catalogue on request. Corre- 
spondence invited. Revision of manuscripts a specialty. 


James Knapp Reeve and Agnes M. Reeve, Editors 


THE WRITERS’ SERVICE 


§ Alexander Bldg. Franklin, Ohio 


Cow For Sale 


Nice Brindle Jersey. Gives upward 
of eight quarts a day, when fresh. 

(We make apologies, however, that she does have 
but one horn. She is slightly given to criticism, 
when among her neighbors, so sometimes has to stand 
behind her remarks. Thus, she lost one eye and one 


horn, but otherwise she is in good physical condition 
—a good buy at the cost of an ordinary criticism.) 


JOSEPH LUKE DODGE 
Edgebrook Studio Rowley, Massachusetts 


(For further particulars, see Page 43) 
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The Colgate-Palmolive Company announces a 
series of monthly prize awards with prizes each 
month ranging from $500 to $5, for best “blurbs” 
either for Colgate’s or Palmolive soaps. The final 
contest will close July 31, 1932. Address Contest 
Editors, Box 1133, Chicago, Ill. 

The United Daughters of the Confederacy an- 
nounce a series of prizes for literary compositions. 
A number of the prizes are open only to members 
of the organization. Information on these may be 
secured from the historian general, Mrs. John 
Huske Anderson, Raleigh, N. C. The following 
prizes are open to the general public: The Free- 
man prize of $25 for best unpublished story of 
Robert E Lee, The Thomas D. Osborn Cup for 
best unpublished poem (not free verse) founded 
upon some Civil war subject or carrying a story 
of southern chivalry; limit, 1000 words; closing 
date, September 20, 1932. The Mary Lou White 
prize of $250, half payable on award, and half 
when story is published in a well-known magazine, 
for the best original story of real literary merit 
founded on the life of the early colonists in Vir- 
ginia or one of the other Southern states; length 
limit, 2000 words; submit under a pen name, before 
June 15, 1932. Other prizes are offered to college 
students. 


The Nashville Woman’s Press and Authors’ 
Club offers the Beth Slater Whitson Memorial 
prize of $15 for best unpublished poem submitted. 
Length limit, sixteen lines. Submit not later than 
April 30 to Mrs. J. Montgomery Farrar, Chair- 
man, 410 Cotton States Building, Nashville, Tenn. 


The Oxford University Press is offering a series 
of prizes for book reviews written by boys and 
girls. Prizes are $15, $10, and $5, in two age- 
groups, one from 6 to 10, the other from 11 to 16. 
For complete rules, address Oxford University 
Press, Books for Boys and Girls, 114 Fifth Ave- 
nue, New York. Closing date, May 1, 1932. 


Liberty, 1926 Broadway, New York, offers prizes 
of $500 to $1 each week for best “comebacks,” or 
wise cracks in answer to each week’s published 
questions. It also pays $1 each for all questions 
accepted. 

The Keystone Steel & Wire Company, Peoria, 
Ill., is offering $1,775 in prizes for the best ideas 
on “How Good Woven Wire Fence Helps In- 
crease Farm Income” There are eighty-five prizes, 
ranging from $3 to $500.. Contestants are urged to 
confine articles to 500 words, although longer ones 
will be considered. “It’s the idea that counts, 
not writing skill.” Contest closes May 9, 1932, 
and is open to anyone interested in farming, except 
Keystone employees. Write the company for con- 
test blanks. 


The American Hammered Piston Ring Co., 1410 
Bush St., Baltimore, Md., offers 113 prizes, total- 
ing $10,000, for best letters of not more than 100 
words each giving a non-technical description of the 
piston ring and stating why it is the “best.” Closes 
March 31, 1932. 


Northwest Farmer, Winnipeg, Ont, Can., buys 
original jokes at $1 each. 


The Author & Journalist 


“ DETECTIVE 
stories wanted e 


Fact or fiction. Any length under 20,000 
words. Quick decisions. Prompt payment. 
REAL DETECTIVE is unlike any other 
magazine. It uses only unusual material. 
For this reason, prospective contributors are 
advised to study a copy of the magazine 
before submitting manuscripts. 


Real Detective 


EDWIN BAIRD, EDITOR 
1050 N. LaSalle St. Chicago 


College Life 


WANTS STORIES 

of Adolescent Youth 

—400 Word Limit—— 

Good Rates - Acceptance 
Address 


COLLEGE LIFE 
570 Seventh Avenue 


New York 


ALES 


That You : 
KNOW Reliable, 
Must Be-- Efficient-- 


Because it is a department of 
THE AUTHOR & JOURNALIST 


WHEN YOU PLACE your stories in the hands of an 
authors’ agency for sale, your principal concern is reli- 
ability. You desire, above all things, to be certain: 

(1) That manuscripts will be intelligently marketed. 

(2) That they will be submitted persistently and not 
allowed to gather dust on a shelf. 

(3) That reports and remittances for work sold will be 
prompt to the minute. 

These factors are assured to clients of The Author & 
Journalist Manuscript Sales Agency. All manuscripts are 
carefully considered by competent members of the edi- 
torial staff—men of long experience in writing and mar- 
keting literary material. We have no magic formula 
which will enable us to place unsalable work. We do, 
however, guarantee honest, intelligent effort to selling 
manuscripts accepted for that purpose. 

If your manuscript does not impress us as a good sales 
possibility, it is returned with an opinion which briefly 
and frankly points out why we cannot undertake to 
handle it. 

If its chances of sale are considered good, you are im- 
mediately notified, and the manuscript is submitted to 
the logical markets without delay. 

IN CASE OF SALE, our commission is 10 per cent of 
the price received, minimum commission, $4.00. 

A READING FEE is required for considering manu- 
scripts. This fee is $1.00 for the first thousand words in 
EACH manuscript, 25 cents for each additional thousand 
words. The reading fee is waived after we have sold a 
fair amount of the author’s work. 

The Agency does not market photoplays, jokes, verse, 
forlorn hopes or material of limited appeal. Good fiction 
and articles are eagerly sought. 

In submitting manuscripts state where they have been 
previously offered. Return postage should be enclosed. 
THE A. & J. MANUSCRIPT SALES AGENCY 

1839 Champa St., Denver, Colo. 
Send for free leaflet, WHAT EDITORS WANT 


ERVICE 
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OU WOULDN'T ADVERTISE A COW 


. « IN THE AUTHOR & JOURNALIST . .- . 
Would You Try to Sell a Gangster Story to Good Housekeeping? 


THE DYNAMITE PRINCIPLE is a slanting service. It is designed to make you 
} sell where you should sell, not send an editor of a household magazine a gang- 
ster story. It has taken me many years to develop this new method of study. 
Now I pronounce it perfect. Now you will be able, for less than the expense of 
most short courses, to learn how to write a story that will sell! 

My own confidence in the Principle, together with what I have seen it do 
in the past, has led me to believe that the only thing which will prevent the 
sale of the story built in the Course will be an overstocked condition of the 
market to which it is slanted! 

I realize that I may seem to have made a pretty broad statement, but I 
have made it in the firm conviction that I am telling the truth. The Principle 
is the strongest thing of its kind ever attempted, and its cost is well within 
your means. There is no detail of any kind in it that will cause embarrassment 
or legal difficulty. It is perfectly legitimate, and uses a method no instructor 
has ever, to my knowledge, previously employed. 

The cost, for approximately two months of concentrated effort on your part 
and mine, will be only $15. You will be as enthusiastic as I, when you get into 
the work. The story built in this course will be handled through the Edge- 
brook Studio Sales Service at no additional cost to you, either for commission 
or re-preparation, if required. All stories written will be slanted toward a 
market that is in a group containing several possibilities for sale, in case the 
objective magazine is overstocked. 


THE OLD SALES SERVICE RATES STILL HOLD GOOD—the lowest in Amer- 
ica. $1.00 up to 4,000 words, and 25c each thousand to 25,000. No novels. 
Revision instructions will be given in case of rejection, and all stories will be 
carefully read. 10% will be charged, if the story sells, and the reading fee is 


returned. 
JOSEPH LUKE DODGE 
EDGEBROOK STUDIO ROWLEY, MASSACHUSETTS 


STUDIO NOTES: A NEW PERSONAL PRESENTATION GROUP starts, in the Studio, some time in April. 
Write for particulars. WRITING THE SALABLE STORY, the Studio’s very popular mimeographed instruc- 
tion material, is available again. Send 10c in stamps, to cover cost of handling, and your name. (These are 
included, free, in all new clients’ criticisms.) I also have the same market as previously advertised for short 
shorts. The charge is $1 each.—J. L. D. 


brings you a sample copy of POETRY 
FOR SPRING FEVER 2 5 C WORLD AND CONTEMPORARY 


VISION, largest and most quoted 


1. MSS. edited and typed by past news- poetry monthly. Learn why Crazy 
paper editor-writer and competent staff Quilt, a regular feature, is indispensable. .. . 
50¢ per thousand words with one carbon. Send us your book MSS. of verse. We have 

2. MSS. considered unsalable receive com- published Clement Wood, Mary Carolyn Davies, 
plete, detailed, constructive criticism at and scores of other poets. Henry Harrison, Pub- 


no additional cost. lisher, 27 E. 7th St., N. Y. C. 


3. A sensational new twelve-step course at 


an unbelievably low price. No lessons PLAYS, NOVELS and STORIES WANTED 
to learn. and marketed. Fifteen years editor and pub- 
Mail MSS. and remittance to lisher of Motion Picture Magazine and six 


others. Usual reading fee charged except to 


EDOTYPE known authors. 


P. O. Box 421 Poughkeepsie, N. Y. EUGENE V. BREWSTER 
6068 Selma Ave. Hollywood, Calif. 


COLORADO TYPIST 
Manuscripts typed to assure satisfaction, by an There ‘Ss da SJ E_W WAY 


experienced typist and former teacher. Minor correc- 


tions. Carbon copy. 50c per 1000. Poetry 2c per line. to WRITING SUCCESS 


Discount on books. 


LILA Send for free book about David Raffelock’s amaz- 
new discovery in teaching creative writing. 
Phone Arvada 972J2 Tee Creative Ability Developer is scientific and 
sure. Makes the hardest part of writing easy. 
Opens floodgates of ideas. Simplifies 
AUTHORITY ON POETIC FORMS plotting. Shortens your road 
Low-cost expert verse criticism, revision service to successful authorship. FREE 
keeps me busy. My appear in many 
en Write me only if eager to increase your THE SIMPLIFIED TRAINING CO E The Way 
Complete Versification Course $3. 859 Champa Street, Denver, Colo. to 
Sure Success Through Practical Methods Without obligation send free book about the Creative | Successful 
Anton Romatka, 6 E. 14th St, New York,N.Y¥.| Writing 
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LITERARY MARKET TIPS 
In THE TRADE, TECHNICAL, AND CLASS 
JourNnaL 


The Flower Grower, Calcium, N. Y., published 
for many years by Madison Cooper, has been pur- 
chased by the J. B. Lyon Company, Albany, N. Y. 
Mr. Cooper will continue as editor. Fair rates 
are paid for manuscripts on flower growing and 
gardening 

Chain Store Age, 93 Worth Street, New York, 
has announced a reduction in rates on all mate- 
rial purchased after January 23. The rate for 
feature stories will henceforth be 75 cents an inch 
instead of 90 cents, or approximately 1 2/3 cents a 
word instead of 2 cents; for ideas and suggestions, 
60 cents an inch instead of seventy cents, or ap- 
proximately 1 1/3 cents a word instead of 1% 
cents. 

The Haire Publications, 1170 Broadway, New 
York, have acquired The Crockery and Glass Jour- 
nal and combined it with China and Glass Guide. 
F. Calvin Demarest, for many years publisher of 
Crockery and Glass Journal, will remain with the 
publication as president and general manager. 

Pacific Bottler, formerly at 57 Post Street, San 
Francisco, has moved to 853 Howard Street. 
Clyde Lightbody, editor, reports that he is buying 
very little material. 

National Real Estate Journal, a Porter-Beady- 
Langtry publication, 139 N. Clark Street, Chi- 
cago, is now being issued monthly instead of every 
other month. In addition to the twelve monthly 
issues, however, there will be published the middle 
of each April a “Roster” number. 

Frank Gruber, 616 Lee Avenue, Webster Groves, 
Mo., editor of Wayside Salesman, requests that 
all manuscripts for this publication hereafter be 
sent to his home address, given above. Hence- 
forth, rates will run from % to 1 cent per word, 
payable on publication. “Incidentally,” he writes, 
“you might mention that the copy list is pretty 
short at present.” 

Howard B. Rose, editor, Western Highways 
Builder, 706 Union League Building, Los Angeles, 
reports that he could use a few highway engineer- 
ing articles from Wyoming and Montana, 800 to 
1500 words, with pictures; also a few 500-word 
biographies of contractors, with photographs, from 
the same field, an extra rate being promised for 
these, according to value. Regular payment is % 
cent a word on acceptance, with pictures extra. 

Practical Mechanics is the name chosen for the 
companion publication to Popular Aviation, 608 
South Dearborn Street, Chicago, announced in the 
February Market Tips. The first issue, which has 
just appeared, is largely devoted to telling readers 
how to build various practical things for the home 
and the out-of-doors, to hints on such subjects as 
welding, radio repairs, automobile repairs, etc., 
to experiments both in chemistry and physics, that 
can be worked out at home for educational or 
amusement purposes. Summed up, Practical Me- 
chanics is interested in almost anything that will 
amuse, aid or interest the mechanically-minded in- 
dividual. Blueprints, drawings, and photographs 
should accompany all articles, if possible. B. G. 
Davis is editor. 


The Author & Journalist 


Inventive Age & Patent Market, 718 East 
Fourth Street, Brooklyn, N. Y., is planning to 
raise its rates soon, according to a letter from 
E. A. Darmer, publisher. “We want material cov- 
ering manufacturing or production methods, their 
difficulties, if any, and how they might be im- 
proved,” Mr. Darmer writes. “Photos should be 
close-ups of machinery or apparatus where pos- 
sible. We also need material with an “idea” be- 
hind it, some new device needed, how it might be 
put across, possible market, etc.” Present rates 
are 25 cents a column inch on publication. 


Fire Engineering, 24 West Fortieth Street, New 
York, is now being issued monthly, instead of bi- 
weekly. It will appear the tenth of each month. 


Building Material Digest, Livingston-Badeaux 
Company, Palmolive Building, Chicago, is a new 
publication devoted to the interests of small-town 
lumber dealers. William H. Badeaux, formerly 
secretary of Northwestern Lumbermen’s Associa- 
tion, and Dave Livingston, for the last six years 
with Successful Farming, are behind the publica- 
tion. 

Charles Dillon, long vice-president and managing 
editor of Transportation, 6312 W. Sixth Street, 
Los Angeles, writes that he resigned December 31 
last. Transportation has no funds at present for 
the purchase of material, but Mr. Dillon assures 
those contributors who have not been paid for 
published articles that just as soon as the rail- 
roads again begin to buy equipment and the manu- 
facturers to advertise, there will be money, and he 
confidently believes that every writer will be paid. 


SONG POEM OR MELODY WRITERS! 
One of America’s popular limelight songwriters of- 

fers you an outstanding bona fide proposition. Seein 

is believing. Four of his songs alone sold over 

HALF MILLION phonograph records besides sheet 

music, etc. Be convinced now! 

RAY HIBBELER, D187X, 2104 N. Keystone Ave., 

Chicago, II. 


CRITICISM FEE 


=| One or more short stories, total words 
not to exceed 5000, for $1.00. 

Thorough, constructive criticism by successful au- 
thor, editor, and English expert. Market suggestions 
offered. Typing if desired at 50c per 1000 words. En- 
close return postage. 

WRITER’S REVIEW 
839 No. Kenmore Ave. Hollywood, Calif. 


OREGON TYPIST 


YOUR WORDS typed like engraving on crisp bond 
paper. Professional, correct and corrected. Fifty cents 
one thousand words, including thorough editing. Re- 
vision and criticism extra. BOOKS A SP ry. 


CLARA J. DAVIS 
Portland, Oregon 


PROMPT ACCURATE 
TYPING 
40c Per Thousand Words 
CLAIRE PAULINE SULLIVAN 
509 Market St. Camden, N. J. 


Writing Time Is Your Biggest Asset—Save It 


| 
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| 
Put These Writers 
Your Staff 


fb iecearengatoone the National Association of Business Writers, editors may obtain fast, ex- 
pert preparation of articles throughout the United States. 


Whether the story needed at once is in California, Texas, New Jersey, or other state, 
there is a N. A. B. W. writer within traveling distance. He will give the same competent 
service that a home-office writer would—and at great saving 
in transportation expense and time. 


There are many national magazines which are practically 
written by N. A. B. W. writers. Hundreds of editors find the 
services of members indispensable. 


When writing or wiring a member for service, outline the 
assignment in detail, then state your offer of compensation. 
You will receive an immediate acknowledgment. 


OFFICERS of the National Association of Business Writ- 
ers for 1932 are Fred E. Kunkel, Chevy Chase, D. C., Pres.; 
R. A. Sullivan, New Orleans, La., Vice-Pres.; John T. Bartlett, 
Boulder, Colo., Sec.-Treas.; and these directors—Ruel Mc- 
Daniel, San Antonio, Texas; Lloyd S. Graham, Buffalo, N. 
Y.; Mary Gleeson, San Francisco, Calif.; Frank Farrington, 
Delhi, N, Y.; L. E. Andrews, 113 Lafayette Ave., Hempstead, 
L. I., N. Y.; Leslie Childs, Indianapolis, Ind.; H. L. Lawson, 
Detroit, Mich. 


A list of members follows: 


FRED E. KUNKEL, Pres. 


CALIFORNIA NEW JERSEY 
Mary Gleeson, 282 Chronicle Bldg., San Francisco, Calif. Ernest A. Dench, Ho-ho-kus, N. J. 
omanaas F. Schaphorst, Academy St., Newark, N. J. 
NEW YORK 
John T. Bartlett, 2008 Mapleton Ave., Boulder, Colo. LE. Andrews, 113 Lafayette Ave. 
Fred E. Kunkel, 3807 Military Road, Chevy Chase, D.C. Frank Farrington, Delhi, N. a 
Lloyd S. Graham, 131 Delaware od Buffalo, N. Y. 
GEORGIA Lester G. Herbert, 9 Easterly Ave., 
Archie Richardson, East Lake, Decatur, Georgia. New Jersey- New York City; mail address, 
Austin ‘roton-on-H 
ILLINOIS Willard D. Morgan, 60 18th St. New York City. 
Carleton Cleveland, ™Yy- Park Ave., Highland 
oH Madi ison, P. O. Box 440, Kilbourne, III. OHIO 


Frank H. M 
William J. Miskella, 736 “Lyman Ave., Oak Park, Ii. 


Edward Salt, 1727 S, Seneca Ave., Alliance, Ohio. 
RHODE ISLAND 


INDIANA 
lard, 83 Colonial Ave., Cranston Sta., Provi- 
Leslie Childs, P. O. Box 575, indianapolis, Ind. 
Mrs. Mildred S. Sullivan, 350 Greenville Ave., Provi- 
LOUISIANA dence, R.I. 
Queen & Crescent Bldg., New Or- 
Ashby, P. O. Box 1223, San Antonio, Texas. 
MICHIGAN Ruel ‘McDaniel 2 429 Milam Bidg., San Antonio, Texas. 
Lawson, 27 Palmer Park Theatre Bldg., Wood- unnell Rodrigo St — 
ward at Geneva, Detroit, Michigan. they pshaw, » Amari 
WASHINGTON 
Arthur G. Patterson, 607 E. 7th St., Duluth, Minn. Grace Kirkpatrick, papers St.. Spokane, Wash. 
MISSOURI Zilisch, 9, Rue du Cherche-Midi (6e), Paris, 


Revie Thatcher, 2406 Norton Ave., Kansas City, Mo. 


0. Cc. 
France. 


National Association 


of Business Writers 


JOHN T. BARTLETT, Secretary, 
Boulder, Colorado 
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The FORECAST of your Future 


as an Author is sure to foretell success 


if you enroll for 


THE AUTHOR & JOURNALIST'S 


, SIMPLIFIED TRAINING COURSE 


FACTS—not glowing promises, prove to you 
the absolute worth of S. T. C. training, acknowledged the best. 


The Simplified Training Course is rounding out its tenth year of faithful, conscien- 
tious service to writers. It has made no promises it could not or would not keep. It 
has won the confidence of authors and editors. The entire S. T. C. staff feels it has 
high standards to maintain. Therefore, you may enroll for S. T. C. training with the 
full assurance of authoritative training, courteous and prompt service and the full 
cooperation of a staff of experts who will do their utmost to help you achieve suc- 
cess. These statements are verified by the following information regarding guar- 


anteed services and the S. T. C. record. 
e 
UNRIVALED TRAINING AND SERVICES 


1—Five Lesson Groups, comprising thirty lessons and 
one hundred and ten assignments. 


2—Both beginning and advanced training in modern 
fiction writing. 


38—Planned training: First group covering the dra- 
matic basis of fiction; second group, securing 
movement ; third, adding emotional appeal; fourth, 
creating ingenuity; fifth, achieving smoothness 
and effectiveness. 


4—Professional training in the three most salable 
types of stories, The Action Story, the Love Story, 
and the Mystery Story, and training in all related 
types and combinations of types. 


5—Personal, authoritative and constructive criticism 
of seven complete original stories. 


6—Constructive help in working out fifty original 
plots and developments. 


7—Drill in seven methods of plot-building. 


8—Thorough training in short-story technique by 
means of examples, formulas and original sub- 
mitted work for personal criticism. 


9—Dependable criticism of every assignment submit- 
ted; at no time is the ridiculous method of giving 
“grades” followed. 


10—Constant advice and help from experts on all writ- 
ing problems through free service of Advisory 
Bureau. 


1i—Free handling of the seven required stories by our 
Author & Journalist Manuscript Sales Agency, and 
service available on all other stories that may be 
submitted. 


12—Free year’s subscription to The S. T. C. News, 
monthly publication containing helpful and stimu- 
lating material and much information of a practi- 
cal nature. 


13—Extension service, allowing for unlimited time in 
which to complete the training. 


14—Payment plan service, the most liberal and fair of 
any school, making certain of student’s receiving 
full value for tuition paid. 


15—Discount service, through which the student is 
enabled to save ten per cent. on writers’ supplies, 
books, etc. 


16—Additional lectures and special bulletins issued by 
David Raffelock, director. 


17—Complete final analysis of your training, upon 
completion of your work, taking place of the usual 
meaningless diploma. 


18—No extra cost for any of these services and the 
absolute guarantee of faithful and authoritative 
training. 


INTIMATE, PERSONAL HELP 


David Raffelock, director, has trained more men and 
women for successful writing than has any other in- 
structor. The opportunity to work with him may 
prove for you, as it has for scores of others, the door- 
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way to successful writing. A few of the persons he has 
trained are listed below: 


H. K. Wells, Hollywood, Calif., staff writer for Mov- 
ing Picture Classic, Motion Picture, and other leading 
moving picture magazines, and author of many short- 
stories. 

Edward Parrish Ware, Webb City, Mo., a featured 
author of novelettes appearing in most of the all- 
fiction magazines. 

Esther L. Schwartz, Peekskill, N. Y., author of 
“Parents Prefer Babies,” issued by E. P. Dutton & 
Co., New York, and of many published stories. 

H. B. Davenport, Alamogordo, N. M., a featured 
writer of Western stories. 

James W. Routh, San Diego, Calif., regular contribu- 
tor to Clayton Magazines, Dell Publications and Street 
& Smith. 

Marion Scott, Santa Fe, N. M., one of the most suc- 
cessful writers of mystery stories. 

Allan L. Cook, Los Angeles, Calif., mystery story 
writer of great promise, whose work is appearing in 
many publications. 

Alfred I. Tooke, San Francisco, Calif. Such leading 
magazines as Ladies’ Home Journal, Household Maga- 
zine, Saturday Evening Post, Real Detective, Ace 
High, Science Wonder Stories and others are regularly 
publishing his work. 

Beatrice K. Buck, McKeesport, Pa., is a_ prolific 
writer of love stories appearing regularly in many 
leading all-fiction magazines. 

Al P. Nelson, Milwaukee, Wisc., is now being fea- 
tured by the action-story magazines. 

William F. Bragg, Santa Monica, Calif., has sold 
every story written as part of his S. T. C. training. 
He is now a regular contributor to Street & Smith, 
Fiction House and others. 

John H. Hamlin, Sausalito, Calif., author of stories 
appearing in leading magazines, and of many novels 
that have sold widely. 

Edith K. Norris, New York, N. Y., is a highly suc- 
cessful author of love and action stories published 
in leading journals; regular contributor to three 
great publishing houses. 

Glenn G. Gravatt, Los Angeles, Calif., a writer who 
has achieved a signal success as author of detective 
stories. 

Gene Gaddis, Palm Beach, Fla., another newly-train- 
ed S. T. C. student to make an outstanding success in 
a specialized field of fiction writing. 

C. V. Tench, Victoria, B. C., Canada, has published 
stories in many of Canada’s and England’s best maga- 
zines. 

Willis Knapp Jones, Oxford, Ohio, author of plays, 
articles and stories for leading magazines. 

Abby W. Davis, Frankfort, N. Y., has sold literary 
material to Good Housekeeping, Ladies’ Home Jour- 
nal, McCall’s and other publications. 

Charles R. Murray, Resht, Persia, has sold thou- 
sands of dollars worth of stories to leading boys’ 
story magazines. 

Leslie T. White, Glendale, Calif., is already a regu- 
lar contributor to Detective Action, Detective Story 
Magazine, and others. 

Frank Dorrance Hopley, New York, N. Y., is a 
steady contributor to many of the leading all-fiction 
periodicals. 


Don’t be promising yourself success in 
the future. Begin your training now. 
Whatever your present financial condi- 
tion may be, you need fortification 
against the future by means of help 
such as can be secured only through The 
Simplified Training Course. Whatever 
success you may have had in writing 
you need §S. T. C. training to bolster it 
up and prepare you for greater achieve- 
ment. 


Learn more about The Simplified Train- 
ing Course and Mr. Raffelock’s able per- 
sonal guidance. We will gladly send you 
a copy of “The Way Past the Editor,” 
giving complete information. No obliga- 
tion. Just use the convenient coupon be- 
low. 


THE AUTHOR & JOURNALIST’S 
SIMPLIFIED TRAINING COURSE, 
1839 Champa St., Denver, Colo. 


Without placing me under any ,obligation 
please send me “The Way Past the Editor,” giv- 
ing full information about your course, Practi- 
cal Fiction Writing. 


NAME__ 


ADDRESS 


CITY & STATE 
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DO YOU BIND YOUR YEARLY 
FILES OF THE AUTHOR & 
JOURNALIST? 


Many writers do. It is a wonderful help to have 
the magazines at hand, in a form that enables 
you to turn to any article that contains the in- 
spiration or information you need at the moment. 


Send your back copies to us for binding. We'll 
substitute fresh, new copies of the magazine for 
your old, creased, or soiled ones (as far as our 
stock allows), supply missing issues as far as 
possible, and bind them in attractive buckrum, 
gold stamped with name of magazine, volume num- 
ber, and year. The charge is only $2.00 per volume. 


Or we can supply a limited number of complete 
bound volumes, furnishing all the magazines our- 
selves, for $3.00 per volume. 


Address, Bookbinding Department, The Author & 
Journalist, 1839 Champa Street, Denver, Colo. 
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Competent Literary Help 


Qualifications 


Graduate, University of 
Minnesota; one year Law 
School, University of 
Missouri; Post Graduate 
Fellow, Harvard College; 
Post Graduate Fellow, 
Columbia University; 
Special student, Univer- 
sity of London, England; 
Three years European 


travel; Member writing, 


staffs: Minneapolis Tri- 
bune, New York Sun, 
London Standard. Wash- 
ington Correspondent: 
Everybody's Magazine; 
Fiction Editor, Collier’s 
Weekly; Managing Edi- 
tor, Nation’s Business; 
Editor, Travel Magazine ; 
Special lecturer on fiction 
writing, Columbia Uni- 
versity. 


Literary Work 


Financial publicity, J. P. 
Morgan & Co. Short 
stories published in Sat- 
urday Evening Post, Col- 
lier’s; recent sale to 
Woman’s Home Compan- 
ion; also stories in minor 
magazines. Articles in 
North American Review, 
House Beautiful, Ameri- 
can Golfer, New York 
Times, etc. 


Textbook 


“Narrative Technique,” 
the standard work on 
construction of short sto- 
ries and novels for six 
years; used in leading 
colleges, and_ selling 
steadily every year. 

A companion _§inspira- 
tional volume now in 
preparation. 


THOMAS H. UZZELL 


oll 


PAYS 


F you're just taking up fiction 

writing seriously, or sending 

out manuscripts and getting 
them back, I should be glad to help you. I’ve 
proved to hundreds of writers in the past twelve 
years that it can be done. Let me prove it to 
you. 

Literary help pays . . . provided the writer 
works. You’re the writer. Are you willing to 
work? I’m the editorial specialist, critic and 
instructor in technique. My assistance has 
helped many writers who are now appearing in 
current magazines. 

My writers are selling! 
among them? 

In one year sales for writers studying with 
me, mostly first stories, totaled $10,000. Writ- 
ers trained by me during the past ten years are 
now appearing in the whole range of publica- 
tions in the United States. 

For example: In the current January Good 
Housekeeping, two recent students, James Pick- 
ering and the Reverend F. K. Stamm, both sold 
their first work while studying with me. Mr. 
Pickering has also appeared in Saturday Eve- 
ning Post, Collier’s, etc. 

Current February Pictorial Review: The best 
story in this issue is by Marylynn King. It is 
her first and was written while under instruc- 
tion with me. 

A serial now running in Cosmopolitan was 
plotted while the author studied with me. My 
writers also show a fine record in the action 
field. A novel written in collaboration with me 
has just sold. Name of the author on request. 

My fees for the first review of your work are 
not large. I make it easy to become acquainted. 
The fee is a minimum of $5 for each manuscript 
and a dollar a thousand words for excess over 
5,000. Write for particulars and my free pam- 
phlet, “How I Work With Writers.” And when 
you write, any question you want to ask me I'll 
answer. That leaves the first move up to you. 


Why aren’t you 


Canadian Pacific Building, New York City. Not in- 
corporated, no cable address, no fancy letterheads, no 
sales force, and no mammy songs . . . nothing, but 


2 
3 
the actual results listed here. 


